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Motorists Revert to Prewar Tire Replacement Buying Habits 
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Chart at right shows oe Passenger Car Replacement Tires 
that fewer tire replace- 56 an tn el 7. J 
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creasing number of new Pe roses) 
cars on the road repre- 10 
sent a growing morket 8 5,130,736 
which eventually will be 6 
| ready for replacement 4 
tires. P. 26. . 
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Equipment Section which is loaned to him, and pays for gasoline, oil and 


other operating expenses of the truck. P. 30. 


News of new products on the market, improvements 
on current products, reports on trade literature, and items 
concerning equipment suppliers and manufacturers are Displaying TBA Merchandise 


contained in the Equipment Section. P. 33. Greatest TBA sales result from mass display by product 
classification, oil company sales manager says. He 

° " gives his advice on what to sell and how to sell it; also 

Fuel Oil Delivery System figures on potential extra profit from TBA with each 
independent oi! jobber sets up service station lessees 1,000 gals. of gasoline sold, p. 24... . TBA display pic- 
zone dealers to deliver No. 1 fuel oil to customers. torial page, p. 28 . . . . Brief notes on what TBA manu- 


e dealer supplies a driver-salesman for the tank truck facturers are doing, p. 26. 
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Every Line Needs A GOOD Strainer! 
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MORRISON BROS. COMPANY 


OlL EQUIPMENT HEADQUARTERS 
DUBUQUE, IOWA 









One of a Series of Consumer Advertisements Reaching More Than 48 Million Readers Every Month 
*Pr-oared in cooperation with specialists of the American Museum of Natural History, N.Y. 


One hump identifies the 
ARABIAN CAMEL or Drome- 
dary. The Bactrian Camel 
has two humps. 


RIDING HIGH! 


When this advertisement ap- 
peared in “LIFE,” it was read by 
over three times as many men 
as the average ad in the issue. 














The REINDEER is unique among 
the animals ridden by man in 
having a great spread of antlers. 
Another unique feature of the 
reindeer is its broad, flattened 
feet, which assist it in traveling 
over deep snow. 
















based on Starch Readership Studies 





ie When you go riding 
The distinguishing char- j 

acteristic of the HORSE 
family, which includes the 


jackass and zebra, is the TH TRADE 7 MARK - 
single, solid hoof. A horse 


really runs on a greatly 


developed middle toe. The ostRicu differs from 
all other birds, not only 
¥% in size, but in having two 


toes on each foot. Other 


identify your steed birds have three or more. 










identifies gasoline stepped u 
with “Ethyl” antiknock flui 

















TO GET ALL THE 
YOUR ENGINE... 


to enjoy a full measure of power on the 
an open road... 


HORSEPOWER OF 















to get top performance in city traffic... 


ask for ““Ethyl’’ gasoline—high quality 
gasoline improved with “‘Ethyl’” anti- 
knock fluid, the famous ingredient that 
steps up power and performance. — 


=. 





“Eth. '” antiknock fluid is made by ETHYL CORPORATION, Chrysler Bldg., N.Y.17,N.Y. 
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METERING 


STOP SHRINKAGE 


REFINERY TERMINAL 


tse te 





The records of hundreds of marketers prove 
this. For instance, one large marketer set up 
a meter testing program, switched to Red 
Seal Meters when he found they stayed 
accurate longer, and reduced shrinkage to 
practically zero. 





BULK PLANT 


Red Seal Meter accuracy results from the 
utmost in design, materials, and machine 
precision. Only one moving part in the meas- 
uring chamber, with positive, non-wearing 
seal of a capillary film of oil. Chamber is 
surrounded by liquid to eliminate pressure 
distortion. It’s all so simple there's little to 
go wrong if properly installed. 





Even when work-worn from millions of gal- 
-lons, your Red Seals can be restored to 
new-meter accuracy easily, economically, 
by the exclusive Neptune Unit Replacement 
Plan. More details—including all the new 
Red Seal registers—in Bulletin 777-3. We'll 
be glad to mail you a copy. 





PETROLEUM METERS 
© for TANK TRUCKS 
© for BULK PLANTS 


NEPTUNE METER COMPANY 
50 WEST 50th STREET, NEW YORK 20, N. Y. 


ATLANTA * BOSTON * CHICAGO * DALLAS * DENVER * LOS ANGELES * LOUISVILLE * NO. KANSAS CITY, MO. 
PHILADELPHIA * PORTLAND, ORE. * SAN FRANCISCO © Canadian Factory, LONG BRANCH, ONT. 200 
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COMING MEETINGS 


AUGUST 
Tennessee Liquefied Petroleum Gas Assn., An- 
irew Jackson Hotel, Nashville, Tenn Aug 





SEPTEMBER 
Interstate Oil Compact Commission, quarterly 
neeting, Stanley Hotel, Estes Park, Colo., 
Sept. 1-3. 
North Carolina Oil Jobbers Assn., fall meet- 
ng Royal Palms Hotel, Carolina Beach, 
C., Sept. 6-7 
second Annual Liquefied Petroleum Gas Assn.- 
Eastern LP-Gas Service School, University 
Pittsburgh, Pittsburgh, Pa., Sept. 7-9 
North American Gasoline Tax Conference, 
Tahoe Tavern, Lake Tahoe, Calif Sept 
7-10 
Michigan Petroleum Assn., Grand Hotel, Mack- 
nac Island, Michigan, Sept. 9-10 
New York Oil Heating Assn., Hotel Statler 
New York, N. Y., Sept. 12 
National Truck Tank & Trailer Tank Insti- 
tute, Wentworth-By-The-Sea, Portsmouth 
New Hampshire, Sept. 12-13 
fhe Oi Industry TBA Group, Midwest section 
hase Hotel, St. Louis, Mo., Sept. 12-13 
society of Automotive Engineers, National 
Tractor Meeting, Hotel Schroeder, Milwau- 
ee, Wis., Sept. 13-15 
National Congress of Petroleum  Ketailers, 
Inc., annual convention Atlanta Municipal 
\uditorium, Atlanta, Georgia, Sept. 13-15. 
American Petroleum Institute Lubrication 
Committee, Division of Marketing, The 
Traymore, Atlantic City, N. J Sept. 14-15 
National Petroleum Assn., Hotel Traymore 
\tlantic City, New Jersey, Sept. 14-16 
Liquefied Petroleum Gas Assn., North Eastern 
Iistrict, Hotel Statler New York, N. Y 
“pt 15-16 
National Butane-Propane Assn., Jefferson Ho- 
St. Louis, Missouri, Sept. 19-20 
American Association of Oilwell Drilling Con- 
tractors, ninth annual meeting, Dallas, Tex 
pt 19-21 
Philadelphia Oil Trade Assn., annual golf 
itch and dinner, LuLu Temple Golf Club, 
ladelphia, Pa., Sept. 20 
Ohio Petroleum Marketers Assn., fall con- 
ference and golf tournament, Hotel Allerton 
eveland, Ohio, Sept. 21-22 
Mid-Continent Oil and Gas Assn., 27th annual 
nvention, Louisiana - Arkansas division, 
Roosevelt Hotel, New Orleans La Sept 





Colorado Liquefied Petroleum Gas Assn., fall 
nvention, Shirley Savoy Hotel Denver 
‘ole Sept. 25-27 

Independent Oil Compounders Assn., 2nd an- 
ial meeting, Hotel Sherman, Chicago, Ill., 
pt. 26-27 

Alabama Petroleum Jobbers § Assn., annual 
eting, Whitley Hotel, Montgomery Ala- 
na, Sept. 26-27 

OCTOBER 


Independent Petroleum Assn, of America, 
ickstone Hotel, Fort Worth, Texas, Oct 
i 

American Society of Mechanical Engineers, 
etroleum Division Conference, Oklahoma 
tmore Hotel, Oklahoma City, Okla., Oct. 


ew York Oil Heating Assn., Hotel Statler, 
ew York, N. Y,., Oct. 3. 

National Defense “Transportation Association, 
urth Annual Convention, Atlanta-Biltmore 
tel, Atlanta, Georgia, Oct. 3-5 

National Lubricating Grease Institute, Hote! 

sevelt, New Orleans, La., Oct. 3-5 

Petroleum Marketers Assoc., Inc., fall 
eting, Hotel Miami, Dayton, Ohio, Oct 


ornia Natural Gasoline Assn., 24th annual 
meeting, Ambassador Hotel Los An- 
es, Calif., Oct. 7 
Indiana Independent Petroleum Assoc., Inc., 
meeting, Hotel Severin, Indianapolis 
Oct. 7-8. 
syivania Petroleum Assn., semi-annual 
ention, Bedford Springs Hotel, Bedford 
ngs, Pa., Oct. 9-11 
Keoiueky Liquefied Petroleum Gas Assn., 
ention, Seelbach Hotel, Louisville, Ky 
10-11 
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FEATURE INDEX 


TBA SECTION—Oil company TBA sales manager gives advice 
on what to sell in the TBA line and how to sell it. He gives ligure 
on potential extra profits possible from TBA, based on each 















































































































1,000 gals. of gasoline sold, p. 24 Tire replacement sale: 
decline in first half of 1949, cover and p. 26 Brief notes on 
what TBA manufacturers are doing, p. 26 Pictures of TBA 
jisplays, p. 28 24 


















FUEL OIL DELIVERIES—Oil jobber sets up service station lessee 


to handle delivery of No. |] fuel oil to customers on a zone & 









































Dealer supplies driver-salesman and company lIurnishes the 


truck 30 
































EQUIPMENT SECTION—News of new products, changes in 


rent equipment, reports on trade literature, and items concerning 
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“OIL WAS OIL” in linen-duster days, when oil 
simply provided a reasonably slick surface for 
moving parts. Refining was primitive, and the 
owner who wanted real engine protection (and 
who could stand the potent aroma) bought 
drugstore castor oil for his car. 


—_—_ YEARS AGO, Marathon V.E.P. brought a new 











concept of oil performance to the motoring public. 
For this pioneer, heavy-duty oil makes engines last 50% 
longer than they would with ordinary oil, as 
proved in scientific tests, and millions of miles of highway 
experience. It’s-another pace-setting Marathon product 
that means extra business for Marathon dealers. 


MILLIONS OF MIDWEST MOTORISTS turn in at 
the familiar Marathon sign for the out- 







standing products of The Ohio Oil Company. 


TIN THE Lonwc RUN 


The OHIO OIL Company \edbadgablard 
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Producers of Petroleum Since 1887 


Findlay, Ohio 
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AHEAD of #% NEWS 


PRICE PROBE—Chairman Maybank (D., S. C.) of 
the Senate Banking and Currency Committee says 
there “just isn’t any way of telling’ when his group 
will resume its study of gasoline prices. The com- 
mittee held several days of hearings last June and 
had intended to go forward with other sessions. How- 
ever, Senator Maybank says that it is unlikely any 
further hearings will be held while Congress is in ses- 
sion. And when the Senate will recess, thus giving 
its committees time to push pending investigations, is 
still up in the air. Some Washington observers see 
the possibility of the gasoline price study ‘just dying 
out”. 


GAS TANK SIGNAL—It is reported that one of the 
lower priced passenger cars will soon adopt as stand- 
ard equipment a whistling signal device which will 
give an automatic warning to the service station at- 
tendant when the gasoline level reaches the top of the 
tank. 


NO CHICAGO BLACK MARKET —Very few, if any 
of the 600 or so Chicago service stations which were 
selling gasoline last week during the driver strike 
sought to exploit or gouge the public by charging gray 
market or black market prices for their products. 
Rumors circulated that some stations were charging 
10c to 50c a gal. for regular gasoline. To determine 
whether these reports were true, the Chicago Daily 
News, one of the city’s newspapers, sent reporters 
out to make a citywide survey. The newsmen were 
unable to find a single station which was overcharg- 
ing its customers. In fact, the Daily News reported 
in a front page story, just the opposite was true. Vir- 
tually every dealer saw in the strike situation an op- 
portunity to build good will for the future. Not only 
were they maintaining their prestrike price levels, but 
most of them were giving as courteous and efficient 
service as possible under the trying circumstances. 


O!'L. AHOY—Coal-to-oil conversions aren’t being con- 
fired to dry land. A number of Great Lakes ship 
iers, says the American Bureau of Shipping, plan 
nodernize their vessels for greater operating econ- 
next winter when the lakes fleet is out of service, 

the plans include new boilers for fuel oil instead 
oal. Shipyards on the lakes probably will be un- 
illy active in the winter months, the bureau adds. 
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READY, SET—Swearing in this week of Sen. J. 
Howard McGrath as attorney general is apt to be 
followed within the very near future by a new wave 
of antitrust suits—and one of the first may be an 
exclusive dealing case involving an East Coast major. 
This one has been long in the works and is believed 
advanced to the point where it needs only a nod 
from the front office to be started through the 
judicial mill. Incidentally, coming from a consuming 
instead of a producing state (as did Tom Clark), 
watch for Senator McGrath to emphasize the con- 
sumer interest in what he does as attorney general. 


COMPLEMENTARY? —- Announcement by Republic 
Oil Refining Co. (NPN Aug. 3, p.17) of its new motor 
fuel known as “PD” gasoline caused some speculation 
among automotive and oil industry men as to how 
this might affect fuel injection, using antiknock solu- 
tion. While this gasoline is designed to cut or keep 
at a minimum a car’s octane requirement, antiknock 
injection is designed to meet increased octane re- 
quirements of higher compression engines. One NPN 
source, who has worked closely with antiknock injec- 
tion, said his opinion was that the two approaches 
might be considered complementary insofar as the 
problems of fueling future higher compression cars 
are concerned. For example, he said, using antiknock 
injection with current premium grade gasoline, a 
9 to 1 compression engine can be fueled with ease. 
If that same gasoline had a combustion catalyst 
added, there would be some assurance that the octane 
requirement would not be materially increased, there- 
by demanding a more potent gasoline. Just what 
affect the use of premium-combustion-catalyst gaso- 
line with antinock injection might have on an engine, 
he wasn’t sure, but he said it’s worth investigating. 


‘GAS’ RATIONING PROTEST—Oil marketing repre- 
sentatives and motorists in Sweden in recent weeks 
have been heaping criticism on the country’s gasoline 
rationing program—introduced because of the short- 
age of dollar exchange. Marketers are of the opinion 
that gasoline consumption would not rise much if 
rationing were dropped and marketers believe the 
price could be cut if rationing ends, apparently be- 
cause of the elimination of the “red tape’’ which al- 
ways comes with any rationing program. Gasoline, 
which is heavily taxed, now costs Swedish motorists 
about 72c a gal. 





Big Chief tires are avail- 
able in popular large 
truck sizes, both regular 
and extra ply construction, 


For grueling special service such as excavating, 
logging or mining—either on or off the road— 
you just can’t beat the extra rugged strength 
built into Mohawk’s new Big Chief tires. 





THE MOHAWK RUBBER COMPANY 


AKRON 5, OHIO 
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WASHINGTON-—By Herbert A. Yocom 


Harris Plan May Mean End of 
OGD and Petroleum Council 


Apparently 
Chairman Harris 
and the members 
of his House Oil 
Subcommittee are dissatisfied at the 
way in which the federal government 
handles matters related to oil. 

That’s the impression one gets, at 
any rate, from reading the bill in- 
troduced last week by the congress- 
man to set up a Petroleum Policy 
Council charged by law with formu- 
lating the “guide lines” of a national 
oil policy that both the industry and 
government can follow and thereby 
end the “confusion, controversy, 
bickering and indecision” Mr. Harris 
says now prevails. 

By its Section 1 the measure would 
charge the proposed council with the 
responsibility of co-ordinating, uni- 
fying, clarifying and recommending 
the formulation of petroleum policies 
“affecting agencies of the govern- 
ment.” Its Section 2 would compel 
participating agencies to “carry out”’ 
the council’s recommended policies, 
programs and procedures. Also, the 
same section would direct the council 
to suggest to Congress the enact- 
ment of legislation that will ‘‘elimi- 
nate unnecessary duplication of ef- 
fort or conflict of authority by agen- 
cies of the government.” 

Clearly from the above one is en- 
titled to draw the conclusion that 
the subcommittee, at whose direction 
the bill was introduced, is of a mind 
that responsibility for the sorry con- 
dition of affairs alleged by its chair- 
man belongs on the doorstep of gov- 
ernment. So it suggests the erection 
of a central council or board armed 
with all the authority needed to 
knock heads together and get agree- 
ment where little or none was pos- 
sible before. 

The bill is in tentative form, at 
stage, having been introduced 
merely to serve as a kick-off 
t for hearings this fall and early 
year. But if our suspicions are 

rect, its introduction may have 
ked the beginning of the end for 
rior Department’s Oil and Gas 
sion and, with it, the National 
oleum Council as we now know 
This last because the measure 
des for an industry advisory 
1 whose members would receive 
r diem and have their traveling 

Xx} -nses paid, making them em- 
plo es of the government. 
* * * 
inned out and drying on the 
over in Mastin G. White’s place 


Mr. Yocom 
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at the Interior Department is the 
hide of Harold L. Ickes. 

Seems the “Old Curmudgeon,” pur- 
suing his well-known penchant for 
penning articles for various and sun- 
dry publications—this time the New 
Republic — accused the department 
solicitor the other day of pulling a 
slick one in finding that the Mineral 
Leasing Act did not apply to the 
tidelands, with the result, according 
to “The Ick,” that the government 
cannot take them over “in behalf 
of the people” except and _ unless 
Congress enacts special legislation. 

“Honest Harold’s’”” memory is ordi- 
narily extra good, only this time it 
failed badiy and dropped the ex- 
Secretary of the Interior right smack 
dab in the middle of Mr. White’s bear 
trap. Because all Mr. White had to 
do was to go to the record of the 
Senate Judiciary Committee and 
quote from there the _ testimony 
given on Feb. 5, 1946, by Ickes as 
to the sort of legislation he believed 
Congress ought to enact respecting 
the tidelands:- 


Interpreting the Oil News 





“Implicit in these recommenda- 
tions (Ickes then deposed) is the 
thought that the Mineral Leasing 
Act of 1920 is not applicable to sub- 
merged lands. A reading of the act 
will reveal that in many particulars 
its provisions would not fit the prob- 
lems presented in the administration 
of submerged lands. More im- 
portantly, the problem of the sub- 
merged coastal lands was not con- 
sidered when the act was passed, 
and Congress is entitled to and 
should fix its policy with specific 
reference to these lands.”’ 

Touche, Mr. White! Shame on you, 
Harold! 

K ~ 

GEE WHIZ ITEM—For complete 
candor, unusual in government pa- 
pers, nothing can beat this opening 
sentence of the official report of 
the U. S. delegation to the UN’s 
Economic and Social Council: “On 


July 5 in the Palace of Nations in 


Geneva the Economic and 
Council began its Ninth 
smoothly, fruitfully at times, and 
some of the time, frankly, a _ bit 
boringly.”’ 


Social 
Session 


* * 


GEE WHIZ NO. 2-—Outside tem- 
perature in the Kuwait Neutral Zone, 
where American Independent Oil Co. 
(Ralph K. Davies et al) has its geo- 
logical crew on the job, was 178 
degrees on July 31. Inside, it was a 
mere 110. 





ATLANTIC COAST—By Raymond E. Bjorkback 


Pennsylvania Jobbers Say 


Their Margins Are Too Thin 


Penns yl- 
vania jobbers and 
‘distributors are 

Mr. Bjorkback about as unhappy 
over margins as any group in the 
country. 

They have been disturbed about 
margins the last two or three years. 
Now, their concern is being aggra- 
vated by reports that their margins 
are to be reduced, at a time when the 
prices of No. 2 fuel and kerosine 
have just been increased all along 
the line, raising the cost to the con- 
sumer. 

They feel they already are pe- 
culiarly unfortunate with respect to 
margins, and are slipping back eco- 
nomically while their kind elsewhere 
is able to make some progress, at 
least keep pace in the market. 

They insist that margins have “nev- 
er been what they should be in 
Pennsylvania as compared with other 
states” for several reasons. Among 
others, they name the following: 


Greater jobber population density, 
with “semi-distributors” lengthening 
the rolls; higher gasoline taxes and 
labor costs; more regulatory restric- 
tions on deliveries, installations, etc.; 
longer hauls and greater traffic haz- 
ards. 

Jobber after jobber shakes his head 
over the question of keeping plant 
and equipment, at today’s costs, in 
line with the expanding market. On 
the other hand, he says, his margin 
isn’t big enough to allow him to op- 
erate without loss. 

All through the war, and since, say 
the Pennsylvanians, their margins 
have stayed about the same; their 
equipment is fast wearing out, and 
they can’t replace it, to say nothing 
of expanding so as to keep abreast 
of the growing market. 

* * * 

Socony-Vacuum has made a new 
place at the table of its family of of- 
ficials—the position of assistant to 
Chairman of the Board George V. 
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AMONG MOTOR OILS IT'S 


He's a bright boy . . . knows all the answers to the 
teacher's questions . . . and HI-V-I is the answer to 
your customer's demand for a better all-weather 
motor oil that costs less per mile! 


HI-V-I is a clear, pure oil with a high viscosity 
index . . . the power to penetrate between close-mov- 
ing engine parts . . . the body to stand up under 
terrific pounding! Temperature . . . speed . . . pressure 

. nothing destroys the protective film of HI-V-I 
lubrication! 


Give your Customers more miles per change... give 
yourself more profit from repeat sales with HI- V-]! 








a product of 


CHAMPLIN REFINING COMPANY, Enid, Okla. 


Producers, Refiners, Distributors of Quality Petroleum Products Since 1916 
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H iton-—and has filled it with a new- 
ier to the industry, Thomas W. 
Ips. 

Vr. Phelps brings to Socony a 

1¢kground compounded in the fields 

finance and journalism. 

’f recent years, he spent 11 as 

tner in charge of research of 

Francis I. du Pont & Co., investment 

brokers. 

Before that, he was editor of the 
business publication, Barron’s Weekly, 
two years. He has been news editor of 
the Wall Street Journal, and chief of 
its Washington bureau, and city editor 
of the Minneapolis Journal. In addi- 
tion, for two years, he _ traveled 
Europe, Asia and Africa as a free- 
lance writer. 

* * * 


An Independent jobber-distributor 
at Hartford, Conn., Crown Petroleum 
Corp., is using a new main office 
building and warehouse as the spring- 
board for a piece of promotion which 
should pay for quite a few of the 
bricks in its new home. 

With a slick-paper brochure, Crown 
is telling its customers and prospects 
how well an Independent (Crown, of 
course) can meet their petroleum 
products needs with a combination of 
the home businessman’s service and 
nationally known (Richfield) prod- 
ucts. 

This hook-up is emphasized, inci- 
dentally, at Crown service stations 
over southern New England. There, 
the Richfield name and emblem are 
prominently used, but subordinated 
somewhat to the crown emblem, so 
that the stations are presented as 
“Crown-Richfield” stations. 

Noteworthy in the brochure is 


Crown's “policy and pledge’ along- 
side a photo of its president, S. B. 
Wilkes: 

“Crown is an Independent Oil Com- 
pany, locally owned and operated by 
people who are your neighbors . 
sells quality products at a fair price, 
and at the lowest profit consistent 
with good business practice .. . lives 
up to its contracts and promises... 
conducts its business so that it is an 
asset to the community where we all 
live and work. This ‘Good Neighbor’ 
policy is one of the important reasons 
why Crown has, with your support, 
grown to be your largest independent 
oil company.” 

* * * 

On the light side is a paste-up post- 
er with which Esso Standard is rib- 
bing itself in its New York and New 
England territory, where its parent, 
Jersey Standard, a year and a half 
ago hauled down the flag of that 
other child, the Colonial Beacon Oil 
Co., replaced it for about a month 
with the flag of the Standard Oil Co. 
of New Jersey, then raised the present 
flag after Standard of New Jersey’s 
name was changed to Esso Standard. 
Or do you follow us? 

Most people just couldn't keep up 
with those corporate name changes, 
made on top of several layers of 
earlier ones. Tax assessors had sev- 
eral names on their books for the 
same taxpayer, and customers were 
writing checks to companies which 
no longer existed—-except as the same 
company with a different name. 

Esso’s clarifying solution is a six- 
cartoon, red-white-and-blue sheet 
headed, “What’s in a Name?” and in- 
viting all who’vé been confused to 
have a laugh on it. 





MIDWEST—By Leonard Castle 


Striking Chicago Drivers 
Losing $19,000 Per Day 


Striking Chi- 
cago gasoline 
drivers were los- 
ing an estimated 
000 in salary every day they re- 
ned on strike and the total loss 
if last Monday was around $154,- 

exclusive of overtime which is 
ossible to calculate but would be 
zable figure. 
his is the amount the drivers 
ild have earned during the eight 
ilar working days through Mon- 
since the strike started on Aug. 
if they had accepted manage- 
t's offer of a 7.5c per hour wage 

ase instead of holding out for 


Mr. Castle 


e 7.5¢ increase would have hiked 
hourly salary to $1.85, or $14.80 


each for a regular eight hour day. 
With an estimated 1,300 drivers on 
strike, this brings the daily loss to 
about $19,000. The 7.5c increase of- 
fered amounts to $1.40 per day for 
each man, or $1,820 for all of them. 
The loss in increased wages for the 
first eight regular working days of 
the strike therefore was about $14,- 
500. 

This raised the question of how 
long the strikers would have to work 
at a 7.5c per hour increase to make 
up for the salary already lost. Fig- 
ures then showed that the strikers 
would have to work 10.5 days to 
make up for the salary lost by one 
day on strike. To make up for the 
salary lost during the first eight reg- 
ular working days of the strike, they 
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would have to put in 84 days at the 
7.5c increase. And it is obvious that 
this would mount to astronomical 
figures if the strike continued much 
longer. 

. col * 

The horde of Chicago newspaper- 
men covering the strike story was 
aided considerably when the oil com- 
panies arranged a large, cool and 
comfortable press room in the Ste- 
vens Hotel near the quarters where 
negotiating sessions and caucuses 
were being held. The room was kept 
open to the press each day through- 
out the strike. It was management 
policy to have its negotiators come 
to the press room after each session 
to answer any and all questions of 
newspapermen. Getting statements or 
information from the union was pret- 
ty much a hit or miss proposition. 

- * * 

A Chicago company, The Sovereign 
Plan, Inc., of 2900 S. Michigan Ave., 
now is offering a new mileage 
guarantee plan to automobile dealers 
in the Midwest, similar to other such 
plans designed to attract lube oil 
business which have been spreading 
throughout the country recently. 
(See NPN, May 18, p.11). 

This company started selling its 
program about two months ago and 
has issued 50 franchises on the West 
Coast and in the Midwest, according 
to a company executive. 

Sam Stiefel, company president, 
said the service bond affords pro- 
tection for new car owners against 
major mechanical repairs for two 
years, or 30,000 miles. The car deal- 
er sells the service bond for $15 for 
the two years or 30,000 miles, and 
the $15 is used to create a fund that 
will pay service claims. Stiefel said 
that dealers seldom pay out more 
than 25% of their total reserves in 
service claims. 

Terms and conditions of the policy 
state that the car owner must have 
his automobile lubricated and _in- 
spected every 30 days in the dealer's 
own, service department. Sovereign 
says that these monthly visits assure 
dealers of greater customer traffic 
and higher service profits. 

* * * 

Sovereign’s bond is applicable to 
these parts: gears and bearings with- 
in the transmission, overdrive, differ- 
ential housing, lubricated parts in- 
side steering gear housing, front and 
rear wheel bearings, cylinder walls, 
pistons, piston pins, pin bushings and 
rings, crank shaft, cam shaft, con- 
necting rod, oil pump bearings, front 
wheel suspension bearings, king pin 
bolts or bushings, draglink and tie 
rod bearings, universal joint bear- 
ings, drive shaft spine, clutch release 
bearing, fan bearings, and water 
pump bearings, shackle bolts or bush- 
ings. 

The bond does not cover: torque 
drives operated by devices other than 
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designer, builder, 


lessor of tank cars— 


GENERAL AMERICAN 


Shipping economy starts in General 
American’s own manufacturing plants. 
Here the GATX fleet is designed and 
built to transport all types of 

bulk liquids as safely, efficiently and 


economically as possible. 


GENERAL AMERICAN 
TRANSPORTATION CORPORATION «© 135 South LaSalle Street « Chicago 


District Offices: Buffalo * Cleveland * Dallas * Houston * Los Angeles * New Orleans 
New York * Pittsburgh * St. Louis * San Francisco * Seattle * Tulsa * Washington 


Export Dept., 10 East 49th Street, New York 17, New York 


No GATX car is ever more than a few hours away from 
one of the many General American maintenance and 


repair shops located throughout the country. 





\G_AT X</ 











cars, tires, brake linings, glass, bat- 
ies, carburetor parts, spark plug 
lacements, ignition systems or 
1y consequential loss or damage 
to any defective material or 
orkmanship.” 
The company provides a checker- 
ird chart on which the dealer 
ceeps a running record of the pre- 
ventive maintenance he performs for 
the driver. According to the chart, 
the dealer is supposed to make a road 
test every 1,000 miles, change the 


oil every 2,000 miles and lubricate 
the car every 1,000 miles. He is to 
replace the oil filter and repack the 
wheels every 5,000 miles. 

Air cleaner service is to be per- 
formed every 2,000 miles while the 
bond calls for these checks to be 
made every 5,000 miles: shock ab- 
sorbers, engine tuneup, clean spark 
plugs, adjust brakes, alignment of 
headlights, horn and wiper, align- 
ment of front wheels, wheel balance 
and cross change tires. 





PACIFIC COAST—By Frank Breese 


Public Relations Keyed to 


‘Citizen of the West’ Theme 


A rather cas- 

ual announcement 

Mr. Breese by Standard Oil 

of California key- 

notes its public relations program 

which has been intensified in the West 
this year. 

Standard said it is sponsoring 36 
new scholarships for the 1949-50 aca- 
demic year in nine public universities 
“to promote American leadership in 
democracy.” It will be left to the 
universities to select the winners. 
“Standard’s only restriction,” said 
the announcement, “is that they be 
granted to men or women regard- 
less of course of study or race or 
creed.” 

Standard already provides 23 fel- 
lowships for advanced scientific 
studies and six undergraduate schol- 
arships to members of the 4-H Club 
and Future Farmers of America. 
About $60,000 a year goes into the 
program. 

Since spring, Standard has con- 
ducted a series of advertisements 
which have nothing to do with direct 
sales. They show Standard as a 
“citizen of the West,” the theme title 

the program. <An_ explanatory 
rochure said: 

Every man has two jobs. One is 

earn a living for himself and 
lily. The other is to help the 
munity he lives in. To be a good 
zen, he must do both jobs. The 
ie is true of business: of Standard 
California, for instance, One job 
a big one—is to supply the West 

h petroleum products. The other 

nd it’s big, too—is to contribute 

the welfare of the communities 
re it does business.” 

‘ne advertisement, for instance, 

ures an intense young student. 
text describes him as one of the 
wship-holders, each of whom re- 
es $1,250 plus tuition where 
led. 

Ve hope some of them may later 
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work with Standard of California, 
but there is no obligation either in 
their choice of studies or career,” 
says the advertisement, commenting 
that this is the eleventh year of 
scholarship awards. 

Another tells of one of Standard’s 
oldest and best public relations proj- 
ects, the “Standard School Broad- 
cast’, now in its twenty-first year. 
In this ad, a group of relaxed pupils 
at their schoolroom desks are pic- 
tured listening raptly. The text says 
that 2,663 schools are reached through 
the music of the Standard School 
Broadcast. Each week some 400,000 
classroom listeners hear this _ pro- 
gram, Standard calculates. 


“American Music and Folklore” 
was the title of the music course 
during the past school year. Manuals 
and other materials are supplied for 
the teachers’ use. 

Still another tells of Standard’s 
equally well-known “Standard Hour,” 
a weekly broadcast of live symphony 
music which has become a radio fix- 
ture. Every Sunday night for the 
last two decades, Standard has spon- 
sored a concert by a yminent or- 
chestra in the West. Promising mu- 
sicians have received their first oppor- 
tunities for public auditions under 
Standard’s auspices. 

In telling its story, Standard is 
trying to reach the ears and eyes of 
16,000,000 people in the seven west- 
ern states. Its advertisements are 
published in just about all news- 
papers in this region. Standard’s 
advertising officials figure they reach 
7,328,000 people through the ads. 
Over a year’s time, they figure 138,- 
000,000 people will have looked at 
newspapers in which their ads ap- 
peared. 

Standard drew plans for this wide- 
spread public relations program at 
a time when OIIC’s work in the West 
was stymied by veritable nonrecog- 
nition of OIIC by other western com- 
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panies and before a public relations 

program had been drawn up by the 

Western Oil and Gas Assn, Estimates 

place Standard’s investment in its 

own program this year at $750,000. 
7 * * 

Sharp criticism of the British Labor 
government last week (Aug. 18) by 
Robert L. Minckler, president of Gen- 
eral Petroleum, was the most forth- 
right denumiation of the labor re- 
gime yet voiced by a Western oil- 
man. He charged it with fostering 
inefficiency, waste and high costs 
which make the British unable to 
trade in a world market competitive- 
ly. 

’ His speech was considered signifi- 
cant because it was one of the few 
full-dress addresses he makes a year. 


* * 7 


The Hancock Oil Co. of California 
is the biggest individual gasoline dis- 
tributor in California after the “big 
seven,” with a monthly business of 
around 20,000,000 gals. 

In a burst of expanded business, 
Hancock acquired 53 new outlets in 
San Fernando Valley, part of Greater 
Los Angeles. Two independent dis- 
tributors with chain service stations, 
formerly handling Sunset products, 
contracted for Hancock franchises. 

Kent Moore with 23 stations and 
R. Leon Noyes with 30 stations will 
give Hancock increased outlets in 
the Glendale and Van Nuys com- 
munities. Hancock is already cov- 
ered in the other valley communities 
through the Rufer Oil Co. and the 
Sterling Distribution Co. 

The latest additions give Hancock 
what amounts to blanket coverage in 
San Fernando Valley, one of Los 
Angeles’ important markets. 

+ +. * 

Dispatches from Utah report that 
the hopes that- Utah would become a 
major oil producer which blossomed 
last year have waned this summer. 
A combination of circumstances has 
taken the edge off the venture. The 
heavy surpluses of heavy fuel makes 
it less attractive. Transportation fa- 
cilities are limited. Leasing and ex- 
ploration activity has slowed down. 

Still, Utah will not be given up as 
an oil state. Standard of California 
is expanding its Salt Lake refinery 
to raise the capacity from 15,000 
to 25,000 b/d. Standard has pro- 
jected a new pipe line from Salt 
Lake City to the Northwest Ac- 
cording to the latest count, there are 
20 producing wells in Ashley Valley 
field where the boom was touched 
off by last year’s discoveries 

When tank trucks are involved in 
highway crashes, frequently large 
quantities of fuel are spilled. The 
resultant mess is usually expensive 
to clean up. California has adopted 
a bill which includes in costs re- 
coverable from the person responsible 
for the accident the cost of cleanups, 
including fuel spillage. 
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Efficient Marketing 
Of Oil Is Watchword 
Of E. J. McClanahan 





E. J. McClanahan 





When T. S. Petersen became president of Standard 

| of California a year and a half ago, he turned over his 

place on the API Marketing Committee to E. J. McClana- 

han, California Standard’s marketing vice president, with 

these words: 

“‘Mac, I'd like to have you do the things on that com- 
mittee that I didn’t find time to do.” 

When the committee met in May at St. Louis, M 
McClanahan was there, his briefcase fat with California 
Standard’s studies on marketing efficiency. Standard 
of California, he told the committee, wanted to mak 
available the results of several of these studies to all in 
oil marketing who were interested. 

















Mr. McClanahan’s presentation was the high point of 
the meeting. When it was decided to appoint a con 
mittee to study the better management of manpower i! 
oil marketing, Mr. McClanahan was the obvious choice. 





Mr. McClanahan started with Standard of California 
years ago at the age of 18. He has been in co! 
tinuous service with the company since then in variou 
Pacific Coast cities, on tankers serving Puget Sound an 
Alaska, as district sales manager for the Hawaiian island 
then in positions at the home office in San Francisco. 
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Before becoming a vice president on May 6, 1943, h 
was assistant general sales manager, manager of tl 
sales development department and president of Standar 
Stations, Inc. In addition to being a vice president « 
the parent company, he is now chairman of the board « 
Standard Stations and of Standard Oil Co. of Britis 
Columbia. 











NATIONAL PETROLEUM NEW 





NATIONAL 


PETROLEUM NEWS | 








VOLUME 41—Number 34 








August 24, 1949 














By A. J. McINTOSH 
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This report discusses conditions in 
the United States excluding the Pa- 
cific Coast States. Because of radi- 
cally different conditions in that 
area, those states would require a 
separate forecast. Recent curtail- 
ment in crude run to stills and in 
production of crude oil results in 
some anxiety about the future. De- 
mands for the months of April, May 
and June, 1949, were disappointing. 
This has made it important to look 
ahead to see whether these curtail- 
ments may continue. The anwser 
seems to be unmistakably: “No”. 
The industry trends appear to be in 
for a considerable reversal. 
































Demand 











3ecause demand is the basic fact 
upon which all industry performance 
depends, we pay most attention to 
it and in trying to determine the 
future demand we have the benefit 
of the thinking of our market re- 
arch department. 
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We estimate that the demand for 
all products during the nine months 
(July 1, 1949-March 31, 1950) will in- 
crease 7%, while the exports will 



























































drop 1%—giving the industry a 6% 
over-all increase. These details are 
Table 1. Demand varies consid- 











bly due to the adjustments that 
have to be made to give effect to 
Wcather conditions. 
note at the bottom of Table 1 
cates a calculated normal in- 
for kerosine of only 9% for 
th domestic civilian economy, but 
Ww: on allowance is made for weather 
becomes 16° over actual de- 
ies of the prior period. 


















































( ise 









































mparably, distillate fuel oil is 
ated to increase 13% on a nor- 
basis, but 21% on an actual 
bas because of weather adjustments 
he previous year which caused 
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Major Company Economist 
Foresees 6% Demand Rise 


Period Through March, 1950, Shows Need for Crude 
Output Gain, Increase in Refinery Operations 





This analysis of the petrole- 
um supply-demand outlook for 
nine-month period ending 
March 31, 1950, was originally 
prepared by A. J. McIntosh, 
Socony-Vacuum economist, for 
executives of the company. 
NATIONAL PETROLEUM NEWS 
learned of the report and ob- 
tained Mr. MclIntosh’s permis- 
sion to publish it. 











actual deliveries to be considerably 
below normal. The same conditions 
also affect residual fuel oil and lique- 
fied petroleum gas, but here the ad- 
justments are smaller and, although 
they have been taken into .considera- 
tion and in the total of all products, 
are not shown separately. 


It should also be borne in mind 
that these increases in the fuels are 
larger than we would have expected 
from a strictly burner or space heater 
count because there seemed to be 
considerable evidence of delayed buy- 
ing in the months of April, May and 
June. We believe that some of the 
lower sales in April, May and June 
were due to using up the product left 
over from the previous winter and in 
essence bought during the summer 
of 1948 and carried continually on 
hand at higher than normal levels 
until after March, 1949. 


Nevertheless, from our analysis, 
which has been checked with our 
market research people and others 
who have been working on this sub- 
ject, we figure there was deferred 
buying of 270,000 b/d during the 
quarter ended June 30, 1949. Al- 
lowance should be made during these 
nine months for picking up this de- 
ficiency because We cannot see any 
reason why the real consumption 





would be changed, no matter what 
pattern of buying is used. 


Effect of Weather on Demand 


All the forecasts are predicated 
upon normal weather and if next 
winter were abnormally cold. con- 
sumption would be higher than esti- 
mated here. The reverse, of. course, 
would be true with another warm 
winter. During the six months of 
last winter (October through March) 
all of the fuels were below normal 
by about 130,000 b/d and this does 
not include a similar effect on lique- 
fied petroleum gas, which might 
have depressed those sales another 
15,000 to 20,000 b/d. Weather con- 
ditions could vary these forecasts 
of demands for total products up or 
down by a maximum of about 6% 
from extreme low to extreme high. 
That is the range of the effect of 
the weather on both sides of the nor- 
mal we have chosen. This means 
that it could be about 3% lower or 
3% higher than we have forecast. 
Individual months might vary to a 
greater extent and the fuel products 
themselves might vary to a greater 
extent. 


Gasoline Demand 


Here we have used increases in the 
domestic business of 4% to 5% 
(which we think is conservative) 
with the exports increasing at a 
somewhat greater rate. There is a 
possibility that some of these ex- 
ports may drop off later in the sea- 
son, although there is no current 
evidence of it. These exports do not 
reflect military exports for airlift, 
which are shown as a domestic de- 
mand as a result of the omission of 
these data as exports. 


Kerosine and Distillate Demand 


The only additional comment is 
that we estimate by the first quarter 
of 1950 we will be servicing about 
14% more burners than in the first 
quarter of 1949. This will require 
about 11% more distillate fuel oil. 
This checks closely with the forecast 
we have made for the winter, which 
was a normal increase of 12%, in- 
cluding Diesel oils without allowance 
for weather adjustments. 


Runs to Stills 


2uns to stills, which are now 
slightly below 4,300,000 b/d east of 
the Pacific Coast states, would have 
to be increased to 4,852,000 during 
the winter to provide products called 
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for by these forecasts. This takes 
into consideration the present level 
of stocks, the probable minimum 
stocks for gasoline at the end of the 
summer season, the minimum for all 
fuel stocks at the end of the winter 
season, and all other items that go 
to balance out the demand shown in 
Table 2. ‘This increase would have 
to begin in August and step up rapid- 
ly in September to attain the runs 
to stills that we have shown in the 
third quarter of 4,467,000 b/d. This 
average is: July 4,300,000 b/d, Au- 
gust 4,400,000, September 4,700,000, 
for a total average of 4,467,000. 
Many might say that this rapid in- 
crease in the rate of runs to stills 
is unrealistic. If that is true (and 
it may well be so) it simply means 
that whatever runs are not accom- 
plished in the third quarter, that 
much more would have to be han- 
dled during the following winter, be- 
cause in our balancing operation all 
inventories of fuels were brought to 
the minimum by the end of next win- 
ter. 


It might be possible to get a bit 
more from natural gas liquids, but 
the growth in this production has 
been slower than originally antici- 
pated. Additional imports might of- 
fer an increased supply, if necessary. 
We have used residual fuel oil im- 
ports at the rate of 180,000 b/d for 
the first quarter of 1950. 


Inventory Changes 


It is interesting to note that dur- 
ing the third quarter of 1948 almost 
400,000 b/d were put into inventory. 
If demands are near what we have 
forecast, and runs are raised to 
where we have placed them, the best 
that the industry can do would be 
to liquidate over 100,000 b/d during 
July, August and September of this 
year. If demands are not as high 
but runs are just as high, then it 
may be possible to store oil during 
this quarter. 


Probably we have been too op- 
timistic in thinking that large quan- 
tities of fuel oils would move into 
consumer channels during the third 
quarter. If consumers hold off buy- 
ing, that would mean simply that 
demands in the winter would be high- 
er and the added quantity in inven- 


tory would be used up during the 
winter. We do not anticipate a 


bottleneck in storage capacity on the 
East and Gulf Coasts. 


Highest Crude Runs Forecast 


The crude which would have to be 
run to stills during the coming win- 
ter, shown as 4,852,000 b/d, will be 
an all-time high. A recent study by 
the National Petroleum Council indi- 
cated that there will be enough re- 
finery capacity to run these quanti- 
ties End of capacity in the 
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The Author 


Albert J. McIntosh of Socony-Vac 
um Oil Co. has been in the forefront 
of those attempting to find new 
formulas for plotting petroleum de- 
mand resulting from individual fac- 
tors. He is well qualified as an in- 
terpreter of petroleum statistics. 


He has been with Socony-Vacuum 
and its predecessor Standard Oil Co. 
of New York for 36 years. He be- 
came head of Socony’s economics de- 
partment in 1937. Among his activ- 
ities, past and present, dealing with 
statistical matters are included these: 
chairman of API Statistical Advisory 
Committee, member of Economic Ad- 
visory Committee of Interstate Oil 
Compact Commission, and chairman 
of Domestic Requirements Panel of 
Military Petroleum Advisory Commit- 
tee. 





Product 


Gasoline 


Kerosine 


Distillate 


Residual 


Other Prod 


Total Crude 
& Products 


Kerosine 
Distillate 
This 


1949 
slightly 


memo 
The 


effects of 


Table 1—Demand —East of Pacific States 


Year 
Prior 
Current 

% Change 
Prior 
Current 
% Change 
Prior 
Current 

% Change 
Prior 
Current 

% Change 
Prior 
Current 

% Change 


Prior 
Current 
o Change 


% Change 
Forecast 
o Change 
Forecast 





(Thous, 


July-Sept. 
3rd Quarter 





Bbls. 


Daily) 


Oct.-March 


— Month Winter— 9% Months Ending 3/31 


Domestic Export Total Domestic Export Total Domestic Export Total 
2,247 96 2,343 1,959 95 2,054 2,055 95 2,150 
2,344 110 2,454 2,051 105 2,156 2,149 107 2,256 

1 15 5 5 11 5 5 13 5 
197 11 208 352 9 361 300 10 310 
235 9 244 406 9 415 349 9 358 

9 —I18 17 15 ou 15 16 —10 15 
59 50 609 985 35 1,020 843 40 R83 
679 44 72% 1,190 34 1,224 1,020 37 1,057 

21 —12 19 21 3 20 21 - Ss 20 
943 15 958 1,107 7 1,114 1,052 10 1,062 
953 7 960 1,133 8 1,141 1,073 8 1,081 

1 —53 2 14 2 2 —20 2 
746 148 894 611 112 723 656 124 780 
695 133 828 619 108 727 644 116 760 

7 —10 — 7 1 - 4 1 —2 — 6 3 

4,692 320 5,012 5,014 258 5,272 4,906 279 5,185 
4,906 303 5,209 5,399 264 5,663 3,200 277 5,512 
5 — 5 4 Ss 2 7 7 6 
Memo Only—Included Above 
Domestic Civilian & Industrial Consumption 
Adjusted to Normal Weather 
12 8 9 
16 12 13 


to above percentages. 


indicates expected increases due to normal growth plus making up delayed takings 
weather changes these 


Also military demands vary 


Table 2—Runs to Stills—East of Pacific States 


To Meet 
Demand 
Products 
From Runs 
to Stills 
From Natural 
Gas Liquids 
From Crude 
Transfers 
From Imports 
of Products 
Total New 
Supply 
Stock 


For 


Change 


tuns to 
Stills 
Less Imports 


Add Exports, 
etc 
Net Crude 


Required 
Actual Prod. & 
Forecast Prod 
Stock Change 


Year 


Prior 
Current 
Prior 
Current 
Prior 
Current 
Prior 
Current 
Prior 
Current 
Prior 
Current 
Prior 
Current 


Prior 
Current 
Prior 
Current 
Prior 
Current 
Prior 
Current 
Prior 
Current 
Prior 
Current 





Total 


5,012 
5,209 


(Thous, 


July-Sept. 


3rd Quarter 
Crude Products Total 


151 
91 


4,861 
5,118 


108 


Bbls. 





Daily) 


Oct.-March 
————— W inter——— 
Crude Products Total 


9 Months 
Ending 3/31——— 
Crude Products 





Crude Oil Required 


, 767 
467 
362 
369 
173 
110 
578 


208 


4,623 


None estimated 


4 
i, 
4 
4 


208 


+45 


5,272 104 5,168 5,185 120 5,065 
5,663 74 5,589 5,512 80 5,432 
4,683 4,711 
4,852 4,724 
342 
358 t 
19 
19 
154 
173 ] 
»,198 b,2 
», 402 5,2 
+ 30 
187 
683 4,711 
4,852 4,72 
424 403 
356 360 
124 140 
93 98 
4,383 4,448 
4.589 4,462 
4,551 4,575 
4,589 4,462 
+168 +127 
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rea showed 5,442,000 b/d, which at 
95° operation equals 5,170,000 b/d. 

[here is also indicated that the 
Middle West will be able to take care 
of its own requirements through its 
own refineries to a much greater ex- 
tent than heretofore. This seems to 
indicate that finished products which 
moved out of the Gulf Coast, In- 
land Texas or North Louisiana- 
Arkansas area into District 2 
might not be required in the vol- 
umes previously taken. It seems 
essential that inland refineries run 
close to capacity to meet their 
market requirements, and that the 
products heretofore shipped into 
those areas be available for East 
Coast movement. If this were not 
done, a bottleneck might develop in 
refinery capacities, which on an over- 
all basis looks all right, but which 
might not be all right if there was 
a considerable amount of idle capaci- 
ty in the interior while the Gulf 
Coast and East Coast refineries were 
running to full capacity. 


Crude Production Required 


Assuming no significant change in 
imports, then to balance out the re- 
quirements, production. of crude oil 
would have to increase from the 
present production (July—3,850,000 
b/d) to over 4,200,000 for the July- 
August-September average and would 
have to go up to almost 4,600,000 
b/d during the entire winter period. 
This means that there would be de- 
mand for between 700,000 and 750,- 
000 b/d of extra crude oil as com- 
pared to today’s production rate. It 
is true that some of this crude oil 
might well be taken from inven- 
tories which are fairly high and 
which could be 15 to 20 million bbls. 
lower without creating serious condi- 
tions in the industry. If 15 mil- 
lion bbls. were liquidated during the 
winter months, it would mean that 
produ’:tion could be about 80,000 b/d 
less than the foregoing requirements. 
If this large reduction in inventories 
took place, it would mean that in 
place of the production having to in- 
crease between 700,000 and 750,000 
5 d from the present levels, it would 
have to increase only 650,000 b/d. 
The production required during next 
winter would be fairly close to last 
winter’s production rate. 


Yields Must Change Radically 


ven with these increased volumes 
‘rude run through the refineries, 
s also apparent from these data, 
ani as indicated by the Department 
ot the Interior, that refiners will have 
to immediately start adjusting their 
‘ds. Gasoline percentage yields 
» increased steadily. During the 
quarter of this year they were 
at 43.5%, during the second quar- 
t at 47.7%, and we would guess 
current rate is about 49.5% 
ie outlook for the 


next nine 


A 
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months is that all the gasoline the 
industry needs can be made by yields 
of 46% for this quarter and 43% 
for the coming winter. 


In the case of distillates, yields 
have been dropping rapidly. In the 
first quarter it was 18.3%, the sec- 
ond quarter 16.2% and now it is 
around 15.5%. Our outlook shows 
we would have to get a substantial 
increase in the yield of distillates— 
probably to a new all-time high. A 
somewhat similar reversal showed up 
in our calculations for kerosine. 


If the yields are not changed soon 
the problem may become critical for 
this winter. That is because we 
would not have the distillate produc- 
tion to store in sufficient quantities 
and it would not be in storage to use 
during the winter when it is re- 
quired. The only way to overcome 
such a situation if it happened would 
be to run even more crude oil than 
this schedule estimates would be 
necessary. We think the industry 
has the capacity to increase its runs 
somewhat above those indicated in 
this forecast. 


Qualifications, Ete. 


There should be kept in mind the 
qualifications behind these figures. 
They are middle-of-the-road, informed 
guesses. They are predicated upon 
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certain assumptions, which we have 
indicated. They are forecast upon 
normal weather and they also have 
been predicated upon a sharp reversal 
in the petroleum industry operations. 


Any number of other possibilities 
or presentations could be calculated, 
such as: suppose the industry did 
not change its operations quickly, 
then what would the situation be? 
We can say definitely that would be 
a lot worse and it may be difficult 
enough to get through this winter 
if it is real cold. We think that the 
industry is beginning to realize what 
is ahead. 


Summary 


An appraisal of the demand for pe- 
troleum products for the period end- 
ing March 31, 1950, indicates that 
there will be a need for substantially 
higher production of crude oil in the 
United States over the next several 
months. 


A large increase in refinery opera- 
tions is also indicated as well as the 
necessity for refiners to produce sub- 
stantially more fuels out of the crude 
run. 


Continued delayed buying by con- 
sumers or dealers will tend to ag- 
gravate any conditions of tightness 
which might develop. 


Crude Runs to Stills Gain 39,000 B/D While 


Refinery Production of Distillates Declines 


Marked decline in refinery produc- 
tion for middle distillates was evi- 
dent in API statistics for the week 
ended Aug. 13 in the wake of reports 
that a “buyers’ strike” is backing 
fuel oil up into refinery and terminal 
storage. 


Gas oil and distillate fuels output 
dropped 535,000 bbls. compared with 
preceding week, off from 6,259,000 
to 5,724,000 bbls. Kerosine output 
dropped 280,000 bbls., from 1,663,000 
to 1,383,000 bbls. 


Crude runs to stills, however, gained 
39,000 b/d average last week over 
previous week—up from 5,188,000 to 
5,227,000 b/d. Yields favored gasoline, 
output of which gained 483,000 bbls. 
-up from 17,900,000 to 18,383,000 
bbls. Residual fuels increase amount- 
ed to 62,000 bbls., production rising 
from 7,220,000 to 7,282,000 bbls. 


On stocks side of picture, gas oil 
and distillate fuel inventories were 
boosted 1,593,000 bbls.—from 72,222,- 
000 to 73,815,000 bbls.—last week 
as compared with previous week. 
Kerosine stocks rose 444,000 bbls.— 
from 24,885,000 to 25,329,000 bbls. 
Residual stocks were up 537,000 bbls. 

from 67,281,000 to 67,818,000 bbls. 





Decline in gasoline inventories slowed 
down to 270,000 bbls., totaling 108,- 
174,000 last week as compared with 
108,444,000 week before. 


Crude production was up 53,200 b/d, 
rising from 4,669,700 b/d for week 
ended Aug. 6 to 4,722,900 b/d for 
week ended Aug. 13. 

Meanwhile, the Texas Railroad 
Commission set the September oil 
allowable at 2,077,905 b/d, an increase 
of 132,268 b/d over the present daily 
allowable. The increase was the first 
this year. 

Testimony at the proration hearing 
indicated optimism over the prospect 
tha’ additional allowable increases 
will be needed later this year. 


Commissioner Ernest O. Thompson 
reported that there were prospects 
of reduced imports in the near fu- 
ture. Twelve major companies indi- 
cated they will import 446,573 b/d 
in September, declining to 429,791 
b/d in December. Gulf Oil Co. in- 
tends to import 93,000 b/d each 
month, Jersey Standard 90,000 b/d, 
Socony-Vacuum 75,700 b/d in Sep- 
tember, 72,700 in October, 73,400 in 
November and 68,500 in December, 
commission was told. 
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Chicago Gasoline Supply Dwindles 
As Strike of ‘Gas’ Drivers Continues 


Chicago’s gasoline supply situation 
was approaching a serious stage this 
week as the strike of gasoline drivers 
neared the end of its second week 
(Aug. 25). For the first time since 
the walkout by Local 705, Interna- 
tional Brotherhood of Teamsters 
(AFL) on Aug. 11, shortage of gaso- 
line was being felt by dairies, whole- 
sale food houses, bakeries and news- 
papers. 

Another mediation session was un- 
derway as NPN went to press. Pre- 
vious efforts to settle strike ended 
in deadlock. 

Dairies reported they had a two to 
three-day supply of gasoline on Aug. 
22 but wouldn’t be able to make de- 
liveries therafter unless more gaso- 
line were made available. 

Aug. 23 the union came forward 
with a plan designed to open about 
300 -to 400 service stations in the 
Chicago metropolitan area served by 
Independents who have signed sup- 
plemental agreements, by having all 
struck drivers make deliveries in three 
shifts, 24 hours per day. 

Stations served by majors would 
remain closed. Union leaders believe 
the plan, if successful, would supply 
60 to 70% of the needs of Chicago 
motorists. 

As NPN went to press a committee 
of Independents was still studying 
the plan. Some drivers were reported 
lukewarm to the idea and there was 
some doubt expressed as to the co- 
operation drivers would give the plan. 

A spokesman for the produce in- 
dustry in Chicago said produce men 
would lose hundreds of thousands of 
dollars through spoilage unless gas- 
oline is supplied to them soon. Deliv- 
eries of gasoline were cut off to the 
city’s five daily newspapers but they 
have several days’ supply on hand. 

Only about 100 of the 3,400 serv- 
ice stations in the metropolitan area 
were selling gasoline early this week 
as the federal mediator and company 
and union representatives met again 
(Aug. 23) in an effort to settle the 
dispute. Of the stations open, 39 were 
spotted at strategic locations around 
the area, being operated at the union’s 
request to provide emergency supplies 
for doctors, ambulances and hearses. 


Rush Trackside Stations 


The remaining stations selling gas- 
oline were trackside operators who 
received their supplies by tank car. 
Lines of cars three and four blocks 
long waited patiently at these sta- 
tions for 45 minutes to an hour. Gas- 
oline purchases were limited to 5 
gals. per vehicle. 

The “Sorry—no gas” sign went 
up at the other 3,300 stations when 
drivers for the 200 Independent com- 


16 


panies which have signed contracts 
with the union again refused to make 
deliveries. Union officials, changing 
their pervious policy on Aug. 22 
agreed that all deliveries should stop 
except to the 39 “emergency” sta- 
tions. 

A survey this week (Aug. 22) on 
one of the city’s main thoroughfares 
showed 14 of 54 stations open but 
none of the 14 had any gasoline to 
sell. Many motorists drove to towns 
outside the strike area, such as Ke- 
nosha, Wis., Crown Point, Ind., and 
Joliet, Elgin and Aurora, IIl., to have 
their tanks filled. 


Traffic Drops Off 


There was an apparent lessening 
of traffic on Chicago’s heavily trav- 
eled streets, such as Lake Shore Drive, 
and Loop parking lots reported that 
business had fallen off. Attendance 
at zoos, museums and parks dropped 
10 to 50% Sunday. 

John T. Toomey, executive secre- 
tary of Chicago Laundry Owners 
Assn., complained that an acute short- 







































































































age of fuel oil for boilers was deve 

oping. He said that the shorta; 

caused two Chicago laundries to clo 

down last week. These were the fir 

plants to be forced to close by tl 

strike. Some doctors complained also 
that the emergency plan set up by 
union to supply them was not func- 
tioning satisfactorily. 

Mel E. Vorhees of Phillips Petro!- 
eum Co., chairman of the temporary 
committee for struck oil companies 
charged that union actually increased 
its wage demands to 28.5c per hour 
increase when it became apparent 
that negotiations had bogged down 
again. Members struck for increase 
of 17.5c. 


‘Gas’ Rationing Board Named 


In Gary, Ind., B. H. Lowther, presi- 
dent of local 142 of Teamsters 
Union, announced no more gasoline 
would be delivered in Gary, Whiting 
and East Chicago, even to stations 
served by distributors who have 
signed supplemental agreements. 

Mayor Eugene Schwartz of Gary 
appointed a three-man gasoline ra- 
tioning committee as result. Lowther 
said he halted deliveries “in the in- 
terest of safety’”’ because drivers were 
threatened by “goon squads’ from 
Chicago. 


Oil company management representatives and union leaders met with Chicago s 

Mayor Martin H. Kennelly on Aug. 18 in effort to settle strike of gasoline drivers- 

Seated (left to right) are: Thomas J. Cleland, federal mediator; Henry Burger. 1»- 

ternational representative of AFL teamsters union, and Mayor Kennelly. Standing 

(left to right) are: Roy J. Thompson of Apex Motor Fuel Corp., Ray Schoessling 

president of Teamsters Joint Council, No. 75, and Mel E. Vorhees of Phillips Pet 
leum Co., chairman of Temporary Committee for Struck Oil Companies 
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National Oil Policy Council Urged 
In Bill Backed by House Committee 


NPN News Bureau 
VASHINGTON—More centralized 
direction and handling of govern- 
m:ntal oil matters has been proposed 
to Congress as a necessary first step 
in the formulation of a national oil 
policy on which all government agen- 
cies and the petroleum industry can 
agree. 


Proposal was put forward this 
past week by Rep. Harris (D., Ark.), 
chairman of the House Commerce 
Subcommittee on Petroleum and 
Federal Power. He did so in the form 
of a bill (H. R. 6047) that would di- 
rect the setting up of a Petroleum 
Policy Council, comprised of repre- 
sentatives of five departments and 
agencies and assigned over-all au- 
thority to “co-ordinate, unify, clarify 
and recommend the formulation (for 
application within the United States 
and abroad) of petroleum policies af- 
fecting agencies of the government, 
including policies relating to: 


‘(1) The development of the 
United States petroleum industry in 
order to meet, to the maximum prac- 
ticable extent, emergency petroleum 
requirements; 


“(2) The development of the pe- 
troleum industry in the Western 
Hemisphere to the extent necessary 
to meet Western Hemisphere econ- 
omic and minimum emergency needs 
at all times; 


(3) The development of the pe- 
troleum industry, world-wide, to in- 
sure the availability of petroleum 
products to meet the national objec- 
tives of the United States; 


“(4) The furtherance of conserva- 
tion of United States petroleum re- 
sources through encouragement of 
practice to reduce waste and pro- 
mote maximum ultimate recovery of 
oil 


(5) The development of new 
sources of liquid fuels, including the 
sponsorship by the federal govern- 
ment of research and development on 
processes for their production from 
coal, oil shale, and tar sands; 
6) The establishment of reserve 
Stocks of petroleum products suffici- 
nt to meet requirements during a 
ransition period from peace to an 
mergency; 


JQ 


7) The encouragement of explor- 
ation and development on_ public 
‘aiis classified as potential sources 
ot petroleum; 

8) The 


public 


encouragement of both 
and private research in the 
rovement of the fuel efficiency of 
pei oleum consuming equipment; 

') The encouragement of  pro- 
m and dispersal of refining fa- 
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cilities in accordance with national 
security needs; 


“(10) The encouragement of tank- 
er capacity adequate for require- 
ments; 

““(11) The supplementation of do- 
mestic oil. by importation of non- 
domestic crude oil to the extent con- 
sistent with the maintenance of a 
healthy domestic industry adequate 
for national needs; 

“(12) The development and main- 
tenance of plans for the establish- 
ment of an emergency petroleum or- 
ganization in the event of a national 
emergency.” 

His measure was dropped into the 
hopper at this time, said Mr. Harris, 
primarily for the purpose of provok- 
ing discussion and serving as the 
basis for later hearings. 


Hopeful of Positive Action 


Beyond that, however, he added, is 
the hope that out of the latter the 


subcommittee—and Congress itself 
will be enabled to come to “some 
concrete resolution (on the matter 


of an oil policy) during the second 
session of this Congress.” In other 
words, the aim is to seek some sort 
of positive action by Congress in the 
session that starts next January. 
The Harris bill highlighted a week 
which also saw Capitol Hill setting 
the stage—at least on the House 
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side—for an attempted final show- 


down on the tidelands issue; the 
House Small Business Committee, at 
a session out in Wichita, Kans., hear- 
ing more on the con-side of the im- 
ports question, and two committees 
of the National Petroleum Council 
starting to get at the nub of a couple 
of key problems: 1. What should be 
the national policy on oil imports, 
and 2. what amount of reserve crude 
production capacity, if any, should 
the country have against the require- 
ments of an emergency. 

The tidelands show was all set to 
get going before a House Judiciary 
Subcommittee as NPN went to press, 
but no one was optimistic that the 
three-days of scheduled hearings on 
the two conflicting ownership bills 
would serve much more than to em- 
phasize the width of the split be- 
tween federal and state governments. 
(see Aug. 17 NPN, p. 18). 

At Wichita, Governor Frank Carl- 
son and a roomful of Independents 
filled the Small Business Committee’s 
record with thousands of words of 
testimony to the same general ef- 
fect that domestic producers are be- 
ing hit, and hit hard, by excessive 
imports and, moreover, that labor 
and the general business community 
in Kansas also are being harmed. 
Governor Carlson copped the head- 
lines, however. 

Appearing also in his capacity as 
chairman of the Interstate Oil Com- 
pact Commission, the governor lab- 
elled “untrue” charges that “conser- 
vation programs in the producing 
states are used in collusion to artifi- 
cially control production.” 


Elaborate Program Planned to Celebrate Oil's 
90th Anniversary at Site of Old Drake Well 


Special to NPN 

TITUSVILLE, Pa. An elaborate 
program has been prepared to cele- 
brate the 90th anniversary of the 
oil industry Aug. 27 here on the 
spot where Col. Edwin Drake brought 
in the first commercial oil well in 
1859. 

Secretary of the Navy Francis B. 
Matthews will deliver the principal 
address at the park ceremonies 
which will get underway at 11 a.m. 
Another speaker will be Sen. An- 
drew F. Schoeppel (R., Kans.) who 
will address guests at a luncheon at 
the Titusville Country Club shortly 
after the park ceremonies are com- 
pleted. 

One of the highlights of the day- 
long celebration will be the simulated 
reactivation of the Drake well. A 
special pumping operation has been 
rigged up so that the well will ap- 
pear to be producing crude oil in 
the same manner that it did 90 years 
ago. 

Prior to the park celebration there 





will be a memorial ceremony at 
Woodlawn Cemetery with the lay- 
ing of a wreath on the grave of Col. 
Drake by civic leaders and repre- 
sentatives of the oil industry. A 
flight of Navy planes and the Na- 
vy’s long-distance record-holder, the 
“Truculent Turtle” will fly overhead 
shortly before the program starts. 

Another feature of the celebration 
will be the dedication of a new wing 
to the Drake Museum. The museum 
contains a unique collection of his- 
torical material and relics of the 
early days of the oil industry. 
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Florida Jobbers Rap Co-Op’s Tax 
Privileges, Military ‘Gas’ Sales 


Association Urges Action to Correct Injustices 
Of Tax Advantages Now Enjoyed by Co-operatives 


By PAUL WOLLSTADT 
NPN News Editor 


DAYTONA BEACH, Fla.—Florida 
Independent marketers are asking 
their United States senators and rep- 
resentatives, the Treasury Depart- 
ment and other federal agencies ‘‘to 
correct the obvious injustice” of tax 
advantages enjoyed by co-operatives. 

The action was taken at the sum- 
mer meeting of the Florida Independ- 
ent Petroleum Marketers Assn. here 
last week. In another resolution the 
association declared that indiscrimi- 
nate sale of gasoline by Army post 
exchanges and Navy ship’s stores 
should be halted. 

These resolutions, opposing govern- 
ment privileges for co-ops and gov- 
ernment marketing of gasoline at 
military establishments, dovetailed 
with three addresses at the meet- 
ing urging that the oil industry bend 
every effort to stay free of govern- 
ment control. The speakers were: 

John Harper of Harper Oil 
Co., Long Island City, N. Y., who 
pointed out that supposed ef- 
forts by legislators and govern- 
ment agencies to help the inde- 
pendent businessman often have 
the reverse effect. Mr. Harper 
declared: “I have become con- 
vinced that the oil industry it- 
self can handle its problems bet- 
ter than the politicians.” 

EK. J. Gallmeyer, vice president 
of Wayne Pump Co., who said 
that the oil industry without gov- 
ernment control is giving the big- 
gest money’s worth in America. 

Glen Woodard, secretary of the 
Florida Petroleum Industries 
Committee, declared that the oil 
industry and the nation will be 
strong only as long as free en- 
terprise continues. He cited the 
change from shortage to surplus 
in petroleum products as an ex- 
ample of the achievement of free 
enterprise. 

Mr. Harper’s theme was that in 
virtually every instance of govern- 
ment interference in the oil industry 
and other business, the Independent 
gets nothing except some new prob- 
lems. 


Indiana Case an Example 

The Standard of Indiana-FTC De- 
troit case, he said, was an example 
of such a situation, because if the 
Supreme Court sustains the Seventh 
Circuit Court of Appeals decision, a 
supplying company will find it almost 
impossible to operate both direct and 
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through a jobber in the same terri- 
tory. There are so many dual op- 
erations in the country that the cir- 
cuit count decision threatens the ex- 
istence of a large segment of In- 
dependent distributors, according to 
Mr. Harper. 

He cited his own business as 
among those threatened, because he 
operates as a jobber in a territory 
also served on a direct basis by his 
supplier. 

Mr. Harper suggested that there 
was a wide-open fallacy in the argu- 
ment that Standard of Indiana was 
trying to buy up Independent service 
stations at a discount at the time 
the Detroit case was instituted. 

“It seems to me,” he said, ‘that 
the Standard of Indiana had much 
more to lose on a bad market in De- 
troit than it could possibly gain by 
getting a few stations for less than 
their previous value.” 

The Supreme Court decision in the 
Standard of California exclusive 
dealing case is another example of a 
threat to the Independent distributor 
from the government, Mr. Harper 
said. He pointed out that the Su- 
preme Court majority opinion could 
very well have the effect of encour- 
aging large oil companies to turn to- 
ward salary operated stations. 

Mr. Harper warned that the bill 
pending in Congress, introduced by 
Rep. Celler (D., N. Y.) to prevent 
sale of assets when such might tend 
to create a monopoly, could boomer- 
ang against small business by de- 
creasing the market value of busi- 
ness property and perhaps also by 
preventing an oil jobber from buy- 
ing a competitor’s station. 

“Another example of the tremen- 
dous urge of the government to get 
into our business is the FTC oil heat 
code in New England, which was 
pushed through without a _ proper 
consideration of the arguments 
against it,” he said. Then he added: 

“The more I see of what the gov- 
ernment does, the more I think we 
Independents should stay away from 
the government.” 

Regarding the Gillette oil divorce- 
ment bills, Mr. Harper said that In- 
dependent distributors had no assur- 
ance that any final acton would draw 
the divorce line where they might 
want it. 


Lists 4 Objectives of Independents 


Mr. Harper listed four things he 
feels Independents are striving for: 
1. Greater efficiency in their own 





operations, 
doing the best possible job. 


with each Independe: 


2. Better relations with the 
suppliers. He urged increased stuc 
on both sides as to how this can t 
achieved. 

3. Stronger marketing associa- 
tions. The independent association 
he said, are just beginning to con 
into their own as to recognition by 
suppliers, by legist‘ators and by job- 
bers themselves. 

4. Diversification of business. No 
jobber should be satisfied to hand 
gasoline only with so many other 
profit possibilities in related lines, in- 
cluding TBA. 

Mr. Gallmeyer’s talk cited the op- 
portunities for oil jobbers in the vast 
American market, which he said was 
created by private enterprise. H« 
urged the jobber not only to sell the 
market but also to sell the advan- 
tages of the American business sys- 
tem. 

Among the statistics he presented 
in chart form were figures on in- 
creases in income and prices. From 
1939 through 1948, he said, farm in- 
come is up 246%, weekly wages up 
117.5%, prices of all commodities up 
115%, but the average price of items 
at service stations is up only 26.7% 

“The oil industry,” Mr. Gallmeye: 
asserted, “is giving the biggest 
money’s worth in America. We must 
remember that the oil industry did 
not contribute to the inflationary 
spiral, so there is no reason for th 
oil industry to back away now from 
getting adequate prices for its prod- 
ucts.” 

The business session in addition to 
passing resolutions on co-op tax ad- 
vantages and sale of oil products 
at post exchanges, opposed any fur- 
ther increase in the Florida gasoline 
tax. 


Death 


C. D. Thomas, 38, Tulsa, assistant 
to the vice president in charge of 
crude marketing, Sinclair-Prairie Oil 
Co., was instantly killed Aug. 18 in 
the crash of a company plane near 
Ada, Okla., while returning from 4 
Texas proration hearing at Mineral 
Wells. William Murphy, company 
pilot, was killed also. One report said 
the plane was struck by lightning as 
it flew through a thunderstorm. 





* * * 


Douglas Durrell Monroe, 49, dicc 
on Aug. 14 in Baltimore following 
an operation. Mr. Monroe join 
the Texas Co. as a salesman at Beaii- 
mont, Tex., in 1921. He held mati) 
positions in the company’s sales ¢- 
partment in various parts of ti 
country, and was appointed assistant 
general sales manager n 1947. Fi 
was a graduate of Virginia Milita’) 
Institute. He is survived by his w!! 
three sons and his parents. 
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While it is axiomatic that return on investment—the ultimate earning power of a refinery unit when actually on stream— 
is the only true evaluation of competitive engineering recommendations, initial plant costs remain a major factor in 
refiners’ decisions on plant installations. M. W. Kellogg takes specific steps to minimize initial plant costs consistent 
with the achievement of highest ultimate earning power. 





HOW WATCHING AN ANGLE CAN SAVE $20,000 


Watching an angle, in this instance, concerns a main 
vessel and the saving is not in steel, pipe or concrete. 
Of all things, it is in the cost of derrick operations. 

Most refiners know that Kellogg was the first to uti- 
lize gigantic, 150-ton-lift, centrally-located, guy derricks 
in refinery construction, a practice common in the indus- 
try today. However, probably few refiners give much 
thought to the fact that the ability of these derricks to 
lift varies with the distance the object to be lifted is 
from the base of the derrick and, therefore, with the 
angle of the boom. 

But that’s an important point to remember in refinery 
engineering —to forget it can cost appreciable amounts 
of money. For instance, most refinery jobs embrace a 
half dozen or more major lifts in connection with plac- 
ing vessels. If, because of some minor oversight in the 
original planning, any one of them is incorrectly lo- 
cated—even as little as a foot outside the possible lift- 


ing radius of the guy derrick—there is an extra item 
to go into the cost sheet for special rigging. It may run 
as high as $20,000. 

That's one reason why, at Kellogg, plot plans are cre- 
ated jointly by the Engineering and Construction groups 

.. why many other phases of refinery building—struc- 
tural steel, foundations, insulation, buiidings to specify 
but a few—are designed through close collaboration be- 
tween these two groups. 

Only through the integrated efforts of several types 
of specialists in the design phase, can the little design 
“bugs”, which cost refiners extra sums on the construc- 
tion lot, be removed with an eraser. Further, such basic 
economy is only possible when a// specialists concerned 
are constantly available for easy consultation so that 
checks and balances are automatically applied at the 
proper time. That, Kellogg believes, is the only true 
approach to LOW INITIAL COSTS. 


THE M.. W. Kezztoce Company 


A SUBSIDIARY OF PULLMAN, INC. 


ENGINEERS TO THE PETROLEUM INDUSTRY 
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You Can Sell more 
Pennsylvania Oil 


This year 90,000,000 advertising mes- 
sages like this will tell the readers of 
Saturday Evening Post, Life, Holiday, 
Country Gentleman and Progressive 
Farmer why 100% pure Pennsylvania 
oil is the finest motor oil they can buy. 


Hundreds of car and truck owners 










who will read these ads will be people 
who live and buy in your own com- 
munity—YOU CAN SELL THEM IF 
YOU TELL THEM. 


Sell them by letting them know you 
handle 100% pure Pennsylvania oil. 
















Sell them by telling them Pennsylvania 
Motor Oil is preferred by automotive 
engineers (for use in their own cars) 


2% to 1 over any other motor oil. 








Sell them by a display of your Penn- 
sylvania oil. 
Sell them by telling them that there is 
no finer oil in all the world than oil 
from the oil fields of the Pennsylvania 
Grade Region. 


Guaranteed ee 
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Made from 
the highest grade crude oil in the world 
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For your protection, only oils made 
from 100% Pure Pennsylvania 
Grade Crude which meet our rigid 
quality requirements are entitled to 
carry this emblem, the registered 
badge of source, quality and 
membership in our Association. 


Display, Tell and Sell your customers the advantages of always 


sing 100% Pure Pennsylvania Motor Oil 





PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 
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Editorially Speaking 





Vandeveer Asks Congress to Prove Its Interest 


In Competition by Studying Reasons for Mergers 


i HERE is a real challenge to Congress in the article 
in last week’s NATIONAL PETROLEUM NEWS by W. W. 
Vandeveer on why Allied Oil, Independent producing, 
refining and marketing company in which he was a 
partner, merged with Ashland Oil and Refining. 


Mr. Vandeveer asks for a diligent, honest and dignified 
study to get down to the roots of why thousands of 
small business men sell out or seek to sell out. As Mr. 
Vandeveer explains in his article, Allied was not threat- 
ened by its competitors, large or small. It was a growing 
and prosperous company doing very well against the big- 
gest of the major oil companies. But here was the problem 
Allied faced, as told by Mr. Vandeveer: 


“Each owner knew that the untimely death of the 
other would set in motion a series of tax levies that could 
wipe out the earning power of the company and bank- 
rupt the surviving owner as well as the kin of the de- 
ceased. There was no established market value of the 
shares of the company. They were substantially all held 
by the two chief owners. How would ‘value’ for inheri- 
tance and estate tax purposes be determined? Largely 
by capitalization of past and potential earnings. 


“Depending upon the rates used for capitalization 
purposes, the value so determined and on_ which 
high tax rates would be assessed could easily exceed 
the realization that could have been actually procured 
under market conditions such as we have experienced 
and, unless government attitudes are changed, seem 
likely to experience for an indefinite time into the future. 
Inheritance and estate taxes, determined on such a basis, 
would have greatly exceeded the estate value (liquid as- 
sets) held outside Allied by either owner. Having never 

en able to pay out much in the way of earnings (be- 

ise of plowing money back into the business), their 
2s were all in one basket. To meet such taxes, the 

rs of the deceased stockholder would have to find a 

chaser for a minority stock interest in the company. 

ilere and at what price could such a purchaser be 
nd? The survivor might have to go into debt in order 
buy such stock to protect himself, There might even 

e to be either a forced sale of the total properties 

1 liquidation of assets piecemeal. The effect on Allied 

employes, customers and loan makers, to say nothing 
the two principals and their heirs, might have been 
strous.”’ 


sing Allied as a case example, Mr. Vandeveer points 
the fact that the very government which blasts at 
ls toward economic concentration is the primary 
sor of mergers and sellouts. He wants Congress and 
rnment agencies to look at themselves and deter- 


ust 24, 1949 


mine what laws and regulations and attitudes are ac- 
tually forcing some mergers and encouraging many 
others. 

If Mr. Vandeveer’s challenge is taken up, the small 
business man would have reason to hope that there is a 
sincere interest not only in his plight, but also in the 
healthful development of the whole economy uncer free 
enterprise and with a maximum amount of competition. 
If his challenge is ignored, then it must be said that 
the administration, and too many congressmen on both 
sides of the aisle, don’t give a hoot about smail business 
or competition except as political pap at election time. 


Mr. Vandeveer suggests specifically that the study 
be similar to that made by the Hoover Commission of 
federal government organization. Certainly this vast 
problem of mergers and sellouts is suffiently important 
to every American to warrant an exhaustive and unpreju- 
diced inquiry. The mere calling of a few witnesses before 
@ congressional committee, with the committee staff 
probably running the show to conform to preconceived 
opinions, might be worse than nothing at all. It’s too 
big a thing for just a lick and a promise. 


The Independent Petroleum Assn. of America and the 
National Oil Jobbers Council, both of which represent 
substantial numbers of oil Independents, might very 
well consider working together to start a movement 
for a Hoover Commission type of investigation into the 
real causes of mergers and sellouts. In other fields, 
such as drugs, groceries and dry goods, there are similar 
associations that should want to join them, for the prob- 
lem is not by any means limited to oil. 


A calm, effective study may not win any big newspaper 
headlines, but it could be a stride toward better business 
with more competitors, all to the benefit of the public. 


Points for Large Companies to Consider 


The unhealthful climate for all business created by 
the government these past 16 years is the main problem. 
But regardless of whether anything is done about that, 
the large companies in industry, particularly the oil 
industry, would do well to seek to establish definite 
programs to preserve small Independent businesses and 
increase their number. They could begin by asking them- 
selves these questions: 

Are we giving full and affirmative consideration to the 
political dangers of any reduction in the number of com- 
petitors in our industry? 

Are we doing everything within the realm of sound 
economics to encourage and develop the smaller com- 
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panies from which we get our crude oil and through which 
we distribute our products? 


Do we have a program which will enable us to retain 
good crude connections and distribution facilities without 
having to buy out a small business when the principal 
owner dies or retires? 

Do we have a specific plan to help create new com- 
panies, which would add to the competition and decrease 
the likelihood of attacks on us as monopolists, as we ex- 
pand to meet the increasing demand for petroleum 
products ? 

Those questions are not new. NATIONAL PETROLEUM 
NEWS has suggested several times in years past that 
they deserve thoughtful study by all who would keep 
the oil industry competitively strong and politically free. 
The need for such study is greater now than ever 
before. Events abroad and attitudes in Washington prove 
that. It would be in addition to whatever may be done 
by Congress on Mr. Vandeveer’s challenge for the gov- 
ernment to examine its own policies. 

In discussing what the oil industry might do to help 
itself increase rather than reduce the amount of Inde- 
pendent competition, NATIONAL PETROLEUM NEWS two 
years ago (Sept. 17, 1947, p. 28) carried an article on 
the policy and the machinery used by General Motors 
to keep Independent banners flying in its distribution 
system. The General Motors plan seemed worthy of pre- 
sentation then, and of repeating now, because it has 
worked successfully for 20 years; because at least the 
principles appear to be adaptable to similar situations in 
the oil industry, and because the business relationship 
between GM and its dealers is comparable to that be- 
tween large oil companies and their distributors. 

In 1929 General Motors organized the Motors Holding 
Division for the specific purpose of maintaining a dis- 
tribution organization of Independents. GM did not want 
to own its dealerships. It developed a program under 
which it would give financial assistance to present or 
prospective dealers, but in a way to enable the dealer 
to buy out GM’s interest as quickly as possible, 


Motors Holding does not lend money to the dealer; 
it subscribes to capital stock in the dealership. The GM 
division, to protect its investment, has sole voting rights 
during the period in which it owns stock. But the dealer 
not only has the option to buy out the interest of Gen- 
eral Motors, he is required to use all of his own divi- 
dends and at least half of his bonus for this purpose. 
That is the crux of the plan—the contract is written 
to get GM out of the dealership at the earliest possible 
time. 

The plan may be used when a new dealership is being 
launched, when a small dealer is expanding and when 
a retiring or deceased dealer is being replaced. Many 
dealers who have bought or are buying dealerships under 


FROM: S. B. Eckert, Vice President 
Sun Oil Company 
Philadelphia 3, Pa. 


winter season. 


I have read with great interest 
your editorial in the Aug. 3 issue 
of NATIONAL PETROLEUM NEWS, 


and cannot too strongly emphasize 
the importance of the refiner, jobber, 
and consumer combining facilities to 
store a maximum of furnace oil dur- 
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I etters ing the low consumption summer 


months, thus caring for the excess 


demands existing during the cold 


We are all primarily interested in a 
continuous and ample supply of fuel, 
manufactured and 
consumer at the lowest possible cost. 

The very nature of refining a bar- 
rel of crude oil into its various pe- 
troleum components makes it impos- 
sible to calculate a cost for any given 


delivered to the 





the Motors Holding program are former GM executives 
even division managers. 

The dealers who have gone into business under this 
plan and have now repaid their obligations have o1- 
ganized an informal group—Motors Holding Dealers 
Alumni—and recently gave a dinner in New York to 
honor the two men who originated the program 20 years 
ago, GM Chairman Alfred P. Sloan, Jr., and Board Mem- 
ber Donaldson Brown. 


Men accepted for Motors Holding plan dealerships, 
who are described by the company as being “long on 
ability but short on capital,” get the opportunity to go 
into business for themselves. General Motors gets dealers 
which it knows, often through their records as employes, 
will be efficient and capable. At the same time, and at 
least equally important, GM is keeping a maximum 
number of Independent companies in its distribution or- 
ganization. 

There are many men in major oil company marketing 
departments and in distributing companies who are “long 
on ability and short on capital’ and who would be good 
risks under similar plans in the oil industry. 


It is necessary, of course, that any such program be 
run on good banking principles, that favoritism be avoided, 
that the investment of the company be adequately pro- 
tected and that the true objective be to develop Inde- 
pendents over whom control is exercised for a minimum 
period. 

While the program perhaps cannot be copied in detail 
for thé oil industry, it is a starting point for thoughtful 
study of what might be done, so that the death or 
retirement of an oil distributor would not wipe out an 
Independent competitor and so that new distributorships 
might be built to increase the number of Independent 
competitors. 

Every additional competitor in the oil business is an 
added bit of insurance against government regulation 
or even government ownership. 


* * * 


NATIONAL PETROLEUM NEWS has reprints of its Sept. 
17, 1947 article on the Motors Holding Division of Gen- 
eral Motors. Single copies may be obtained without charge 
by addressing the Reader Service Department, NATIONAL 
PETROLEUM NEWS, 1213 West 3rd St., Cleveland 13, Ohio. 





Our thought is the key which unlocks the 
doors of the world—Carlyle. 


NATIONAL PETROLEUM NEWS always welcomes 
comments of readers on its editorials. Please 
write Warren C. Platt, Editor, 1213 West 3rd 
St., Cleveland 13, Ohio. 














product. Instead, the refiner rec: 
nizes the necessity of realizing a | 
tal revenue from all of the produc's 
obtained from the barrel of crude «t 
least equal to the value of the cru 
oil, including transportation to t 
refinery, plus an over-all cost of 1 
refining operation. 


To make a profit from operati 
the refiner endeavors to produce ' 
maximum of products for which 
receives above the average netba « 
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aid a minimum of those for which 
h receives less than the average. 

if permitted to carry on a uniform 
s hedule of manufacture throughout 
the year, the refiner can design his 
plant to produce the products re- 
quired and at a minimum cost, but 
when he is forced to over-emphasize 
his cracking in summer to eliminate 
unsaleable fuel and to run as a skim- 
ming plant in the winter to make up 
for the fuel deficiency, the over-all 
cost is greatly increased, and the con- 
sumer must pay more for the oil that 
he burns. In fact, if crude is to be 
run primarily for the production of 
fuel and furnace oil the consumer 
would have to pay at least 2c more 
per gallon. 

I am fully alive and sympathetic to 
the prerogative of the buyer to judge 
as to when he can drive the best bar- 
gain for the oil that he requires, but 
it is important that he realize that 
procrastination in buying and failure 
to assume his share of storage re- 
sponsibility may result in his having 
to pay a much higher over-all price 
for all of his oil. 


Finally, there is the problem of 
equally distributing the transportation 
load over the entire year, rather than 
trying to provide enough ships and 
pipe line capacity to move the ex- 
cess winter demands over a short pe- 
riod each fall and winter, thus adding 
to the over-all cost. 


FROM: G. R. Dale, Executive Sec- 
retary 
Pennsylvania Petroleum 
Assn,. Inc. 
307 Calder Building, 
Harrisburg, Pa. 


I have read with very much inter- 
est your editorial in the Aug. 3 issue 
of the NATIONAL PETROLEUM NEWS 
and wish to compliment you on this 
particular editorial. 

Unfortunately, or maybe fortun- 
ately I had written a similar article 
to be published under the editorial 
column in our publication The Oil 
ight and will forward a copy of 
ame to you as soon as it is received 
from the printer. 

There is much truth in the article 

blished by you and without the 

operation of the entire industry, 
ardless of size, we may face the 
ne problems during the coming 

ting season that we did in 1947- 

8 which would tend to result in 

avorable conditions for jobbers, 

ributors, and supplying companies 

i whole. 

s you know, I am strongly against 
tralized control in Washington of 

industry and the majority of 
membership feel that if they are 
continue as independent small 
nessmen, centralized control 
ld practically put them out of 
ness. 
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Ban on Below-Cost Sales Given Consideration 
In Springfield, Mass., Gasoline Price War 


Special to NPN 

SPRINGFIELD, Mass. — Deepest 
cut to date in gasoline war here, 4c 
off the market, finds standpat deal- 
ers in number pressing suppliers to 
fair-trade their products. 

Gasoline margin locally is 5.1¢ on 
regular and 5.6c on premium. 

About 10 dealers in Springfield area 
are selling both grades from 2.5c to 
4c under the market. Their price- 
cutting is in its fourth week. 

If suppliers don’t use the state’s 
fair trade act by the first of next 
year, say market-level dealers, legis- 
lation similar to Michigan act prohib- 
iting below-cost sales with intent to 
injure or destroy the business of a 
competitor will be sought by the 
Massachusetts Retail Gasoline Deal- 
ers Assn. 

Association’s executive secretary, 
Frederick H. Moore, confirmed this 
in Boston. 

He suggested, though, that perhaps 
suppliers would prefer to insure fair 
returns to dealers by voluntary ac- 
tion. This is open to them, he said, 
as result of an amendment, filed by 
the association, to Massachusetts’ 10- 
year-old fair trade law. 

The amendment had the effect of 
bringing gasoline pumps as “vending 
machines” within provisions of a law 
originally drafted to cover only mer- 
chandise sold in “packages, bottles 
and jars,” he related. 

Also, he pointed out, Massachusetts’ 


fair trade law accordingly is “no dif- 
ferent” from New Jersey’s, which 
California Oil Co. successfully in- 
voked against a former self-service 
operator at Hackensack, N. J. 


The current price war, involving 
products of virtually every principal 
supplier in the territory, has been 
confined to the Springfield area. It 
reportedly is Massachusetts’ first 
since 1940. 


Gasoline Consumption 


(Figures are from state tax bureaus: total 
for comparative 1948 month is in parentheses) 
JUNE, 1949 
New Hampshire — 9.6% 

collected ($421,809) 
Ohio — 4.5% increase 
(169,998,180) 
Delaware — 13.4% 
(7,630,123) 
Maryland—10.0% 
(38,933,335) 
Oregon — 7.6% 
(44,003,681) 
Arkansas — 9.9% increase—30,226,873 gals. 
(27,482,823) 
Indiana — 8.2% 
lected ($3,737,248) 
Rhode Island — 5.3% 
gals. (13,798,678) 
New York—9.9% increase—211,140,293 gals. 
(191,983,171) 


increase—-$462,539 
177,668,689 gals. 
inerease—8,654,117 gals. 
increase—42,849,856 gals. 


increase 47,359,226 gals. 


increase $4,043,948  col- 


increase 14,541,286 


JULY, 1949 


Texas 9.0% 
(203,244,142) 

Indiana—-2.5°% increase-—$3,948,999 collected 
($3,851,038) 

Oklahoma—15.7% increase—$2,858.065  col- 
lected ($2,469,750) 


increase 221,595,644 gals 
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Mass Display by Product Classification 
Advocated for Best TBA Sales Results 


Oil Company TBA Manager Lists Three General Factors Relative 
To Effective Station Merchandising and Service Program 





This is the second in a series of articles by oil company TBA dise by department groupings 


aad — , ; and in volume ? 
specialists giving their views on the problem of what TBA items should 


4. Is he consistently trying to 

sell his products and services 
The author of this article is William R. Kelly, Manager of TBA and in so doing is he using the 
most effective sales methods? 







be carried by service stations. (For first article see NPN, Aug. 3, p. 23) 






Sales, Sinclair Refining Co., New York. 
Profit Potential 










The average dealer depends upon 

gasoline, motor oil and lubrication for 
By William R. Kelly . . 60% of his potential gross profit. 
Manager, TBA Sales » 


TBA services and labor and othe! 
Sinclair Refining Co. 


miscellaneous sales should bring him 
40% of his gross. 





Now that all of the transitional 
dreaming about postwar marketing 
is behind us and we are again face 
to face with the reality of tough 
competitive selling in light oils, lub- 
ricants and TBA products, the time 
has come for a return to some down 
to earth thinking about the retail- 
ing end of our business. And the 
first thing we've got to remember 
is that the service station is a place 





Our company has recently revised 
its estimates of the dealer’s profit 
potential by his major sales depart- 
ments, as indicated by the follow- 
ing table: 









This Is Your Potential Extra 
Profit With Each 1,000 Gals. of 
Gasoline Sold 













to sell merchandise and to sell serv- Motor Oil $10 

ce, Lubrication 20 
All of the training programs, tools TBA 29 

and techniques we strive to perfect , 

asd a” | Services & Labor 18 

serve that same single purpose. All hati a 

of the lube charts, follow-up systems Specialties & Misc. od 

and merchandising equipment; all of 

the point of sale promotional ma- Total $75 





terials, 50-50 advertising, fixtures, 
display devices, etc., have only one 
ultimate goal—’'o sell merchandise 
and service. 









To obtain his potential: 





Mr. Kelly The dealer must continue to 
velop new gasoline customers, nol 
only to increase gasoline profit but 






This industry’s beautiful, spacious, 
new postwar glass, tile and chromium 
buildings with all of their esthetic 


















































appeal are not show places; monu- eee: principees, among watch Chess en ee _— ghee sce " 
, are currently important: his other products and services. 
ments to the great petroleum names 
they display—they are laid out, con- 1. Does the dealer know where to He must offer a balanced line 
structed and equipped to sell mer- exert his Sales effort to get products and services, not only to 
chandise and service. his potential profit? crease his supplementary profits , 
We are in danger of becoming so 2. Does he stock the right mer- also to attract additional gaso! 
overwhelmed with our cleverly con- chandise in the right quanti- customers. 
trived means that the ends are over- ties and provide the right serv- " a 
looked. The picture has been getting ices to suit his facilities, his Line of TBA Merchandise 
somewhat out of perspective and of location and his own capacity Every dealer with enclosed facili! s 
prime concern in today’s service sta- as a merchant? should market tires, batteries ad 
tion selling is a return to funda- 3. Does he display his merchan- the conventional accessory items. -.° 
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supplier is in a position to recom- 
mend the precise accessory assort- 
ment to be sold. Perhaps the best 
approach to the problem is a broad, 
suggested grouping to be based on the 
size of the enterprise and adapted 
to the dealer’s own situation, such as 
that set out in following box. 





Group 1 


Spark plugs. 

Fan belts. 

Battery cables. 

Bulbs & sealed beam units. 

Radiator hose and clamps. 

Heater hose. 

Oil filters, replacement ele- 
ments and lines. 

Tire accessories, boots & kits. 

Fuses. 

Radiator and gas caps. 

Polish cloths and sponges. 

Tape. 

Wiper arms and blades. 

Miscellaneous tools. 
(Specialties: polishes, upper cyl- 
inder lubricant, brake fluid, 
radiator flush and other chem- 
icals not grouped under acces- 
sories but recommended for all 
dealers). 


Group 2 


Floor mats. 

Heaters. 

Mirrors. 

Fog lights. 

Defroster fans. 

Chains. 

Air cleaner elements. 

Flashlights & cells, air 
gauges, etc. 

Seat covers. 

Mufflers, tail 
cessories. 

Flexible fuel and oil lines. 

Thermostats. 

Luxury accessories e.g. 
windshield squirters, etc. 


pipes and ac- 


Group 3 


Replacement fuel pumps. 

Replacement carburetors. 

Small ignition parts. 

Cable and _ ignition 
sets. 


wiring 
Group 4 
Truck accessories. 


Home merchandise. 
3icycle accessories. 











t 


low far the dealer should be ad- 
{ to go in respect to partially 
ted or unrelated items depends 
rely upon the individual circum- 
ces; upon the dealer’s ability ‘o 
ce profitable sales and at the 
time maintain his sales in bal- 

The very instant his other 
lucts and services begin to cut 
gasoline volume instead of sup- 
ng and attracting gasoline sales, 
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then he is in great danger of build- 
ing a cockeyed sales structure which 
will probably crash down upon him 
in a short while. 

And that is the key to the whole 
question, “‘What products should the 
service station sell?” 


The gasoline service station is not 
economically constituted to survive 
on the basis of an alley repair shop, 
a hardware store or a toy depart- 
ment. The investment in location, fa- 
cilities and equipment cannot support 
an unbalanced enterprise in which 
the basic product, gasoline, is ignored 
or given secondary consideration. 


Volume Display 


Nothing has less sales appeal than 
shelves with one of this, two of that 
and a few of the other things on dis- 
play. The secret of all popular prod- 
uct merchandising today is mass dis- 
ply, by product classification and 
with effective point of sale promotion. 
One oil filter on a shelf is a lonesome 
and negative thing. Fifty of them 
as a department display, properly 
dramatized and priced is a strong in- 
ducement to buy. 


These things are so elemental in 
up-to-date ‘nerchandising that it 
seems silly to keep repeating them, 


TBA Section 





but to anyone who has sales responsi- 
bility which entails driving in and 
out of stations all day long, the need 
for repitition becomes all too ap- 
parent. 


Selling 


Personal selling by the dealer and 
by each individual working for him 
is the number one need. A return to 
persuasive selling on the drive, in 
the display room and in the service 
department—old fashioned, down-to- 
earth, enthusiastic selling—forceful 
urging or suggestive persuasion, de- 
pending upon the circumstances, but 
continual selling during every hour 
the station is open for business... 
and that selling should employ every 
tool and technique developed by the 
supplier for effective results in the 
limited time available for the job. 
Another necessity is a return to long 
term selling. Systematic observation 
and follow up for “anticipation sales’’. 


There is no secret about successful 
service station operation. Like any 
other retail enterprise it requires hard 
work along certain well defined lines. 
But the fundamentals come first, 
then all of the effective supporting 
materials which are continually being 
introduced to maintain a high level of 
sales progress. 


Buying Guide Gives Information on TBA Sales 


JUNE | JuLY 


oct NOV AVERAGE 





RECORD NO 


ON HAND SALES ON ORDER 


| 
if 


RECORD NO ON HAND SALES 


ON ORDER 








SALES by QUARTERS 


STOCK NO PACKING UNIT) COST PRICE RETAIL PRICE 


Shown here is one page from a merchandise buying guide being used by one major 
oil company in the East at its salary-operated service stations to keep stocks ad- 
justed to sales and to assure rapid turnover in TBA items. Company says the guide 
shows: what items are selling: rate at which they are selling: season or time a 
given items sells; proper amount to purchase and items which are not selling and 
which should be cleared out. With this information on hand, a station operator can 
eliminate guess work or personal preferences from ordering and keep merchandise 
in stock when customers want it, at a price they want to pay, and in the proper 
dollar proportion to total investment, company points out 
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Tire Replacement Sales Drop Again in 1949; 


Motorists Revert to Prewar Buying Patterns 


A decline in the shipment of pas- 
senger car replacement tires from 
20,217,985 during the first six months 
of 1948 to 17,683,030 during the same 
period of 1949 was indicated 
by statistics released by Rubber 
Manufacturers Assn. recently. 


This is the third consecutive year 
of decline since the post-war peak 
in 1946 when an estimated 26,850,895 
replacement casings were shipped. 
The 1947 first six-month estimate 
dropped to 25,798,662. 


A study of tire sale trends made 
by Dr. Warren W. Leigh, University 
of Akron, last year showed that dur- 
ing 1947, service stations made 
23.73% of all tire sales. (See Dec. 1, 
1948 NPN, p. 26) If this trend holds 
true this year, oil companies handled 
the sales of over 4,243,927 tires dur- 
ing the first six months and can ex- 
pect slightly higher sales during the 
last half of the year. 


Dr. Leigh’s study showed that since 
1950 when oil companies handled 
only 2.98% of total automotive tire 
volume, sales through service sta- 
tions have risen steadily to the 


23.73% sold in 1947. There is nothing 
to indicate that this upward trend 
has stopped since then. 


Peak Sales from May-August 


Rubber Manufacturers Assn. sta- 
tistics indicate that the pre-war sales 
cycle for tires has been re-established 
with peak sales now falling between 
May and August. October was the 
top month in 1946 and 1947. Ship- 
ment figures during the war had no 
relationship to normal demand. 


Shipment figures indicate that pas- 
senger tire replacement sales are now 
back to pre-war levels. The 17,- 
683,030 casings shipped in the first 
half of this year is a slight drop 
from the 17,838,054 shipped during 
the same period in 1941, but a con- 
siderable rise from the 15,965,448 
casings shipped during the first six 
months of 1940. 


In general, the decline in tire ship- 
ments contrasts sharply with the rise 
in gasoline consumption, a logical 
index of total tire mileage. Gasoline 
consumption has skyrocketed to 40% 
higher this year than in 1940. 





TBA Briefs 


A bid for service station business 
is being made in the form of a one- 
package fuel pump display and in- 
stallation kit now being delivered 
by the instrument division of the 
Stewart-Warner Corp. Package con- 
tains three electric fuel pumps, a 
mounting kit for Ford cars, one for 
Chryslers and Plymouths, and a third 
for all other vehicles. Terminal lugs, 
wire and thread-sealer and even point- 
of-sale promotional material are in- 
cluded. According to the manufac- 


turer, with one pump and the mount- 
ing kits, a dealer can make a pump 
installation on any make of passen- 


ger Car. 









The manufacturers of Plastone 
auto-cleaner and polish recently shift- 
ed from paper labels on their bottles 
to applied color labels, a process that 
fuses the lettering to the glass mak- 
ing the label permanent. The shift 
to a better looking package is part 
of this year’s promotion campaign, 
most extensive in the history of the 
product, according to the company. 
Campaign advertising will be done 
exclusively in newspapers. 


* * * 


Gulf Oil has started an extended 
purchases 


payment plan for TBA 
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over $20 that will enable a Gulf 
credit card holder to pay on 30, 60 
or 90 day terms. No down payment 
or carrying charges are _ required 
and installments are added to the 
customers monthly bill. On a 90-day 
purchase, one third of the bill must 
be paid each 30 days; on a 60-day, 
one-half must be paid every 30 days. 


* rs " 


The Midwest section of the Oil 
Industry TBA group will hold a con- 
vention in St. Louis on Sept. 12 and 
13. Meetings will be held at the Chase 
Hotel at 9:30 on both days and will 
be for oil industry TBA men only. 
A golf party will be held on Sept. 13 
after lunch. 








* * * 


Tubeless tires will be manufactured 
in the Los Angeles plant of the B. F. 
Goodrich Co. starting Sept. 1. The 
new tire also is being made in three 
other plants, Akron, Ohio; Miami, 
Okla.; and Tuscaloosa, Ala. It is 
being sold in five of the company’s 
districts: + Cincinnati, Indianapolis, 
Jacksonville, Minneapolis and Pitts- 
burgh and will be offered in the 
Pacific Coast area as soon as in- 
ventories are built up there. 


* * * 


Repeated price cuts coupled with a 









drop of 12.8% 
sales caused Seiberling Rubber Co. 
to show a loss in the first half of 
1949 of $247,525, according to recent 


in tire replacement 


financial report. Rubber companies 
selling tires for new equipment have 
a current advantage, report states, 
because of the high level of new car 
sales. 

“We believe this is a temporary aid- 
vantage only”, said J. P. Seiberling, 
president of the company. “It is true 
because there is virtually no profit 
in the replacement tire field today.” 


Company expects more balanced 
conditions in the period ahead. Price 
cuts have not been justified by lower 
costs, report asserts, but have been 
brought about by other rubber com- 
panies using profits from sales of 
tires for new cars, from mechanical 
rubber goods, chemicals, plastics, 
steel products and other lines and 
from overseas plants, “to subsidize 
today’s very low replacement tire 
price level.” 


Exide has put a new storage bat- 
tery voltmeter on the market with a 
seale designed for testing batteries 
in the car or in stock. The volt- 
meter eliminates the need for hy- 
drometer testing and indicates clear- 
ly to both the service man and his 
customer the condition of the bat- 
tery. Check-Charge is the brand 
name. Exide also plans to unveil a 
capacity tester soon that will indi- 
cate the potential life of recharged 
batteries. 


Not satisfied with the oil display 
racks on the market, a Richfield Oil 
Co. dealer in Wilson, N. Y. made his 
own and boosted his oil sales 22° 
The display rack holds a pyramid ot 
quart cans, six cans high and is 
equipped with rubber-tired wheels so 
that it can easily be rolled into the 
lube room at night. The racks had so 
much appeal to other dealers that the 
Richfield dealer is now manufactur- 
ing them for sale. 


Shell has prepared for its deale's 
a folder describing the Shell standari- 
ized line of steel] TBA display fix- 
tures. Photographs, sketches and dia 
grams show the sizes, shapes 4! 
grouping arrangements of the nine 
basic units in the line. Text points 
out that the equipment can be , 
sembled and installed using ony 
screw-driver and pliers; and that t! 
units are entirely portable beca' 
they can be easily removed and re- 
stalled and hence have 100% recove'y 
value. 
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Cue Your PRODUET THESE ADAN TAGES 


SAFE, ECONOMICAL SHIPPI 
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NG - GREATER SALES APPEAL 


USE J&L STEEL BARRELS AND DRUMS 


Your quality product and a J&L con- 
tainer are a combination that you can 
be doubly sure will please your customers. 
J&L Barrels and Drums, made of J&L 
Controlled Quality steel by experienced 
craftsmen, assure safe arrival, keeping 
irksome shipping losses and claims to 
a minimum. 


Perhapsone of the J&L containers shown 
here is ideal for your product. Painted or 
decorated in your distinctive colors J&L 
barrels and drums can add measurably to 
the sales appeal of your product. Our 
artists are at your disposal to help assist 
you in creating a distinctive decorative 


package. Write for further information. 


J&L STEEL BARREL COMPANY 


A SUBSIDIARY OF JONES & LAUGHLIN STEEL CORPORATION 


70 EAST 45TH STREET, NEW YORK 17, NEW YORK 


PLANTS: 
BAYONNE, N. J. * CLEVELAND, OHIO * PHILADELPHIA, PA. * NEW ORLEANS (GRETNA), LA. 


NORTH KANSAS CITY, MO. 


* PORT ARTHUR, TEXAS 
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The Ed Hopkins Esso ser- 
vice station at Union, N. J.. 
has a nice balance of TBA 
items assembled in limited 
space in this wall display 








Limited Space Easily Adapted 
To Profitable TBA Displays 














Esso Standard Oil Co. believes in attractive 
TBA displays to promote sales of merchandise. 
The photographs on these pages show what 
some of the dealers are doing tc add “eye ap- 
peai” to stations. 
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Clean lube bays are maintained at the C & C Esso 
Dealer station in Hightstown, N. J., so that the utmost 
display value can be realized from the fixtures along 
the rear wall 





An Esso Standard Oil Co. dealer makes use of a ce! 
terpiece and side cards in building this tire displa 
in his show window. The material is part of the sur 
plier's monthly co-operative window display progra 
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All the facts of value favor 


VROLET ADVANCE-DESIGN TRUCKS 


America’s truck operators are wise 
buyers. They know the value of prime 
power with economy . . . of massive load 
capacity .. . of outstanding quality, dur- 
ability and handling ease. They know the 
advantages of the latest and finest 
features and of greater driver comfort 





and convenience. And they know that all 
the facts of value favor Chevrolet trucks 
to an overwhelming degree... that they 
cost less to operate, less to maintain, and 
have the lowest list prices in the entire 
truck field. That’s why they use Chevro- 
let trucks more than any other make! 





CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 








TOP-VOLUME PRODUCTION BRINGS YOU TOP-VALUE FEATURES! 


Chevrolet's new 4-SPEED SYNCHRO-MESH 
TRANSMISSION offers quicker, quieter and 
easier operation. Double clutching is elimi- 
nated because the gears are always in mesh. 
Faster shifting maintains speed and momen- 
tum on grades. Available in series 3800 and 
heavier duty models. 

Chevrolet's power-packed VALVE-IN-HEAD 
ENGINES provide improved durability and 
efficiency as well as the world's greatest econ- 


omy for their size! 


Chevrolet trucks have the famous CAB THAT 
“BREATHES''*! Outside air is drawn in and 
used air forced out! Heated in cold weather. 


Chevrolet Advance-Design brings you the 
FLEXI-MOUNTED CAB, cushioned on rubber 
against road shocks, torsion and vibration. 


Chevrolet's exclusive SPLINED REAR AXLE 
HUB CONNECTION adds greater strength 
and durability to heavy-duty models. 


Uniweld, All-Steel Cab Construction e Large, 
Durable, Fully-Adjustable Seat e All-Round 
Visibility with Rear-Corner Windows” e 
Heavier Springs e Super-Strength Frames 
e Full-Floating Hypoid Rear Axles in the 
3600 Series and Heavier Duty Models e 
Double-Articulated Brake Shoe Linkage e 
Hydrovac Power Brakes in Series 5000 and 
6000 Models e Multiple Color Options. 


*Heating and ventilating system and rear-corner win 
dows with de luxe equipment optional at extra cost 
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CHOOSE CHEVROLET TRUCKS FOR TRANSPORTATION UNLIMITED! 























Fuel Oil 





TBA salesroom. 


The second discussed reductions in per gallon delivery 1947 
Trice management through the 


costs obtained by the 






By FRANK C. STURTEVANT 
NPN Staff Writer 


An Independent oil jobber has 
worked out a system for delivering 
No. 1 fuel oil to urban customers by 
loading tank trucks to three lessee 
service station operators and, in ef- 


~\ 
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Bloomfield Areo 
Wolden Area 
HowK mew ile Rood 
Cochran Field 
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This is the third in a series of three stories describing 
some operating methods used by Reginald Trice, Inc., 
Independent oil jobber of Macon, Ga. The first, which 
appeared in NATIONAL PETROLEUM NEWS March 16, p. 21, 
told about a bus which was converted into a traveling 


ZONE, \NO. | 
CENTRAL ort. CO.” 
SP aad Wolnat Sts, 
Phone 8535 


(ZONE Noe 
“SIGNAL TIRE\CO. 
27125 


Station Lessees Set Up as Zone Dealers 
To Deliver No. 1 Fuel Oil to Customers 


March 30, p. 40. 


1948—-Jan. 14, p 





fect, making them sub-jobbers. The 
new plan has been tried with good 
results during the past heating 


season by Reginald Trice, Inc., dis- 
tributor of Sinclair products with 
headquarters in Macon, Ga. 

Three subsidiary corporations were 
formed to operate the fuel oil distri- 
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into three zones, 
this map was 
published in 
newspaper adver- 
| tising at the start 
| of the heating 
| season by Regin- 
| ald Trice, Inc., 


| 
| 
| Dividing the city 
| 
4 








Macon, Ga. It 
shows the  loca- 
tions and _ tele- 
phone numbers of 
the three dealers 
who handle local 
deliveries of No. 
1 fuel oil 


vston Ave. 
Phonp S9G5 





TO BETJER SERVE YOUR HEATING NEEDS 
PHONE YOUR ZONE DEALER 


for “Kee 


p-Filled Service” 


REGINALD TRICE INC., Distributor | 
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use of dual meters on tank trucks. It appeared in NPN 


Aug. 20, p. 


5, p. 25; Dec. 15, 














This story describes a new system of fuel oil delivery 
including a description of 
For other fuel oil truck dispatching articles see NPN: 


truck dispatching methods 


30; Oct. 22, p. 34; Nov. 5, p. 30 


. 27; Feb. 25, p. 24; April 14, p. 37; May 
p. 38; Dec. 22, p. 21; 1949—Feb. 2, p. 30. 


buting service. In each company th 
stock is owned jointly by the Trice 
management and by the dealer. The 
dealer supplies a driver-salesman for 
the tank truck which is loaned to 
him, and pays for the gasoline, oil 
lubrication and other operating ex- 
penses. The Trice company pays for 
truck insurance and maintenance. 







Erected 8,000-Gal. Tanks 


At the rear of each dealer’s serv- 
ice station the Trice company erected 
two 8,000 gal. horizontal tanks for 
storage of No. 1 fuel. They are 
mounted on high concrete saddles so 
that delivery trucks can be gravity 
loaded. Dealers buy No. 1 fuel from 
the Trice company at an agreed 
price, subject to regular credit terms. 
They resell to customers at a price 
which is competitive but which pays 
them a reasonable profit. 

First step in the decentralizing 
program was to divide the city of 
Macon and its environs into three 
zones each containing about the sam: 
number of No. 1 fuel oil users. Each of 
the three “Zone Dealers” is centrally 
located within his zone. The plan 
was advertised in the local papers 
illustrated with a map showing tl 
zone boundaries and the ‘Zo! 
Dealer’ locations. In addition copi« 
of the maps were given to local har 
ware stores, furniture stores, al! 
others who sell oil space heaters, b' 
do not sell fuel oil. 


Worked Out Delivery Pattern 


Next step was to work the list 
No. 1 fuel customers into a delive! 
pattern for each of the zone tal 
trucks. Truck routing is supervis' 
in the Trice office by L. C. Holling 
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Petroleum progress helps build 
the planes of tomorrow 


GONE is the birdcage make-up of early 
planes. The wing itself is the entire plane 
in the new Northrop Flying Wing, with 
everything tucked inside. Jet propelled, 
it does over 500 miles an hour, carries tre- 
mendous loads, 


New planes, new engines, new landing gears, new controls 
oil industry research must solve their complex fuel and lubrication 
problems, develop products to fit their needs. A leading supplier of 
aviation gasoline and airplane engine oils, Texaco has likewise 
made important contributions in the development of jet fuels, jato 
rocket fuel, lubricants and greases to meet the wide temperature 
range conditions of high-altitude flying. 


’ TE Cc 
cee 5 THE TEXAS COMPANY } 


the air, extending range and 


increasing payload. Petroleum Promotes Progress 
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Fuel Oil 


worth, vice president and general 


manager. The method employed is 
to make up a route sheet for each of 
the six week days, for each truck. 
On the route sheets the customers 
are lined up in exactly the order in 
which they will be worked. After 
each customer’s name the size of 
his tank is shown, and a symbol in- 
dicating how often stops are to be 
made. For example ‘1-W” means 
once a week, “‘2-W” every two weeks, 
and “Call” indicates that the cus- 
tomer will call when he needs fuel. 
Customer’s credit rating is also 
shown, and this rating kept up to 
date. New customers on a route are 
added as they are obtained. 


Urges ‘Keep Filled’ Service 


The Trice organization has always 
promoted “Keep Filled’’ service both 
for its fuel oil customers and for 
its service stations and farmers who 
buy gasoline. They have managed 
to educate most of their customers 
to the point where they agree that 
“Keep Filled” service is better than 
“Call-In” service. As they uSe the 
term “Keep Filled” it means a plan 
under which the customer allows the 
driver salesman to call at definite in- 
tervals, filling his tank at each call. 

The objective is the same as for 
any automatic delivery system: to see 
that the customer’s tank never runs 
dry. If a ‘“Call-In” customer runs out 
between scheduled visits of the tank 
truck he is accommodated with a 


special delivery the first time only, 
and warned that future deliveries can 
only be made on the regular day as- 
signed. Any subsequent requests for 
special deliveries are turned down 
politely, with a reference to the pre- 
vious warning, and to the next reg- 
ular scheduled delivery trip.” 


Weekly Truck Schedules Made Up 


Weekly schedules are made up in 
Trice office for all of the delivery 
trucks. (This is the same procedure 
as followed for the Trice gasoline 
transports). The schedules are typed, 
one for each day of the week, and 
inserted into a cellophane holder. 
The driver-salesman carries one copy 
with him, while a duplicate remains 
in the office file. 

The three “Zone Dealers” are Cen- 
tral Oil Co., Ingleside Oil Co., and 
Signal Tire Co. They handle calls 
from customers on their service sta- 
tion phones, and keep customer ac- 
counts in the station offices from 
daily reports turned in by driver- 
salesmen. They prepare and mail 
monthly statements and follow up 
collections. Driver salesmen have 
been made responsible for collections 
on their routes. They also look for 
possible heating repair work to be 
performed by the Trice service crew. 

Experience gained on the zone 
operation during the heating season 
just closing has been satisfactory on 
the whole, according to Mr. Hollings- 
worth. Present plans are to continue 





In announcing its new zone 
delivery system, Reginald Trice, 
Inc., sent this letter to No. 1 
fuel oil customers on company 
letterhead: 

We are continuously trying 
to improve both our SERVICE 
and our PRODUCTS. Here is 
what we have done to assure 
you a steady, dependable sup- 
ply of Fuel Oil and a warm 
home this Winter: 


1. We have divided Macon 
and vicinity into 3 Zones and at 
a central location in each Zone 
erected large storage tanks for 
fuel oil. The dealer at each 
zone “sub-station” has a Fuel 
Oil truck and a capable driver 
to give you _ better-than-ever 
“Keep-Filled” service. Each 
Zone Dealer is conscientious, 
honest and thoroughly capable. 
He is anxious to serve you. 
Look at the attached map and 
then see if you don’t agreé 
with us that this is another 
step towards still better service. 





Letters Announce Trice’ New Zone Delivery Setup 






2. Equipment manufacturers, 
service experts, and oil refiners 
agree that No. 1 Fuel Oil is the 
most satisfactory fuel for cir- 
culating heaters, floor furnaces 
and water heaters. Our own 
service experience has shown 
this, but we haven’t been able 
to get No. 1 fuel oil since before 
the war. We have adequate 
stocks of No. 1 fuel oil this 
year and assure you that it is 
“tops” for clean burning, steady, 
trouble-free performance. 


You are located in Zone No. 
3. Our Zone Sub-Station who 
will give you “Keep-Filled”’ 
service is Ingleside Oil Com- 
pany, located at 2130 Forsyth 
Road, Telephone Number 9264. 

These changes are to better 
serve you. The zone sub-sta- 
tion price will be the same as 
ours, and the quality and sup- 
ply of oil will be the same as 
ours. 


Yours for better SERVICE 
and better FUEL OIL. 

















Truck Route Sheets 
List Account Details 


Customers are listed on 
truck route sheets in the ex- 
act order in which truck stops 
are to be made by driver- 
salesmen of the Trice company. 
Following is a typical route 
list from which the _ actual 
names and addresses have been 
removed: 


TANK 

SIZE WORK CREDIT 
Customer A 3-55 Call Prompt 
Customer B 1-55 1-W Prompt 
Customer C 2Large 3-W Prompt 

Tanks 
Customer D 1-55 1-W Prompt 
Customer E 1-140 2-W Prompt 
Customer F 1-55 1-W Prompt 
Customer G 1-140 2-W Prompt 
Customer H 3-55 2-W New 

(Watch) 
Customer I 1-W Prompt 
Customer J 1-55 1-W Prompt 
Customer K_ 1-55 1-W Prompt 
Customer L 1-55 1-W Prompt 
Customer M 1-55 1-W Slow 
Customer N 1-140 2-W New 
(Watch) 

Customer O 1-140 2-W Prompt 
Customer P 1-140 2-W Prompt 
Customer Q 1-140 2-W Prompt 
Customer R_ 1-55 1-W Prompt 
Customer S 2-55 1-W Prompt 
Customer T 1-55 1-W Prompt 
Customer U 1-140 2-W Prompt 











it next year, but it still will be re- 
stricted to the No. 1 fuel oil accounts 
There are a number of commercial! 
installations as well as_ residential 
customers who have pressure burners, 
both of which burn No. 2 fuel. These 
will continue to be served from the 
Trice main bulk plant by means of 
definite truck routes, just as at pres- 
ent. 


June Oil Burner Shipments 
Rise 12,000 Above May 


WASHINGTON-—Shipments of cil 
burners and burner units increased 


sharply in June, rising to 46,858 
from the 34,906 reported for May, 
according to preliminary report of! 
the Census Bureau. Residential burn- 
ers and units included in these totals 
increased from 33,287 to 45,037. 

Bureau reported for other oil-us 
heating and cooking equipment 
June as follows (May figures in pa! 
entheses) : 

Oil-fired warm air furnaces—Shi) 
ments, 16,829 (12,613). 

Oil-fired floor furnaces — Shi 
ments, 3,086 (1,702). End of mont 
inventory, 21,898 (23,476). 

Kerosine, gasoline and fuel 
heating stoves—-Shipments, 82,65 
(36,154). Inventory, 335,520 (316 
606). Unfilled orders end of mont 
201,632 (205,150). 

Kerosine, gasoline and fuel 
cooking stoves— Shipments, 13,7! 
(14,113). Inventory, 49,194 (55,803 
Unfilled orders, 11,232 (11,671). 

Oil-fired water heaters — Shij 
ments, 3,686 (4,260). Inventory, 21 
953 (23,349). 
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|—Power Take-Off Pump 


A new power take-off tank truck 
pump with self-priming centrifugal 
action is being produced. Manufactur- 
er says the new pump is designed for 
oil tank truck operations of all kinds 
where power take-off applications 
are desired, and it is particularly 
suitable for transports and aviation 
refuelers. Units are manufactured in 
two and three-inch sizes, high and 
low pressure, with capacities from 
20 to 200 g.p.m., flanged or threaded 
connections. Company says outstand- 
ing feature of the pump from the 
power standpoint is the built-in gear 
increases. Special gearing is said to 
be compact and quiet in operation. 
It is direct coupled to the power 
take-off. Gear unit is fitted with a 
mounting bracket that permits in- 
stallation in any one of four 90° 
positions. Discharge tee of the pump, 
similarly positionable, also helps 
make installation easy. Another fea- 
ture of the new pump is a self- 
compensating shaft seal which is 
said by manufacturer to provide a 
safe drip-proof seal. Marlow Pumps. 


2—Station Light 


New post pylon fluorescent light 
‘tands 10 ft. high. Tapered, hex- 
haped, 10 gauge steel post is five 
t. high, measures 17 in. at base and 

in. at top. Light fixture is com- 
pletely wired; is 48 in. long and has 

‘46 in. round dome. A five by eight 

cut-out door in base gives access 

wiring and water hose lines. 
ther features: four 1%4-in. by % 
lag mounting bolts, hooks and 
tings available for water and air 
es. Light is obtained from six 
tdoor fluorescent bulbs totalling 
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240 watts. Manufacturer claims the 
unit will light at below zero tempera- 
ture; is of weatherproof construc- 
tion; has heavy ribbed glass with no 
glare, chrome plated brass ends and 
is easy to install. Allan Anthony 
Electric Corp. 


3—Electric Farm Gasoline Pump 


A new electric fuel pump has been 
built for farms, truck owners, sub- 
urban homes, contractors, and bulk 
plant operators. Available for under- 
ground or surface type tank, the fol- 
lowing advantages are claimed: posi- 
tive displacement pumping unit; ro- 
tary type carbon seal; easily acces- 
sible strainer screen; removable by- 
pass unit; explosion proof motor; 10 
g.p.m. delivery, nine foot, % in. hose, 
3%, in. discharge pipe; one-inch suc- 
tion pipe, % in. bronze nozzle, and 
one inch foot valve. Ossian Engineer- 
ing Co. 


4—Heavy-Duty Jack 


A new heavy-duty jack with dol- 
lies can be used to remove dual 
wheels, single wheels or as a floor 
jack, according to the manufacturer. 
A swivel-action base is said to per- 
mit the jack to be spotted under any 
truck or trailer axle from any angle 
and the dolly channel swung into 
position for wheel removal. Operator 
does not have to crawl under the 
truck to spot the jack nor does he 
have to lift heavy wheel assemblies 
as the dollies carry the complete 


weight, company says. Leveling 
screws bring the jack into line with 
the axle after wheels have been 
raised off the ground. Wheel assem- 
bly is held erect on the dollies. Com- 
pany says jack is light enough in 
weight for one man to manipulate. 
Drum Jack Corp. 


5—Oil Display, Dispenser 


Oil display and dispenser provides 
a storage cabinet for motor oil it 
the station wherever it is desired. It 
is not necessary to empty at night 
for a sliding hood enables operator 
to lock merchandise up when station 
is closed. Three revolving shelves al- 
low selection of oil wanted by stand- 
ing in one spot. Unit provides four 
openings in which can be placed up 
to eight empty cans at once for 
drainage. A tipping device allows 
dumping of the drained empties into 
a removable tray at bottom. This 
tray holds 30 empty cans. Each re- 
volving shelf holds 28 quart cans of 
oil or 84 cans on all three shelves. 
Hartis Manufacturing Co. 
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VALUE FEATURES 


YOU'LL REALLY enjoy this beautiful bulletin de- 
scribing the outstanding value features of the new 
Wayne 100-B. Many important improvements in- 
crease convenience and sales power, reduce ser- 
vice costs, and prolong the life of the new Wayne 
Model 100-B Computer. It is the finest pump and 
greatest value Wayne has ever offered. Be sure 

. to see the 100-B before you buy. 


Vu se THE WAYNE PUMP COMPANY 
508 Tecumseh Street, Fort Wayne 4, Indiana 
Please send us bulletin describing the many ovutstand- 

ing value features of the new Wayne 100-B Pump. 


NAME ADDRESS 





STATE 
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6—Insurance Machine 





A coin-operated machine which is- 
sues accident insurance policies to 
motorists is available for service sta- 
tions. Policies will protect the mo- 
torist from loss due to accidents at 
a premium rate of 25c per day for 
$5,000 coverage. Policies will cover 
personal injuries to motorists either 
in or out of his car during the time 
stated in policy, but will not cover 
property damage. Two models of 
the machine are being produced—a 
standard model and a smaller one 
which the manufacturer says is 
ideal for small service stations. Goal 
Insuraide Machine, Inc. 


7—Multiple Wiring Trough 

New multiple wiring trough incor- 
porates side mounting in addition to 
bottom mounting of lamp holders, 
Manufacturer says by placing one 


lamp in the side mounting hole, the 


new arrangement now makes it pos- 
sible to mount eight lamp holders in 


the % in. hole size. Ample wiring 
room is provided. By using the new 
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Equipment 


unit, one wiring trough may be used 
instead of two on many installations, 
company claims. Equipment is made 
of cast virgin aluminum. Stone Manu- 
facturing Co, 


8—Diaphragm Relief Valves 

A new series of diaphragm relief 
valves have been introduced which 
are said to offer high volume relief 
without blow-down. Suitable to lines 
carrying air, cold water, oil, insecti- 
cides and similar liquids at pressures 
up to 250 p.s.i, All parts in contact 
with the air or fluid handled are brass 
and synthetic rubber diaphragm, re- 
inforced with nylon cloth, is highly 
resistant to oil insecticides and other 
fluids for which the valve is rec- 
ommended, manufacturer says. Dia- 
phragm extends to extreme outer 
edges of body and bonnet. Regulat- 
ing springs are available in six sizes 
for relief pressure ranges of: 2 to 
15 p.s.i.; 15 to 50 p.s.i.; 40 to 75 p.s.i.; 
75 to 125 p.s.i.; 125 to 250 p.s.i,; and 
5 to 125 p.s.i. Valves are made in 
¥% in., 4% in., % in., % in., % in. and 
1 in. pipe sizes. C. A. Norgren Co. 


9—Radiant Heat Circulator 
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A new horizontal circulator has 
been introduced for radiant heating 
systems. Manufacturer claims it has 
extra capacity needed for this type 
of heating. Features claimed are: 
porous bronze bearing, rotary seals, 
spring drive coupling, stainless steel 
shaft, balanced cast bronze impeller, 
two bolt flanges, interchangeable 
flanges, body rotatable for different 
pumping positions, quiet operation, 
and easily accessible for servicing. 
Sizes are 1 in., 14 in. and 1% in. 
Capacities range from 7.5 ft. head for 
all sizes at zero g.p.m. to 42 g.p.m. 
at zero head for the 1 in., 43 g.p.m. 
at zero head for the 1% in., and 44 
g.p.m. at zero head for the 1% in. 
Taco Heaters, Inc. 


GEORGIA 








We Repair and Refinish 


Veeder-Root 


Computer and Register Wheels 
All Work Guaranteed 


EQUIPMENT SALES CO., INC. 


858 Dekalb Ave., N.E. 


Atlanta, Georgia 
Lamar-1754-5 


Inquiries Invited 





ILLINOIS 





P. R. GIRARD 


Factory Representative 


Champion Compressors 


Globe Hoists 


Wheaton Brass Works 


327 S. LaSalle St. 
Chicago 4, Ill. 











Your Needs In Oil Handling 
Service Station Equipment 
From Our Warehouse 


PLEWKE EQUIPMENT CO. 


1742 W. Madison Ave., 


Chicago 12, Ill. 











SERVICE 
STATIONS 





INDIANA 





Everything in Bulk Plant 


and 


Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 


Indianapolis 4, Indiana 














OIL APPLIANCES CO. 


145-149 W. 16th St. 
Indianapolis 2, Ind. 


Complete Bulk Plant & 
Service Station Equipment 
Engineering & Installation 


























GAR OWNERS REPORT | 
FROM NEW AUID-LIT: 
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* A SMOOTHER ENGINE IDLE 


WIDER SPARK GAP HELPS ELIMINATE 
OCCASIONAL MISSING. 


* IMPROVED GASOLINE ECONOMY 


PERMITS BURNING OF LEANER MIXTURES AND 
REDUCES MISFIRING. 


INCREASED ELECTRODE LIFE 


UP TO 200% AND MORE. 


IMPROVED RADIO RECEPTION 


REDUCES PLUG INTERFERENCE WITH RADIO, 
RADAR AND TELEVISION WITHIN 35 MV/M 
FROM 540 KC. TO 150 MC. AT 50 FT. 






























of electrode erosion, 
the new Auto-Lite Resistor Spark Plug permits 


wider initial gap settings and makes these 
advantages possible. 
Wow Q\Y\ 


ee we <a a (7A, NO YA, Ki Ny Ed U //; I} Wh EN: 7 ’ 
4, Wb loading makes 
of [949 ¢ NU Gi apa Viucke 


“Ask your jobber about Auto-Lite Resistor 
Spark Plugs—the spark plugs of today 
and the future. 


Y’RE IGNITION ENGINEERED 


Auvto-Lite Spark Plugs—Patented U.S.A. 


*% Because of its low rate 


On 


SENSATIONAL RESULTS 
RESISTOR SPARK PLUGS 


Heats whit Thay ay... 


“NOW GETS GASOLINE 
SAVING” claims new car owner 


It is my good fortune to have a 

set of Auto-Llite Resistor Spark 

Plugs in my new car. On a recent 

trip | was concerned about gas 

mileage because of poor road 

conditions. But despite the worst 
possible driving conditions, | 

plugs with Resistors gapped at found the Resistor Plugs showed a 

.040, | can truthfully say that "a saving in gas. 

| have NEVER seen so much “— 

change in the performance of 

a car in my forty-three years 

of automobile business, simply 

by changing spark plugs. 


‘NEVER SAW SO MUCH 
CHANGE IN PERFORMANCE” 


says surprised driver 


After using other brands of 
plugs for years, | decided to 
try your new Auto-Lite Resis- 
tor Spark Plugs. After replacing 
narrow gap ordinary spark 


Huntington (Mich 
California 


Os Sehuatl 


Houston, Texas 


“SPARK PLUG INTERFERENCE 
WITH OUR TELEVISION CHECKED” 


says enthusiastic vacationist 


On a recent 2389.7 mile trip, after 
installing your new Resistor Plugs, we 
noticed an appreciable gas saving. 
The improved performance of our car 
was immediately noticeable — gap 
settings had not changed during the 


“GREATLY SMOOTHS 
ENGINE IDLE” 


says delighted owner 
My new car had a flat 
spot in acceleration 
from low speed and 
considerable roughness 
in idle. Repeated trips 
to the dealer failed to 
correct this condition 
until | installed Auto- 
Lite Resistor Spark 
Plugs. Immediately the 


f 
Al 


“NOW THE CAR RUNS 
BEAUTIFULLY...” 


says Station Wagon owner 
Our 1948 Station Wagon has 
given constant trouble. Finally 
a garage man said all the 
difficulty was plugs and in- 
stalled Auto-Lite Resistors. Now 
the car runs beautifully, the 
very first time my husband has 


long trip. Since we installed the flat spot disappeared and the roughness smoothed been really satisfied. 
Resistor Spark Plugs, our car no longer ee out. Road tests showed remarkable smoothness and 


interferes with our television set. quickness of acceleration that had not been obtain- Antler (i 
able previously. 
Vi 27 Gg Hollywood, California 


Maysville, Kentucky Cleveland, Ohio 





INDIANA cont'd 








Service Station and 
Bulk Plant Equipment 
COFFIELD SUPPLY CO., INC. 


801 Prairie Ave., Box No. 42 
South Bend, Ind. 


Bulk Plant Constr. Rep. Serv. 








LOUISIANA 








SERVICE EQUIPMENT CO. 
(Houston W. Martin Owner) 
Petroleum Equipment 

Headquarters Since 1915 

726-28 Girod Street, New Orleans, La. 

34 Years of Dependable Service 














In MAINE it's 


gould equipment co. 
Box 1611—Portland, Maine 
20 years of equipment service to the 
oll man—bulk plant—service station— 
truck tank. 
ralph gould 
al gerry don kelley 








MICHIGAN 





SCHWAB EQUIPMENT CO. 


2632 Broadway Bay City, Mich. 
Phone 24141 & 4534 


Bulk Plant Service Station 
Industrial—Truck Tanks— 
Transport Equipment 


Sales — Service — Installation 








R. B. RICHARDSON 


4720 Joy Road 
Globe Lifts—Scully Ventalarms 
Westinghouse Air Compressors 
Buckeye Safety Fill Nozzles 
Neptune Meters 


Detroit 4, Mich. 











R. V. SEAMAN COMPANY 


Saginaw — Detroit — Grand Rapids 
Michigan 


Petroleum Equipment 
Since 1920 











MISSOURI 








TRISTATE EQUIPMENT CO. 
519 S. W. Blvd. 

Kansas City 8, Mo. 
Petroleum Dispensing 
Equipment 
The Quality Lines 








Equipment 





10—Automatic Door Operator 


Push button operation of doors at 
service stations, commercial garages, 
factories and industrial buildings is 
said to be attained through use of a 
new mechanism for opening and clos- 
ing doors. Unit consists of an elec- 
trical control box, reversible motor, 
switches and friction drive. The door 
operator is available in three sizes, 
selection of which is determined by 
weight and area of door to be han- 
dled. Manufacturer says the equip- 
ment has sufficient adjustment to 
provide a 50 second cycle in either 
direction, giving 50 ft. of travel at 
1 ft. per second. Company claims 
the unit is safe as friction drive will 
not allow the door to injure a per- 
son or itself if it is blocked and can- 
not go through normal cycle. Opera- 
tion may be controlled from a maxi- 
mum of 10 different remote stations. 
Robot Appliances, Inc. 


11—Computer Pump Wheels 


Complete boxed sets of new figure- 
wheels designed for permanent visi- 
bility have been released to the serv- 
ice station through the manufactur- 
ers of gasoline pumps. The wheels 
have numerals stamped into the met- 
al so they are indented below the 
surface of the wheel and have a 
baked-on finish which manufacturer 
says will keep the white figures 
bold and legible on a black back- 
ground. They are said to be resist- 
ant to moisture and fumes. Company 
says the numerals are of a new de- 
sign which are 33.8% easier to read 
than any other design. Veeder-Root 
Inc. 


MISSOURI cont'd 








CUNNINGHAM EQUIPMENT CO. | 


1348 E. Commercial St. Springfield 2, Mo. 
Tokheim Pumps—Globe Lifts 


Par Compressors—Brodie Meters 
Graco Lubrication Equipment 


Roper Pumps—Hose and Reels 


Supplies and Parts 
For All Nationally Known Brands of 
Bulk Plant & Service Station Equip. 


WE MAINTAIN AND SERVICE EVERY LINE 





NEW JERSEY 








COMPUTING CLOCK WHEELS 


Refinished like new 
Exchanged or sold 
Prices reasonable 


SERVICE SPECIALTIES INC. 


205-15th St. Jersey City 2, N. J. 














EQUIPMENT HEADQUARTERS 
for 


Reconditioned Pumps, Rebuilt 
Meters, Pumping Units, Rebuilt 
Registers and Parts for all 


Pumps. 


TEN HOEVE BROTHERS 


359 McLean Bivd. Paterson 3, N. J. 





NEW YORK 








GENERAL OIL EQUIPMENT CO. 


100 Rhode Island St., Buffalo 13, N. Y. 
Brodie Meters—Yale & Towne 
Pumps—National Hose 
O.P.W. Fittings 


We Clean Storage Tanks 


Li. 7021 Li. 7022 








RENICK & MAHONEY, INC. 


114 Liberty Street 
New York, N. Y. 


Bulk Plant—Truck Tank 


and 
Service Station Equipment 











C. A. BREWER 


32 Byron St., Rochester, N. Y. 
Petroleum Marketing Equipment 
Farm Electric Pumps 
Truck Tank Power Dividers 
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How to make 


a gas pump 


stand out and 





Finish it with Du Pont “Dulux” 
to attract more customers 


As experienced operators know, a 
well-groomed service station is the 
surest way to attract new custom- 
rs. Consequently, the appearance 

your gas pumps can help sell 

ny a motorist . . . often forms a 
isis for judging the character of 

ur service. 

‘ough, durable . . . superlatively 
00d to look at... Du Pont DULUX 
s\ves gas pumps that extra, added 

‘action a majority of motorists 

‘ for. Moreover, DULUX offers 
iy other advantages. It provides 
standing resistance to hard 


ist 24, 1949 


knocks, staining and weathering . . . 
keeps its gloss and color. It’s easy 
to maintain .. . a quick wipedown 
restores its lustre. Adding it all up, 
DULUX means long-term beauty 

. with less frequent need for re- 
painting! 

Use Du Pont DULUX in colors 
of your choice . . . on gas station ex- 
teriors and interiors. With the mo- 
toring public, it may mean the 
difference between getting the ‘‘go- 
by”. . . and getting the sale! E. I. 
du Pont de Nemours & Co. (Inc.), 
Finishes Div., Wilmington 98, Del. 





Equipment 





12—Fountain Brush 

A fountain brush, made of cast 
aluminum frame and handle with 
horse-tail mixture bristles 2% in. 
long and hand-drawn with rust-proof 
wire, is said to save, time washing 
automobiles, exterior walls of build- 
ings, windows and other hard-to- 
reach places. Brush comes with 
either 2 or 4-ft handle but exten- 
sions are available in two-foot sec- 
tions to make the handle any length 
desired. Bristles are _ replaceable. 
Manufacturer says coupling can be 
made easily to the water hose and 


the water is carried to the brush 
through hollow handle. Scrubbing 
time is said to be reduced because 
the constant flow of water softens 
dirt as the bristles take it off. K. ©. 
Fountain Brush Co. 


13—Adhesive 


Protection of labels from exposure 
to salt spray or prolonged storage 
in tropical areas is claimed for 4n 
adhesive which is quick drying and 
can be applied either with a brush or 
spray gun. National Adhesives. 


This lift will handle 


all the new cars 


Low undercar parts are no problem with a 


notary Roll-On Lift 


ws Many lifts will not handle the new “under- 
slung” model automobiles. But all makes 


(standard sizes) can be serviced on the new 
‘Rotary Roll-On. The car rests on its wheels 
—just as it does on the highway. Everything 
is above the lift—nothing hangs down. No 


Write for new 
Catalog 116 
_ ROTARY LIFT Co. 
1068 Kansas 
Memphis 2, Tenn. 


axle supports used. The reinforced steel run- 


ways have tapered flanges which give ample 
clearance for lowest cars. Other features of 
this streamlined lift are the automatic wheel 
chocks and the handy tool shelves. 


Rotary 
LIFTS 


THE ORIGINAL HYDRAULIC AUTO LIFT . . . AND STILL THE LEADER 


Rotary also makes Free-Wheel Lifts, Bus and Truck Lifts, 


Mechanic's Lifts. There's a Rotary Lift for every service. 


40 


14—Oil Burner 


Reduced installation and_ ser\ 
requirements are claimed for a new 
simplified oil burner. Available in 
flange and pedestal mountings for 
original equipment and _ conversion 
applications, the capacity range is 
from % to 1% gals. Housing, tube 
and pedestal are all cast construction 
and the gun assembly is accessible 
from rear of burner. Wayne Home 
Equipment Co. 


15—Lubricator 


New weight-loaded lubricator is de- 
signed to deliver lubricant at con- 
stant pressure in any desired quan- 
tity, manufacturer says. It may be 
used for greases and oils and typical 
uses are listed as: application of lub- 
ricant to stuffing boxes of pumps 
and mixers, motors and _ engines, 
heavy machinery, farm machinery, 
line shafting bearings, motorized and 
lubricated valves. Weights of dif- 
ferent values may be used and ad- 
justed throughout the length of the 
lubricator arm which allows pressures 
up to 150 p.s.i. and higher to be 
applied. Device has bracket for uni- 
versal mounting and a_ shut-off 
valve as optional equipment. Posi- 
tion of lubricator arm gives indica- 
tion of amount of lubricant in the 
cup. Grease cup, with a capacity of 
7% 0oZ., has a conical bottom. Mixing 
Equipment Co. 


16—LP-Gas Cylinder Pa‘nt 


Advantages claimed for a new alu- 
minum paint for LP-gas cylinders 
include: fast drying; won’t rub off; 
weather resistant; heat resistant; 
tual chrome-like finish; may be ste! 
cilled within 15 minutes or less; n 
be brushed or sprayed; has a ha 
scratch-proof surface. Illinois Broz 
Powder Co., Inc. 
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17—Barrel Truck 





One-man barrel truck has the fol- 
lowing features listed by the manu- 
facturer: perfectly balanced, fully ad- 
justable, rubber wheels, ball bearings, 
pallet charging, pallet discharging 
and safety esign, Roll-Rite Corp. 


18—Soft Drink Dispenser 


Automatic fountain delivers cold 
soft drink into a paper cup and is 
versatile as it incorporates a coin 
changer. Vending stage mechanism 


is said to be tamper-proof. Manu- 
facturer claims stainless steel syrup, 


carbonator and water systems are 
easily removed and cleaned. Vend- 
ing stage is equipped with a steriliz- 
ing lamp and a water purifier to 
remove dirt, chlorine and phenol. 
Compressor is small and light weight. 
Mills Industries, Inc. 


19—Rotary Pumps 


Improved design features on rotary 
pumps is reported by manufacturer. 
New pumps employ a mechanical seal 
and _self-lubricating type inboard 
sleeve bearing to carry overhung 
drives. Seal and bearing assembly 
are interchangeable on the same shaft 
with standard stuffing-box so that if 
service conditions change, substitu- 
tions of seal or stuffing-box can be 
made easily. Company says seal is 
subject to suction pressure only and 
has been found tight even at high 
vacuum. New line is said to be suit- 
ed to installations requiring high 
vacuum and a drip-proof construction 
and is designed for handling liquids 
comparatively free from abrasive or 
corrosive substances. New pumps are 
used regularly for handling liquids of 
various viscosities, from tar, mo- 
lasses, heavy oils to light liquids such 
as gasoline and kerosine, manufac- 
turer says. Worthington Pump and 
Machinery Corp. 
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20—Combination Sign and Light 





A new fluorescent lighting fixture 
serves as a valence for decorative 
purposes and as an illuminated sign. 


Models are available having two 
four 40-watt fluorescent lamps 


spring steel clips which fit into 


retainer lip designed into the fixture. 
All reflecting surfaces are white 
enamel. Fixtures are furnished with 
mounting brackets, ballasts, sockets, 
starters and six ft. of cord for plug- 
in applications; wired for 110 volt, 
60 cycle, operation. Kent-Moore Or- 


ganization, Inc. 














Baton serves the west 


WITH QUALITY OIL EQUIPMENT 



























































EATON METAL PRODUCTS 


Albuquerque ® Billings © Casper © Denver © Great Falls © Hutchinson © Kansas City © Omaha 


“TANKS FOR YOUR BUSINESS” 






SERVICE KING CONSTRUCTION 
BEATS STRESS AND STRAIN 


All-steel continuous mounting, superior 
welding methods and seamless steel tube 
pipelines . . . those are features of the 
Eaton Service King that assure depend- 
ability and long life. But more important, 
the Service King is built with a sales slant. 
Compare the arrangement of its rear and 
side cabinets. You'll find plenty of room, 
plenty of shelving for packaged products, 
ample space for easy installation and op- 
eration of hose reel and meter. The Ser- 
vice King is the kind of truck tank that 
oil salesmen like to work with. 

Always remember — Eaton's service to 
oil men is complete. We fabricate all 
kinds of oil tanks. We distribute depend- 
able filling station and bulk plant equip- 
ment. Call or write your nearest Eaton 
office today if you need oil equipment. 








for 
single or multiple unit continuous 
strip lighting applications. Letters 
for the sign are furnished in red 
and each individual letter has two 








NORTH CAROLINA 








R. W. McCOLLUM 


1202 S. Elm St. Greensboro, N. C. 
Oil Handling Equipment 
Storage Tanks—Truck Tanks 
and 
Transport Trailers 














CAROLINA OIL EQUIPMENT CO, | 


Phone 3-2361 P. O. Box 1993 
Raleigh, Cc. 


N. 

NATIONAL PUMPS 
NEPTUNE METERS 
NATIONAL HOSE 


Ail types Valves and Fittings 














OHIO OIL EQUIPMENT CO. 
251 North 5th St. 
Columbus 15, Ohio 


Adams 8920 Adams 5484 L.D. 337 


Distributors for 
Erie Meter Systems 
Progress Tank Trucks 
and Trailers, Joyce Lifts, 
Complete Service Station 
and Bulk Plant Equipment 








OKLAHOMA 








KELLEHER EQUIPMENT CO. 
1717 E. 1st St., Ph. 2-2889 
Tulsa 4, Okla. 
Tokheim-Curtiss-Lincoln-Wheaton 
Buckeye-Granco-Gates-Binks 
Sales Service & Parts 








PENNSYLVANIA 








E. 0. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 














For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 
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21—Portable Oil Changer 


This 165-lb. oil changer is equipped 
with 10-in. rubber-tired wheels; has 
hose and three vacuum tubes to fit 
dip stick holes of various engines; is 
36 in. high and 16 in. wide. Sight 
glass on top of changer shows the 
condition of the oil being removed. 
Manufacturer says use of the 
changer eliminates need for wrenches 
with resulting mess and fuss. The 
device is said to remove all or more 
oil and sludge than by draining from 
the bottom plug. Quick Charge, Inc. 


22-Stencil Ink 


Ink for stenciling and marking car- 
tons, cases, barrels, etc., is said to 
be non-setting, to be instantly ab- 
sorbed into the surface without dan- 
ger of smearing, to be waterproof 
and to be non-clogging. Available 
in red, green, blue, violet and jet 
black. W. H. Alexander Co. 


23—Fire Detection 


A new fire detection thermostat is 
said to maintain flat response at its 
operating temperature for all normal 
rates of rise. Manufacturer says the 
stainless steel construction of the de- 
v.ce permits a steady set point even 
under brief exposure to a temperature 
as high as 2,000° F.—-yet offers sen- 
sitive response to temperature 
changes at any normal rate of rise. 
Hermetic sealing provides protection 
of the electrical contact components. 
Detection device is said to be adapted 


for application in any industrial or 


mercantile electrical fire alarm ort 
release circuit. It may be set at a 
temperature as high as 725° F. Fen- 
wal Inc. 


24—Oil Resistant Shoes 


Especially designed for service sta 
tion and garage men, manufacture: 
says new line of shoes is chemically) 
treated to resist oil, grease, heat 
acids, caustics and gasoline. Sole: 
are said to be skidproof, oilproof an 
waterproof. Non-skid feature result: 
irom a multi-angle cord constructior 
imbedded in the shoe sole. Stee! 
shanks are provided to help hold th: 
shoe in shape and give added com 
fort. Uppers are made of imported 
leather of the same type used in avi- 
ator boots. Available in a rich dark 
mahogany color in sizes 6-12. Cristy 
Chemical Corp. 


25—Caster Corrector 


Easy-to-use caster corrector fo! 
knee action cars has been added to 
front end correction tool line of man- 
ufacturer. New tool has an adjust- 
able shank with special screw-in 
head to make it adaptable for many 
jobs. It is used in conjunction with 
a hydraulic jack. Bear Manufactur- 
ing Co. 


26—Drum Storage Racks 


Compact storage and easy removal 
are claimed for storage rack systen 
built of structural steel. Panels o1 
frames are welded with no punched 
holes. As the racks come in 20-dru! 
sections, the storage facilities can b 
increased, rearranged or moved 4s 
needed. Barrett-Cravens Co. 
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‘CUSHION-CLOSING ends 
SHOCK AND HAMMER 


Time-Tested M‘Donald Valves 
Save Costly Line Equipment 


Thousands of users will tell you the McDonald Slo-Self Closing Loading 
Line Valves are the one positive, permanent way of eliminating the 
destructive shock and hammer imparted to pressure lines when ordinary 
valves are suddenly closed . . . These time-tested valves cannot “bang 
shut” because the valve plunger is hydraulically controlled . . . This is 
Plate 945— — a time to guard against costly damage to expensive line equipment— 
— ail a time to make sure that McDonald Slo-Self Closing Valves are installed 
wherever loading is done under high pressure . . . Ask for full details. 


A. Y. M°DONALD MFG. CO. 


“The Home of the Swing Joint’’ 


DUBUQUE, IOWA 


There’s a McDonald Branch 
or Distributor Near You 


Plate 967— 
Adjustable Handle 


FOR LOW-PRESSURE OR GRAVITY 
LOADING .. . THE McDONALD SELF- 
CLOSING LOADING LINE VALVE 


A leak-proof, full-flow valve de- 


signed to give a cushion closing 





effect. Elimination of ‘‘belly” at 


valve bottom provides a straight 


waterway and increased volume. f “a v 
; ; 


N 
- 


#| e 


High-grade bronze body—malle- ‘. wl 


able iron cam and handle—steel stem. J 


< 


‘ ease ‘ 
Plate 956— Sees 2”, ZA", 3”. (@* 


Angle Type 


J4° DONALD 
‘DusuauE 


McDonald Slo-Self Closing e DOK ' nit McDONALD VACUUM BREAKER—for loading lines. 


Loading Line Valves féature 
cushion closing, easy open- 
ing, full flow. Adjustable a 
2 cgherating pressures pipes. Leak-proof construction. All-bronze ex- 
tay-open types. All-bronze 
except for malleable iron 
handle and steel roller. 


Sizes: 2", 22", 3". 


Permits automatic and instant draining of fill 


cept for composition disc. Size %”. 


Plate 988 


© DONALD 
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RUTLEDGE EQUIPMENT CO. 
334 Blvd. of Allies Pittsburgh, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 
Fittings 
Granco Pumps & Meters—Air 
Compressors 














West. Penn. Oil Equipment Co. 


512 Sandusky St. Cedar 8822 
Pittsburgh 12, Pa. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Yale & Towne Pumps 














PENNINGTON EQUIP. SALES CO. INC. 
442 Tinsman Ave. Williamsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels— 
Storage Tanks — Pittsburgh Equitable 
Meters —Gasoline & Oil Equipment 








TEXAS 








Service Station, Bulk 
Plant and Airport 
Equipment 
UNITED PUMP SERVICE & 
SUPPLY CO. 


1701 South Lamar St. Dallas 2, Texas 








WASHINGTON 








GASBOY PUMPS 


The Oilman’s choice for 


consumer accounts 


SALISBURY SERVICE STATION 
EQUIPMENT COMPANY 


So. 214 Post Street Spokane, Wash 








WEST VIRGINIA 








SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 
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27—Fluorescent Station Lights 


New type fluorescent lights of 
either full-round post type or half- 
round wall type are said to be safer 
and more economical in operation. 
Manufacturer says a fuse for each 
two fluorescent lights protects the 
ballast from overload and prevents 
blowing main line fuses. An auto- 
matic door switch on fixture turns 
off the lights as the hinged door 
is opened; turns them on again as 
the door is closed thus facilitating 
work on the unit. Quarter inch 
frosted ribbed glass protects. the 
lamps and difuses the light. Com- 
pany says installation is easier due 
to units being complete and ready to 
install with a single electrical con- 
nection and with a self-centering de- 
vice providing faster mounting on 
practically any size post. Oscar 
Phillips Co. 


28—Follower Plate 


A follower plate and dust cap for 
grease containers manufactured in 
two sizes to fit standard 25 lb. 31. 
gal., 35 and 40 lb. 5 gal., and 50 Ib. 
5% gal. units. In the center of the 
plate is an opening nearly as large 
as the open end of a grease gun 
barrel. A flexible, specially processed 
gasket surrounds the center opening 
and over this is placed a dust cap 
which protects the grease from dirt 
and grit when guns are not being 
filled. Filling of grease gun is ac- 
complished by pressing down on the 
barrel of gun which is first placed 
in position on the follower plate. 
3y pulling up on the handle of the 
gun’s plunger, the operator can fill 
the gun completely in a few seconds 
time, manufacturer says. Atmos- 
pheric pressure on top of the plate 
forces the grease into the gun, with- 
out air bubbles, company says. Spe- 
cial corrugations, die-stamped into 


the follower plate, permit it to rid 
over dents in the side of containe: 
and to snap back into full norma 
position after the dent has bee: 
passed, it is reported. Device is sai 
to do a thorough and clean job o 
emptying the container. Fil-Rite C: 


29—Lift Control 


A new lift control device allows 
the operator to adjust rear axle sup 
ports and ccntrol movement of th 
lift from the same location, manu- 
facturer says. Located in a floo: 
flush control box containing the op- 
erating valves—which are ready for 
piping from underside of box to jack- 
ing units and power source—the de- 
vice controls each of two pistons in- 
dividually to raise or to lower lift 
When the control stick is not in us: 
it is stored by lowering into the 
floor box or may be removed to pr 
vide an automatic lift and val\ 
lock. The control is available for al! 
company’s single and two-post lifts 
Joyce-Cridland Co. 
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NOW —a MARLOW Self-Priming Centrifugal 


power take-off tank truck pump! 


For the first time, truck engine idling speed is 
converted to the smooth, quiet, high capacity self- 
priming centrifugal operation so long sought in a 
pump by major and independent petroleum handlers. 


As in the Esso tank truck installation shown, 
a specially designed, built-in gear increaser permits 
direct coupling to the power take-off. Pumping is 
fast yet extremely quiet. 

Marlow’s free-flow design and exclusive “‘dif- 
fuser” priming method enable this new Marlow 
to prime and purge itself automatically. It doesn’t 
vapor lock. It has no auxiliary priming devices .. . 
nothing to get out of order. It can pump one 
compartment after another without attention. 


And since the pump does not depend on close 
tolerances or sliding surfaces, a longer, trouble-free 
life is assured. Furthermore, the self-compensating 


shaft seal — a Marlow exclusive — provides a safe, 
drip-proof seal. 

Note the simple construction of the gear in- 
creaser. It is this compact specially made helical 
gear unit that helps keep the operation viftually 
noiseless — and the flow as steady as Niagara. 

This efficient, ruggedly constructed pump, com- 
plete with gears, is made in 2- and 3-inch sizes, 
capacities from 20 to 200 GPM, high and low 
pressure, flanged or threaded connections. 

For more details about the full Marlow line 
of pumps for handling petroleum products, including 
this new Type G power take-off pump, write for 
the new bulletin, “Petroleum Product Pumps.” 


MARLOW PUMPS + RIDGEWOOD, N. J. 
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NEW LITERATURE 


30—Care of Centrifugal Pumps 


A 16-page bulletin gives details on 
pump construction and their effect 
on pump maintenance. Booklet tells 
how to figure head; carries tables to 
help determine total friction loss; 
gives causes and cures for various 
sources of troubles in these pumps; 
and presents a new maintenance 


NEW 
LOW COST 
HEAVY-DUTY 
PUMPING 


timetable. The handbook covers all 
makes of centrifugal pumps. Allis- 
Chalmers. 


31—Truck Plant Tour 


A pictorial tour of a truck manu- 
facturing plant shows how these au- 
tomotive vehicles are designed and 
made. Explanations of test equip- 
ment are given to show how labora- 
tory control enters into the manu- 
facture of the finished truck. Com- 
pany says the book contains informa- 


YALE’S new TRI-ROTOR Gaso- 
line and Solvent Pump is Jow- 
priced . . and cuts costs 
further by lasting longer, 
pumping more gallons per 
dollar. 

It is the only low-pressure 
pump that combines the ad- 
vantages of rotary and piston 
action. 

Only 3 moving parts, 2 
pumping members, provide 
high volumetric efficiency and 
positive handling characteris- 
tics. 

Rotary action insures quiet- 
ness, long life, less maintenance, 
high vacuum, requires less 
power. 

This variable volume pump 





NEW FEATURES 


(optional). 





SEND COUPON 


Pump Division 
The Yale & Towne Mfg. Co. 
Stamford, Conn., U. S. A. 


External Timken radial and thrust bearing. 
Large rotor shaft. Oversize rotor hub. Special 
hardened alloy shuttle. Carbon bushing. Me- 
chanical seal or conventional stuffing box 


Interchangeable heads: solid, integral dash- 
pot relief valve, variable volume control. 2 
in.—80 gpm. 2% in.—90 gpm. 3 in.—100 gpm. 


FOR PUMP 
BULLETIN AND QUOTATION 


reduces to a minimum—chew- 
ing, foaming, aerating or over- 
heating the product. It permits 
handling liquids of various vis- 
cosities without modification of 
pumping members. 


-YALE- 


Pump Division of 


THE YALE & TOWNE MFG. CO. 
Stamford, Conn., U.S. A. 





ee ree eee 


Send information and quotation on TRI-ROTOR Gasoline and Solvent Pump for 


C] Truck 


[] BULK STATION TRANSFER 


DRIVE: [_] open gear reduction [_] direct-gear motor [_] V-belt 


TYPE HEAD 
COMPANY 
YOUR NAME AND TITLE 


CAPACITY 
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tion which would take an inquisiti, 
visitor at least a week to obtain fi 
himself on a conducted tour of tl 
plant. The Autocar Co. 


32—Names of Valve Parts 


Bulletin, “Names of Valve Parts 
gives diagrammatic sketches of gat 
globe, check and lever operat: 
valves along with a uniform materia 
and parts identification code. Follow 
the newly proposed standard designa 
tions of the Manufacturers’ Star 
dardization Committee. Cooper Allk 
Foundry Co. 


33—Facts on Station Uniforms 


Manufacturer tells why service sta- 
tion personnel should wear uniforms 
and gives cost data comparing orig- 
inal cost of uniforms with ordinary 
work clothing. Also summarized ar 
the savings which manufacturer says 
result from lower cleaning bills with 
wool uniforms as compared with 
washing of ordinary coveralls. Lion 
Uniform Co. 


34—Materials Handling Equipment 


Manufacturer presents a _ bulletin 
listing various materials handling 
equipment which supplements his lin 
of lift trucks, elevators and storag 
racks. Folder gives prices and pi 
tures of items, such as: hand trucks 
barrel trucks, pickup pallets, chisel 
trucks, reel trucks, rockeracks, carboy 
pourers, steel barrel skids, etc. Bar- 
rett-Cravens Co. 


35—Fork Lift Truck Job Study 


Manufacturer of fork lift trucks 
has made a job study of how a rail- 
road put the units to work at a larg: 
terminal. Known as Job Study N 
87, data showing savings in the te! 
minal with mechanized equipment 
are shown, as well as pictures de! 
onstrating how merchandise is han- 
dled in a large railroad termina 
Towmotor Corp. 


36—Bulletin on Handling Materials 


Publication presents’ informati: 
on lift trucks for horizontal and 
vertical movements of units which 
the manufacturer builds. Many di! 
ferent models of each style tru 
are shown, together with specifi 
tions and dimensional drawings. ! 
stallation photos of the differen! 
models show applications, Lew 
Shepard Products Inc. 


Truck Equipment Financing 


New edition of booklet, ‘Mot 
Carrier Equipment Financing,” t 
the story of the financing probl 
of the trucking industry and bri 
truckers up-to-date from the Vv 
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riod covered in an earlier issue. 
The publication states that one of 
the trucking industry’s difficulties is 
the current inadequacy of sources of 
credit for financing the new equip- 
ment and the inadequacy of terms 
inder which credit is available. 
isted in the booklet are 11 matters 

be considered by financing insti- 
utions in evaluating carrier loans. 
American Trucking Assns., Inc. 


oe oe mem & 


Developing, Selling New Products 


Booklet tells how a manufacturer 
may locate ideas for new products; 
select products which will sell; pre- 
pare the product for the market; 
find a suitable name for the product; 
design an effective package; plan a 
marketing program, and obtain aid in 
his development and marketing prob- 
lems. The 75-page publication is 
entitled “Developing and Selling New 
Products,” costs 25c a copy and is 
available from the U. S. Department 
of Commerce. 


Fire Prevention Week Material 


National Fire Protection Assn. is 
making available printed material for 
the 1949 Fire Prevention Week 
campaign. Posters, flyers, plaster, 
fact sheet, inspection blank, fire 
safety quiz, fire sliderule, fire hazard 
card, fire foibles, numerous folders, 
fire prevention week handbook, fire 
chief picture book and fire preven- 
tion sticker may be obtained. De- 
tailed description of material and 
rder blanks are available. National 
Protection Assn. 





Equipment Used by Union 
At New Rosecrans Terminal 


The following equipment was used 
Union Oil Co.’s new Rosecrans 
Motor Transport Terminal at Los 
\ngeles—this list was inadvertently 
itted from the article on the 
terminal which appeared July 27, p. 


Storage tanks—-Chicago Bridge & 
Iron Co.; 
Pumps—Ingersoll-Rand Co.; 
eters—Ralph N. Brodie Inc.; 
alves—Paramount Manufacturing 
Harman Equipment Co., and 
: lds Harper & Co.; 
‘ipe Line—Pacific Pipe Line; 
teel Building—California Cornise 
Stel & Supply Corp.; 
ibe Equipment 
Equipment Co.; 
pe Fittings—Republic Supply Co.; 
1uges—Shand & Jurs Co.; 
re Equipment—Snowden Chemi- 
cai Co,; 
erhead Garage Doors—Lawrence 
Sti1 Co,; 
nce—-Burkett Fence Co. 


Huddleston 
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NEWS OF MANUFACTURERS 


Davisbilt Products, Co., Cincinnati, 
Ohio, has made an agreement with 
Highway Trailer Co., Egerton, Wis., 
to handle Davisbilt trailer tanks, 
Thomas A. .Gagan, executive vice 
president of Davisbilt and a member 
of the board of both companies, said 
the move was made to _ provide 
broader representation and augment 
the coverage of regular distributors 
serving the oil industry. An exten- 


Step-UP 


sive technical training program is 
being conducted by Davisbilt tank 
engineers. Policy of company now is 
to engineer and manufacture all 
tanks in its Cincinnati plant. 
* . 7 

A Girdler rotator grease homo- 
genizer and deaerating unit has been 
installed by Southwest Grease & Oil 
Co. at a cost of $10,000. Southwest 
is using the new unit for full scale 


packaging output 


with these TWO NEW FMC, units 
























FMC NON-SHOCK CASER 
. + handles up to 480 Cans 


per minute 









This is the first casing machine on 
which you can get high speed (with 
resulting increased output and decreased 


production cost) without damage to cans. 
The cans travel standing upright; there is no 
rolling or sharp impact between cans. Denting 

and leakage of oil at closure seams are eliminated. 


NEW PRecing 


20-POCKET PLUNGER FILLER 
... fills up to 350 Qt. Cans per minute 


Now you can get Speed With Safety because 
the production output of this new 20- 
Pocket Filler has been increased without 
speeding -up the filling operation of the 
machine. All cans are accurately filled. Oil 
wastage is reduced. Clean packages are 
delivered to the closing machine. 


Other fillers to meet any production requirement, and suitable 
for any grade of oil or anti-freeze, are available in our complete 
line of filling machines. 













































Write for descriptive bulletins. 


FOOD MACHINERY AND CHEMICAL CORPORATION 
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SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 
Sales Branches: Baltimore, Md. © New York, N.Y. * Rochester, N.Y. 
Bradford, Vt. © Cedarburg, Wis. * Lakeland, Fla. (Florida Division) 
San Jose, Calif. (Anderson-Barngrover Division) P-501 





47 










































26 YEARS 
OF RELIABLE 
OIL PRICE 
REPORTING 


This, in just a few words, is 
the story of Platt’s OIL- 
GRAM Price Service. 


Since 1923, it has been rec- 
ognized throughout the in- 
dustry as the foremost daily 
oil price reporting agency. 
It has constantly been top 
management's major source 
of oil price information, and 
with good reason. 


.... OILGRAM has the larg- 
est staff of oil price experts 
employed by any oil price 
reporting agency. 


....OILGRAM is the most 
complete, most comprehen- 
sive price report available 
to the oil man. 


.... OILGRAM has the com- 
plete confidence of its sub- 
scribers. Nine out of every 
ten oil men who once sub- 
scribe renew their subscrip- 
tions year after year. Cur- 
rent subscription renewal 
rate is 94%. 


If you are dependent upon 
daily oil prices in your mar- 
keting operation, you should 
be an OILGRAM Price Serv- 
ice subscriber. 


We invite you to accept a 
week's Trial Subscription 
with our compliments. There 
is no obligation on your part 
whatsoever. A letter of re- 
quest on your company let- 
terhead is all that is re- 
quired. 


Write today to: 


OILGRAM 


PRICE SERVICE 


J) Sit Mee fe Se go ee i eo oe a oe 
eS a ee re . i i i. | 


A daily oil price reporting service 
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Butler truck tank prepared for strain tests at 84 different points 


production of barium and lithium 
based multi-purpose lubricants. In 
the high-speed operation, the lubri- 
cant is force fed through a homogeni- 
zing rotor that is revolving at a 
speed of 3,600 r.p.m. Simultaneous- 
ly with the rotor action, the grease is 
passed through a near _ perfect 
vacuum chamber which prepares it 
for booster pumping to the packing 
line, at the rate of 6,000 lbs. per 
hour. This is said to do a more 
complete job of ingredient dispersion. 
* x * 


Butler Manufacturing Co. has been 
conducting dynamic strain tests on 
oil transport tanks. The scientific 
tests by electronic equipment were 
developed during the war years for 
use in aircraft manufacturing. 
Stresses and strains in planes were 
tested for the purpose of improving 
safety, performance and life. 

Tank strains and stresses on pe- 
troleum transport tanks were mea- 
sured during sudden stops, hill climb- 
ing, winding roads, sharp turns, slip- 
pery roads, bumpy and rock-strewn 
roads, intentional jack-knifes—every 
possible condition under which trans- 
ports operate. During the tests on 
the Butler transport tank, strains 
were identified, localized and mea- 
sured at 84 different points on the 
tank. The illustration shows the 
electronic instruments on top of tank 
and the wiring to the points tested. 

x x * 

Eaton Metals Products Co. has 
built new facilities in three of its 
sales territories in the Rocky Moun- 
tain area. At Casper, Wyo., a new 32 


4 


by 48-ft. store warehouse has bee: 
constructed. Milton Adamson is the 
Wyoming representative for Eaton 

A warehouse and store also hav 
been constructed at Albuquerqus 
N. M., where Dan Ormsby heads u} 
the operations. The new warehous: 
is 40 by 60 ft 

In Billings, Mont., a new tank shop 
has been erected. In the Arizona ter- 
ritory, “Joe” T. Hunter has taken 
over as Eaton representative. 


Officers of Eaton Metal Products, 
with headquarters in Denver, ar 
J. R. Travis, president; James A 
Travis, vice president; Earl C. Liston, 
vice president; Herbert D. Marshall 
secretary; R. H. Preston, assistant 
secretary. J. A. Travis replaced F. S 
Knapp as vice president in January 
of this year. 

Eaton distributes oil marketing 
equipment made by these manufac- 
turers: Neptune Meter Co., Aro Lu 
bricating, DeVilbiss Co., Viking 
Pump, Tokheim Oil Tank and Pump 
Romort Mfg. Co., Ajax Auto Parts 
Co., Globe Hoist Co., A. Y. McDonald 
Mfg. Co., Huffman Mfg Co., Buckeys 
Iron and Brass Works, Clifford B 
Hanney and Son, Erie Meter Sys- 
tems, Inc. 

Eaton employs seven men in 
servicing department in Denver 
service trucks and oil marketing 
equipment in Denver and vicinity. 

Eaton, in addition to distributing 
oil marketing equipment, also plans 
and builds complete bulk plants and 
service stations. Principal manufac- 
turing lines are tanks and tru 
tanks. 





This is Eaton 

Metal Products’ 

new  store-ware- 

house in Casper, 
Wyo. 
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Mr. Dennis Mr. Devendorf 


Graver Tank & Mfg. Co., Inc. has 
appointed Harry A. Dennis manager 
of sales of the Weldment division in 
the midwestern area. Mr. Dennis 
was formerly with Lukens Steel Co. 
in their by-products and Lukenweld 
divisions as assistant district man- 
ager of sales. 

Appointment of Engel E. Devendorf 
as export manager for both Graver 
Tank Mfg. Co., E. Chicago, Ind.; and 
Phoenix Mfg. Co., Joliet, Ill., has been 
announced. Mr. Devendorf' will 
handle foreign sales, advertising and 
promotion and export for all divisions 
of the two firms. With this appoint- 
ment Graver Tank Mfg. Co. said it 
plans extensive revision of foreign 
sales agencies in South America, 
Africa and the Near and Far East. 
The export program has been en- 
larged to include newly designed 
water processing equipment, sugar 
refining, strip steel processing, pre- 
cision forgings, rubber processing di- 
visions, specialized tank and vessel 
construction, engineering and erec- 
tion, the company said. 

* - + 

Edward R. Anderson has been ap- 
pointed vice president of the Kellogg 
division of American Brake Shoe Co. 
Mr. Anderson first joined the com- 
pany in 1930 following his graduation 
from college. He has been in the 
ngineering and sales departments 

the brake shoe and castings divi- 

n since joining the company. He 

s been sales manager of the Pacific 

trict since 1947 and will continue 

serve in this capacity in addition to 
new duties. 
* * * 

ronite Chemical Co. recently ap- 

nted Dr. G. M. Marino, authority 

Latin American trade problems, 

take charge of the organization, 

ribution and marketing of Oronite 
ch -mical products in Latin America. 

Marino was counselor for the 
n American Consular Assn. of 

Francisco. He will make his 
iquarters in San Francisco. 

* * * 


+ 


I 
L 
h 


rie Enameling Co. has appointed 
Ri hard W. Brownfield as sales man- 
ay of the architectural division. Mr. 
B: wnfield has been associated with 
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the company for the past five years Ww. Ww. Pyeatt 
as sales manager of the industrial has rejoined 
division. He will also continue his 


Black, Sivals & 
duties in that post. 3ryson, Inc. to 

- x . direct the com- 
pany’s New Or- 
leans sales office. 
Mr. Pyeatt was 
connected with 
the company’s 
engineering de- 
partment at Ok- 
lahoma City until 
about a year ago. 


The American Can Co. has appoint- 
ed C. Stuart Hall to fill the newly 
created post of assistant to the presi- 
dent. Mr. Hall was formerly vice 
president of Carl Byoir & Associates, 
Inc., New York public relations firm 
with which he had been associated 
since 1938. In his new post he will 
be located in New York. Mr. 
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With C. P. RE. E-Z-FILL Grease Gun Loader Container 


It’s a sturdy, dependable shipping container, and a real salesman for your products 
Millions of pounds of grease are bought each year in E-Z-FILLS because of convenience 
and economy. They save time, work and money for the user. 


Cc LE A N No messy handling of grease. 


FAST Just screw the gun into the socket of pail, draw the plunger and 
remove the gun. 


NO GREASE WASTED The shut-off disk prevents dripping before and 


ofter the grease gun is filled. 


NO DIRT GETS IN GREASE 


and moisture can’t get into grease. 


The cover is never off the pail. Dirt, grit 


Farmers, industrial plants, garages, appreciate the many advantages of the 
E-Z-FILL. Available in 25 and 35 Ib. sizes. 


U. S. Patents No. 2,214,779. No. 2,266,827. No. 2,313,845 and No. 2,328,363 
Pat'd in Canada 1942. Write today for more details 


an OTHER G. P. & F. CONTAINERS 
CALE) 


THE G. P. & F. DOME G. P. & F. “POURING” 
7 TOP UTILITY CAN. A DRUMS AND PAILS 

dependable shipping 11/2 to 6/2 gals. 22 to 

container . . .a silent 29 gauge steel. 

salesman. 5 gal. and 

40 |b. sizes. 26 and 28 

gauge steel. 


G. P. & F. Containers are available in 


solid colors or Lithographed Designs. 


GEUDER, PAESCHKE & FREY CO. 


STEEL CONTAINERS 425 NORTH 15TH STREET « MILWAUKEE 3, WISCONSIN 


























To maintain our high standards of quality 





















































NEW SUPER GASOLINE 


actually is better than anyone ever dreamed 
possible ... it is the finest gasoline we have 
ever marketed and we believe we can truth- 


fully say it has no peer. 


WHY? 
° 
Because it is the policy of Fleet-Wing to main- 


tain at all times the highest quality 


standards to be sure that the 











independent merchants we supply have quality 
second to none. Fleet-Wing jobbers and their 
dealers can always compete and win hands 


down on the basis of quality alone. 


WHAT THIS MEANS 
TO PETROLEUM MARKETERS 


This means you have only to write us for a 
franchise in your territory and you too can keep 


pace with the fast-moving petroleum parade. 


THe FLEET-WING CORPORATION 


JOBBER 
1438 MIDLAND BUILDING e CLEVELAND, OHIO 


BRAND 
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J. P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5- a 
Othe OLLGRAM News Bureaus: Cleveland (13), 1213 West 3rd St., CHerry 7672 e Chicago (5), ‘59 East Van Buren St., Harrison 
580. e Tulsa (3), 901 World — Bs 3- — e Washington (4), 1046 National Press Building, NAtional 3477 e Houston (2 Be 320 


First National Bank Bidg., Atwood 8-0413 


Distillate Fuels Turn Upward in Seaboard Areas; 


Mid-Continent Fuel Demand Revives; Gasoline Easier 


Rising prices for distillate fuels and some grades 
of heavy fuel in Seaboard areas provided the outstand- 
ing price developments in primary oil markets the 
third week in August. 


Cargo prices at the Gulf also were higher, with 
kerosine up 0.375c per gal., No. 2 fuel up 0.25c per 
gal., and No. 5 fuel up 10c per bbl. 


Range oil and other distillate fuels also were buoy- 
ant in the Midwest and the Mid-Continent, rising 
0.125e early in the week and another 0.125c toward 
the end. 


On the other hand, gasoline barge prices slipped 
).25¢ at New York harbor, and in the Mid-Continent 
and the Southwest a number of refiners said they had 
noticed slackening in demand for gasoline, particular- 
ly low octane grades. 


Group 3 and New York harbor prices for No. 6 fuel 
continued soft, according to most reports. In the Mid- 
west, after a recent flurry of demand for shipment 
to the Gulf, No. 6 prices lapsed back from 65c to 
60e per bbl., Group 3, as offered by several Chicago 
tank car marketers. Some New York harbor sellers 
said they found it difficult to move barge quantities 
of No. 6 fuel without offering discounts of “about 10c” 
per bbl. 


The rising trend in light fuel prices in the East was 
touched off by Socony-Vacuum Oil Co., Inc., effective 
Aug. 17. Socony advanced its New York and New 


England prices in amounts ranging from 0.3 to 0.9c 
per gal. for No. 2 fuel and Diesel fuel. 


Two days later, on Aug. 19, Esso Standard Oil Co. 
posted the following increases in its eastern market- 
ing territory: 


No. 2 and shore Diesel fuels, in amounts ranging 
from 0.3 to 0.6c per gal.; 


Marine Diesel Bunkers, 17c per bbl.; 
No. 4 fuel, 15¢ per bbl. at New York and Baltimore; 


No. 5 fuel, 8c per bbl. at most points and 15c at 
Boston. 


Esso said its increases applied to all customers and 
at all levels of delivery. The company also said that 
its increases did not affect its price protection policy 
on No. 2 fuel or its summer fill plans to provide job- 
bers and distributors the incentive to purchase dur- 
ing the slow months of July and August. 


Atlantic Refining Co. announced a 0.6c increase in 
its No. 2 fuel prices in eastern Pennsylvania, Dela- 
ware and New Jersey, effective Aug. 22. 

The puzzle of prices, particularly as affected by 


supply, that has plagued marketers all this year ap- 
peared no nearer to solution: 


Gas oil and distillate stocks in the nation stand 
about 29% higher now than a year ago, and still high- 
er production yields are indicated for the future; 


Heavy fuel inventories continued burdensome in the 








RALSTON TRANSPORT CO. 


Petroleum Transporters, Contract Carriers Serving Refiners 
and Marketers in Ohio and West Virginia 


The only pipeline on wheels. 


Phone 3502 


8,100 gals. capacity. 
Cambridge, Ohio 
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Summary of Daily Gasoline Prices (Aug. 16 through Aug. 22) 


Motor Gasoline, 78-80 Oct. (Premium): 


Oklahoma (Group 3) ..sscccccscccees 
Midwestern (Group 3 basis 

N. Tex.(For shpt. to Tex. aN. M. dest’ ns) 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) 
E. Tex, (Truck Tnsp.) 

Cent. W. Tex. (Truck Tnsp.) 


Motor Gasoline, 78-80(86) Oct. (Prem.): 


Oklahoma (Group 

Midwestern (Group 3 basis) 

N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
E. Tex. (Truck Tnsp.) 

Cent. W. Tex. (Truck Tnsp.) 


Motor Gasoline, 74-76 Oct. (Regular): 


Oklahoma (Group 3) 

Midwestern (Group 3 basis) 

N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) 
E. Tex, (Truck Tnsp.) 

Cent. W. Tex. (Truck Tnsp.) 


Motor Gasoline, 74-76(80) Oct. (Regular) : 


Oklahoma (Group 3) 

Midwestern (Group 3 basis) 

N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) 
E. Tex, (Truck Tnsp.) 

Cent. W. Tex. (Truck Tnsp.) 


60 octane & below: 


Oklahoma (Group 3) 

Midwestern (Group 3 basis) 

N. Tex.( For shpt. to Tex.&N.M. dest’ns) 
W. Tex. (For shpt. to Tex.&N.M. dest’ns) 
E. Tex. (Truck Tnsp.) 

Cent. W. Tex. (Truek Tnsp.)_ 


Monday 
Aug. 22 


10.75(1) 


= 
(1)11-11.75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


(1)8.875-9.75(1) 
(2)8.875-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Friday 
Aug. 19 
10.75(1) 


11(2) 
(1)11-11.75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


(6)10-10.375(1) 
(6)10-10.375(1) 


10-11(1) 
10.25-10.5(1) 


(1)8.875-9.75(1) 
(2)8.875-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Thursday 
Aug. 1s 


= wee) 


1- -12( 1) 
25-11. 5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


1)10-10.25(1) 
1)10-10.75(1) 
(1) 10.25-10.5(1) 


( 
( 


(6)10-10.375(1) 
(6)10-10.375(1) 


(1)8. 875-9.75(1) 
2)8.875-9.75(1) 


)9.375-10(2) 
)9.25-20.5(1) 
)9.5-10.4(1) 


bat a a 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1) 10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


(6)10-10.375(1) 
(6)10-10.375(1) 
(1)10-10.75(2) 
(1)10.25-10.5(1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


(1)9.25- 10. 5(1) 
(1)9.5-10.4(1) 


Tuesday 
Aug. 16 
10.75(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1) 10-10.25(1) 
(1)10-10.75(1) 


(1)10.25-10.5(1) 


(6)10-10.375(1) 
(6)10-10.375 


(1)8.875-9.75(1) 
(2)8.875-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Gasoline octane ratings are ASTM Motor Method ratings, except ASTM Research Method minimum ratings which are shown in parentheses 

Moter Gasoline, 78-80 oct. (Premium) (b) 
New York harbor .6-14. : . 2 
2! ‘ 13. 


) 


(1 
New York harbor, barges" 75 
Philadelphia t : . ' 52). 
Philadelphia, barges ’ d : y 1 c= -65(1) 
Baltimore ; . a . \ -1(1) 
Baltimore, barges . i , q f -65(1) 


Motor Gasoline, 78-80 oct. (Premium) (c) 
New York harbor 
New York harbor, barges 
Philadelphia 
Philadelphia, barges 
Baltimore 


14:7(1) 
14:1(1) 


Moter Gasoline, 74-76 oct. (Regular) (b) 
New York harbor 
New York harbor, barges 
Philadelphia 
Philadelphia, barges 
Baltimore 
Baltimore, barges 
Motor Gasoline: 
Western Penna., Bradford-Warren: 


78-80 Oct. (Prem.) 
74-76 Oct. (Regular) 


Western Penna., Other Districts: 


78-80 Oct. (Prem.) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) 
4-76 Oct. (Regular) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) 


Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. 
companies quoting the low & highs of the ranges. 
(b) Research octane rating is minimum of 5 points above Motor Method rating. 
(c) Research octane rating is minimum of 10 points above Motor Method rating. 


(1)12.75-13.8(1) (1)12.75-13.8(1) 
(3)11.75-12.8(1) (3)11.75-12.8(1) 


Figures shown in parentheses indicate number of 





East, the Midwest and the West Coast, but some 
sources declared they were short of residual over the 
long term; 

As crude oil tightened in the Southwest, Texas al- 
lowables were increased by about 130,000 b/d, with 
some major crude buyers objecting to any increase in 
producing days and others for it. 


the East Coast as having more than a little effect 
on the eastern heavy fuel situation. Ships have been 
chartered for intercoastal movement of at least 15 
cargoes of Bunker “C” fuel over the next seve! . 
months. While prices were not disclosed, the mater 
was said to have changed hands at a delivered pr 
equivalent to 15c per bbl. off the barge postings 
representative New York harbor sellers. More of su 
deals were said to be “in the making.” 

Trade reports during the week stressed the incre 
ing demand of barge, tank car and cargo buyers 
No. 2 fuel. 

At the Gulf, one supplier reported selling ab: 
100,000 bbls. of No. 2 fuel in barge lots, with 
price to be 6.75c per gal. for material lifted prompt 
At New York harbor, an Independent sold 148,! 
bbls. of No. 2 fuel in barge lots with price to be ‘ 
market, date of lifting.” 


Some East Coast sources said that it was their 
opinion that distillate prices were rising at a faster 
pace than demand was developing. In Hartford and 
New Haven, Conn., the need to move No. 2 stocks 
from primary to secondary and consumer storage 
was reflected in “‘verbal discounts” ranging from 0.2 
to 0.3c per gal. below the generally quoted net price 
after allowance for 0.5c summer fill incentive. 

Some observers pointed to the large volume of 
heavy fuel scheduled for shipment from California to 
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NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 

August 22 . , as ne ‘ 15.21 11.19 
Month Ago ; i 15.21 11.21 
Year Ago . ‘ Pa 14.58 11.23 

Dealer index is an average of ‘‘undivided’’ dealer prices, 
ex tax, in 50 cities 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or 
terminals: Okla., Midwestern, W. Penna., Calif., N. Y. 
Harbor, Philadelphia, Jacksonville, Boston and Gulf Coast. 











ATLANTIC COAST 
Distillate Fuel Prices Point Upward 


The third week in August saw No. 2 fuel prices rise 
in amounts ranging from 0.3 to 0.7c per gal. at most 
Atlantic seaboard points, marine Diesels up 17c per bbl. 
and some heavy fuels higher by 8 to 15c per bbl. In 
general, the price advances reported for No. 2 and Diesel 
fuels did not affect the summer fill policies of suppliers 
offering 0.5c discounts during July and August. 

The first advance in No. 2 prices was posted by Socony- 
Vacuum Oil Co., Inc., effective Aug. 17. Socony advanced 
No. 2 prices 0.3c per gal. at Buffalo and Rochester and 
in amounts ranging up to 0.9c at most other points in 
New York and New England. Advances ranging from 
0.3c per gal. at Buffalo and Jamestown, N. Y., to 0.9c 
at Bangor, Maine, also were posted by Socony in its 
prices for Diesel fuel. 

In New York City, Socony advanced tank wagon prices 
for No. 2 fuel to llc in Manhattan, Brooklyn and Queens, 
11.1¢c in the Bronx, and 11.4c in Richmond. The company’s 
new barge price for No. 2 at New York Harbor is 8c 
per gal., up 0.6c. 

Socony-Vacuum said its increases were based on re- 
cent advances in No. 2 cargo prices at the Gulf, its prin- 
cipal source of supply. Company’s new prices for No. 2 
fuel and Diesel fuel will be found on p. 62 of this issue. 

Two days after the Socony-Vacuum advance, the rising 
trend in No. 2 prices spread to the New Jersey side of 
New York harbor and south to South Carolina when 
Esso Standard Oil Co. posted advances ranging from 
0.3 to 0.6c per gal. in No. 2 prices throughout its mar- 
keting territory, effective Aug. 19. 

At the same time, Esso raised its Diesel tank car 
prices by the same amounts as No. 2 fuel, and advanced 
Diesel prices to the marine trade by 17c per bbl. The 
company also increased its prices for No. 4 fuel 15c at 
3altimore, and 8c per bbl. for No. 5 (15-60 p.t.) at 
all points where it markets along the seaboard, except 
Boston. At Boston, a somewhat light grade was upped 15c 
per bbl. 

Esso Standard explained its heating oil price advance 
by saying that “for many months No. 2 heating oil has sold 
at sub-normal levels, but in the past few weeks demand 
has become very strong and prices in primary markets 
have advanced sharply.” The company said also that 
“recent purchases in the open market have been made at 
advancing price levels.” 

Esso’s No. 2 tank car prices were advanced. 0.4c at 
Albany (8.4c), Baltimore (8.3c), Baton Rouge (7.7c), 
Charleston (8.5c), New Orleans (8c), Norfolk (8.3c) and 
Wilmington (8.5c.) Its Boston and Providence prices 
were upped 0.5c to 8.5c. At Philadelphia, Portland, and 
New York, Esso advanced No. 2 tank cars to 8.1c, 8.6¢ 
and 8.1c, respectively. 

Prices quoted by Esso for medium marine Diesel bunk- 
ers were $3.57 per bbl. at New York, Baltimore, Nor- 
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folk and Philadelphia, $3.61 at Boston, and $3.53 
Charleston and Wilmington. 

Advance of 0.6c per gal. in its No. 2 fuel prices 
all levels of delivery in eastern Pennsylvania, New Jers 
and Delaware was announced by Atlantic Refining ( 
late in the week, effective Aug. 22. Company’s new tar 
wagon prices at points in the areas affected are: Phila- 
delphia, 11c; Allentown, Pa., 11.6c; Wilmington, Del., 11 
and Dover, Del., 11.3c. 

Other price reports along seaboard were not uniform 
in the rising trend. Gasoline barge prices were off 0.2! 
at New York harbor, and Bunker “C” sellers there ha 
difficulty finding spot buyers without offering 10c per bl 
discounts. 

In New Haven and Hartford, Conn., the pressure | 
move primary distillate supplies to the retail trade in the 
slow months was reflected in a renewal of “verbal dis- 
counts,” in some instances varying from 0.2 to 0.3c pe 
gal. below the prevailing net price after allowing 0.5 
for summer fill discount. 

Regular-grade gasoline was reported offered in barges 
at 11.25c at New York harbor and premium at 12.25: 
both down 0.25c. The 0.25c per gal. decline constituted 
the first fall in wholesale gasoline prices along the east- 
ern seaboard this year, although occasional price-cutting 
at retail outlets has appeared in Springfield, Mass., and 
several points in Georgia and Florida. Traders at New 
York harbor said that for some weeks now it has been 
difficult to interest spot gasoline buyers except at dis- 
counts. There were unconfirmed reports that some barg' 
lots of regular-grade were available at llc, New York 

Most suppliers reported accelerated demand for heating 
oil. Sales totaling 143,000 bbls. of No. 2 fuel in barg: 
quantities were reported by a New York harbor Inde 
pendent supplier. The supplier said the prices would be 
“the market, date of lifting.”’ 

Another New York Independent continued to offer Ni 
2 fuel, barges, at 6.8c and reported several sales at this 
price during the week. 


WESTERN PENNA. 
Lubes Steady; Fuel Oil Demand Revives 


Steady demand for lubricating oils with prices firm 
was reported by most sources in Western Penna. the 
third week of August. Some revival of buyer interest 
in fuel oil was reported by several sellers of No. 2. No 
slackening in demand for gasoline was seen. Refiners 
quotations for all products were reported unchanged 
throughout the week. 

Three refiners reported a “noticeable pick-up” in in- 
quiries and orders for fuel oil from industrial buyers 
Several refiners said their stocks were low, and on 
seller said that he was unable to cover inquiry for 7,000 
bbls. of No. 2 fuel. Broker reported selling 5 cars of 
No. 2 at 8.6c FOB a lower field plant. Quotations re- 
ported by lower field refiners for No. 2 ranged fro 
8.25 to 9c. 

Trading in lubes generally was said to be “fairly ac- 
tive.” One refiner said he was “short on bright stock 
and ‘completely out” of neutrals. Some sources, ho\ 
ever, noted a slight slackening in demand. One refine! 
buyer reported that offerings of bright stock and n¢ 
trals were more readily available for immediate shi)’- 
ment than in recent weeks. 

Offerings of approximately 1,100 bbls. of 25 pour brig!’ 
stock to broker at 16.5c, for resale, and inter-refin« 
sales of 5 cars of 25 pour bright at 16.5c, and of “6 t 
cars” of 200 vis. neutral at 16c, were reported. One ! 
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finer-buyer said he had been quoted 17c for 25 pour test 
brizht stock late in the week. Jobber quotations re- 
ported for 25 pour bright ranged from 17 to 18c, and 
were at 17c for 200 vis. neutral. 


Sellers of gasoline reported continued heavy demand. 
Some sources said that supplies were “still tight’; others 
said that supplies were “adequate.” One refiner said 
that he was making shipments from daily production. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Some Light Fuels Advance; No. 6 Steady 


Three grades of distillate fuel were priced higher, and 
No. 6 fuel prices, holding previous gains, remained 
steady, according to refiners’ reports in the third week 
of August. Demand for gasoline was reported good by 
most refiners, with consumption heavy in rural areas in 
the upper central states. 


Range oil and Nos. 1 and 2 fuels were up 0.25c on the 
lows when a Midwest refiner reported increasing his price 
by the same amount last week. Prices for range oil 
ranged from 6.75c to 7.625c, No. 1 from 6.75c to 7.75c 
and No. 2 from 6.25c to 7c, all FOB Group 3. 


Trade sources reported greater activity in light fuels. 
A refiner reported a “run” on range oil early in the week 
along with an increased number of inquiries from jobbers 
for other grades of light fuel. One refiner said he was in 
the market to buy up to 100 cars of No. 2 fuel for Sept- 
ember shipment because his jobbers “have started to fill.”’ 
Generally, buyers said they found light fuels, except kero- 
sine, becoming scarce in the open market. 

Sales of light fuels reported were: 10 cars of range oil 
by a refiner at 6.625c; 20 cars of range oil by a marketer 
at 6.5c and six cars of No. 2 at 6.125c by a marketer. 
Another marketer said he had withdrawn from the range 
oil market after selling the “last” of his product at 6.5c, 
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Group 3, and was unable to find another source of sup- 
niv 

Largest transaction for the week was reported by a 
marketer who bought approximately 84,000 bbls. of No. 
6 fuel and which he resold under contract at a minimum 
price of 65c per bbl., Group 3, and a top of $1.25 per bbl., 
“up and down with publication prices.’’ Delivery was 
scheduled to begin immediately and extend through May. 
Another marketer reported purchase of 10 cars of No. 6 
at 62.5c, Group 3, for resale. 

Some traders said No. 6 had “eased” somewhat from a 
show of strength earlier this month, but refiners said 
product continued to hold its gain. Two refiners reported 
they were still out of the open market, and a third said 
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Crude Oil Prices 
No changes in crude oil prices reported in week 
ended Aug. 20. See P. 38 of Aug. 3 NPN, and 
for complete crude price schedules see P. 52-53 of 
July 27 NPN. 
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he was holding No. 6 for spot shipment at 90c per bbl., 
adding that he had refused several bids at lower prices. 

Gasoline trading was said to be “somewhat distorted” 
in the Chicago area as a result of the teamster’s strike. 
A large marketing firm reported its city tank car sales 
had “quadrupled,” while others said their sales had 
dropped to almost nothing because trucks could not pick 
up gasoline at terminals. 

A “large’’ volume of regular-grade gasoline was re- 
ported sold by a marketer at 12.25c, tank cars, FOB 
Chicago district refinery, for city delivery. Other sales of 
regular gasoline reported by marketers were two cars at 
9.25c, Group 3, of 80.5 octane Research and a total of 12 
cars at Group 3 prices of 8.875c for 78 octane Motor 
method and 9.25c for 79.5 octane Motor method. Midwest 
refiners reported Group 3 prices for 80 Research regular 
from 10 to 10.375c. 


GULF COAST 
Kerosine, Nos. 2 and 5 Fuel Prices Rise 


Cargo prices for kerosine, No. 2 fuel and No. 5 (0-10 
p.t.) oil were higher at the Gulf the past week in amounts 
ranging from 0.25c per gal. to 10c per bbl. Trading in- 
terest centered on No. 2 fuel and kerosine as cargo 
buyers sought to cover their requirements for the early 
part of the season. 

Lower-priced offerings of kerosine tended to disappear 
from the Gulf market under the impact of demand. The 
low reported cargo price rose from 6.75c to 7c early in 
the week and subsequently from 7c to 7.125c, in each case 
upon non-availability of material at the lower level. 
One buyer indicated willingness to pay 7.125c for a 
cargo. 

No. 2 fuel prices ranged higher when Esso Standard 
Oil Co, and two other suppliers advanced their quota- 
tions. Esso increased its No. 2 cargo price to 6.625c, up 
0.25c, and two other sellers advanced to 6.875c, up 0.25c 
and 0.625c, respectively. At the end of the week, No. 2 
fuel cargo prices reported by suppliers ranged upward 
from 6.625c per gal. 

Barge sales of No. 2 fuel totaling about 100,000 bbls. 
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were reported by one supplier. The seller said that barge 
lots lifted promptly will move at 6.75c per gal.; liftings 
that run over into September will be priced upward on 
an escalation basis. 





Prices for 0-10 p.t. No. 5 oil were higher when one 
seller advanced his price 30c to $2.25 per bbl. Other 
suppliers reported No. 5 prices ranging upward from $2.05 
per bbl. One supplier said he had received five inquiries 
for cargoes of No. 5 fuel. 


The gasoline market generally continued quiet. Except for 
one inquiry for a cargo of 84 Research regular-grade and 
another for 90 Research premium, demand was relatively 
light. Most potential gasoline buyers this season were 
said to have sufficient quantities of gasoline to meet 
current needs. Spot demand for lower octane gasoline 
from the upper Mississippi region was reported especially 
slack. 

3uyers and sellers of Bunker ‘“C’’ fuel appeared at 
odds, according to reports. Several New York harbor 
buyers said they “might consider’ Bunker “C” if offered 
at $1.30 per bbl.; on the other hand, the product gen- 
erally was held for $1.35. 


CENTRAL MICHIGAN 
Refiners Stiffen Against Price Shading 


A “stiffening attitude” against price shading was re- 
ported by Central Michigan refiners who also said de- 
mand for light fuels had increased in the third week of 
August. Two refiners said a sudden rush for burning oils 
would expose an actual “supply shortage” in this area 
because most refiners have been forced to cut their 
crude runs sharply this summer as result of slack de- 
mand and cramped storage of light fuels. Refiners re- 
ported no price changes or open market sales. 


Increased activity in UGI gas oil was reported by a 
tank car marketer who said he had made a “large sale” 
to an industrial account for shipment through October. 
Price was not disclosed. 


Reports from open market traders indicated a notice- 
able change of attitude on the part of refiners since the 
first of the month. They said refineries were no longer 
“open for deals’ and were no longer quick to shade prices 
to make an immediate spot shipment. One marketer re- 
ported light products were available, but “price favors 
were disappearing.” 

No trading was reported in gasoline, but refiners said 
there was a “‘good”’ demand from regular customers. 


Inventories of No. 6 fuel were reported low at several 





plants where refiners said they were holding their su 
plies for regular customers. 


MID-CONTINENT 
Increase in Demand for Light Fuels 


Distillate fuel markets showed continued improv 
ment throughout the Mid-Continent the past week when 
most sources reported heavy inquiry for spot purchases 
of No. 2 fuel and steady demand for all products against 
contracts. Increased freight rates to become effecti\ 
Sept. 1 were advanced as a reason for much of the a 
tivity. 

Volume of individual inquiries for No. 2 fuel rang: 
from 10 cars in the tank car market to 100,000 bbls 
for river movement. No. 1 fuel, range oil and kerosin 
buyers showed greatly increased interest and the lows 
of price ranges for range oil and No. 1 increased 0.25 
to 6.75c in Oklahoma. 

Gasoline, already reported in short supply by some 
refiners in Kansas and Oklahoma, was given further 
impetus by demand from Chicago area where truck 
drivers’ strike had cut off much of the supply. 


Demand for No. 6 fuel, particularly low-sulfur ma- 
terial, remained good in most areas. Some sources, how- 
ever, expressed belief that failure of Gulf Coast prices 
to rise any further had had the effect of restraining Mid- 
Continent prices since part of the No. 6 price optimism 
stemmed from hopes of moving product to the Gulf. 


No. 2 fuel in Oklahoma went up 0.25c on the low side 
to 6.25c. An Oklahoma refiner reported Midwestern in- 
quiry for 25 to 50 cars. Arkansas source said he had 
barge inquiry for 100,000 bbls. for upriver movement. 
East Texas refiner refused to quote flat price throughout 
the winter to No. 2 shoppers from the Midwest. He re- 
ported two calls for 50 cars and one for 60 cars. Other 
scattered inquiries were reported by Texas refiners for 10 
to 15 cars each. 

Two successive 0.125c increases in range oil and No. 1 
p.w. prices in Oklahoma upped the lows on these prod- 
ucts making ranges 6.75c to 8.75c and 6.75c to 7.75c, re- 
spectively. Central West Texas refiner reported inquiry 
for 60 cars of range oil, and an East Texas refiner said 
he had an inquiry for 25 cars of kerosine per month for 
next six months. 


Gasoline demand continued strong but most material 
was moving under contract. Continued good weather in 
upper Mid-Continent caused substantial increase in as- 
phalt sales by Arkansas and Kansas refiners. 
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OIL PRICE SECTION | 


At Refineries and 
Terminals and by 
Tank Wagon 


irices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
witn National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 

Prices shown in tabies are sales prices or 
qu tations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
anc shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminals; in cents 
per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OJILGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 

ods of short supply, some sellers, and at 
sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Gaso- 
line octane ratings in price tables are ASTM 
Motor Method ratings, except ASTM Research 
Method minimum ratings which are shown in 
parentheses. Parenthetical figures before and 
after prices indicate number of companies 
uoting the lows and highs of the ranges. For 
urther details of price conditions apply to any 
NPN—OILGRAM office or see b of any 
OILGRAM Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. S.: $150 per year, payable in advance. 


Gasoline 
Prices in Effect Aug. 22 Aug. 15 


OKLAHOMA (Group 3) 
78-80 Oct. 

PIG. = sces 10.75(1) 
78-80(86) Oct. 

Prem. ....(5)11-11.625(1) (5)11-11.625(1) 
74-76 Oct.Reg. eee 
74-76(80) Oct. 

Reg (6)10-10.375(1) (6)10—10.375(1) 


60 Oct. & 
below ....(1)8.875-9.75(1) (1)8.875-9.75(1) 


MIDWESTERN (Group 3 basis) 


78-80 Oct. 
POG, Ksce cee 


78- oe Oct. 
Pre 


10.75(1) 


-(3)11-11.625(1) (3)11-11.625(1) 
74-76 ain 
74-76(80) Oct. 

Reg .....(6)10-10.375(1) (6)10-10.375(1) 
60 Oct.&below(2)8.875—-9.75(1) (2)8.875-9.75(1) 


N. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
78-80 Oct. 
POG, esse 11(2) 11(2) 
78- a on 
Pr .(1)11-12.75(1) (1) 11-12.75(1) 
74- 
Re (1)10-10.25(1) (1)10-10.25(1) 
~ 7880) Oct. 
(1)10-10.75(2) (1)10-10.75(2) 
t. @below(2)9.375-10.3(1) (2)9.375-10.3(1) 





= OHAWK REFINING CORPORATION m 
RELINGHUYSEN AVENUE, NEWARK 5, NEW JERSEY 
Refi and Comp ders of Oils 
@® AUTOMOTIVE @ MARINE 
® TRUCK & BUS @ HYDRAULIC PRESS 
® DIESEL @ INDUSTRIAL 
Bigelow 3-3675 




















DIL PACK? 


‘O YOUR SPECIFICATIONS 
LOW PRICES @ FAST SERVICE 
iUARTS, GALS., 2-GALS., 5-GALS., DRUMS 
@ Write for Quotations 
| WYNNE OIL COMPANY 


PHILADELPHIA 21, PENNA 














Aus ist 24, 1949 





Prices in Effect Aug. 22 Aug. 15 
W. TEX, (For shpt. to Tex. & N.M,. dest’ns.) 
Oct. 


75-50 
-(1)11-11.75(1) = (1) 11-11.75(1) 


Prem. 
78- 30(86) Oct. 

Pre a0 11.25-11.5(1) (1)11.25~-11.5(1) 
74- 16 ‘Oct. Reg. ti) 10-40. 75(1) (1)10-10.75(1) 


74-76(80) Oct. 
Reg (1)10.25-10.5(1) (1)10.25-10.5(1) 
60 Oct.&below(1)9. 375-10(2) (1)9.375-10(2) 
KE. TEX. (Truck tnspt.) 
73- pad A na 
AaEOn 12(1) (1)11-12(1) 
788 8086) Oct 
Pre ° 11(1) 11(1) 
14-76 Oct.Reg. eave ecee 
74- — Oct. 
(1)10-11(1) (1)10-11(1) 
60 Oct, & below(1)9.25-10.5(1) (1)9.25—-10.5(1) 
. W. TEX, (Track Transpt.) 


CENT 
78- pad h ae 
-(1)11.25-11.5(1) (1)11.25-11.5(1) 


78- “30 (88) Oct 
Pre .(1)11.25-11.5(1) (1)11.25-11.5(1) 
74- 76 Oct. Reg. (1)10.25-10.5(1) (1)10.25-10.5(1) 


74-76(80) Oct. 
Reg - (1)10.25-10.5(1) (1)10.25-10.5(1) 
60 Oct. abelowtiys. 5-10.4(1) (1)9.5-10.4(1) 
ARK. (For shipment to Ark. & La.) 
78-80 = t. 
Pre se 11.375(1) 11.375(1) 
78- 80(86) Oct. 
74- “16 Oct.Reg. eens eeee 
74-76(S0) Oct. 
Reg. 10.375(1) 10.375(1) 
60 Oct. &below 9,.25(1) 9.25(1) 
KANSAS (For Kansas destinations only) 
78-80 _— 
so, 0f8)S2. 2-12(1) (1)11.2-12(1) 


Pre ° 
78- -80(88) Oct 
Prem, ree ()1L. 2-12(1) (1)11.2-12(1) 
74- 76 Oct 
,o (29ERS-8302) (1)10.2-11(1) 
(1)10.2-11(1) 


eg. )10.2-11(1) 
60 Oct.& beiow(1)9. 2-10.25(1) (1)9.2~-10.25(1) 


WESTERN PENNA. 

Bradford-Warren: 

78-80 Oct.Prem. .... saika 
74-76 Oct. Reg. 12(2) 
Other distric 


78- ra 27 
-(1)12.75-13.8(1) (1)12.75-13.8(1) 
4:76 ‘Oct. Reg. (3)11.75-12.8(1) (3)11.75-12.8(1) 


CENTRAL MICHIGAN (FOB Central Michi- 
a refineries. ) 
8. Motor: 


78-80 — 
-(1)12.75-14.5(1) (1)12.75-14.5(1) 


Pre 
78- -80(86) Oct 
*(1)13. * ae rey (1)13.5-14.25(1) 
74- “T00ct. Reg. (2)11.7 5(2) (2)11.75-12.5(2) 


-(1)12-13.25(1) (1) 12-13.25(1) 


Detroit 

shpt. . «++ €1)9.75-11.625(1) (1)9.75-11.625(1) 
OHIO—Quotations of S.O. Ohio for delivery 
to Ohio points: 

73-75 Oct.. 14.0 14.0 
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OIL WORKS CO. 
PITTSBURGH 1, PA. 


ESTABLISHED 1880 


REFINERS OF 
100% PURE PENNA. 


NEUTRALS 
CYLINDER STOCKS 
MOTOR OILS 


“Penna. Grade Crude Oil Assn” 
Permit No. 11 


Prices in Effect Aug. 22 
CALIFORNIA 
Los Angeles dist: 
80-82 Oct. 
Gym. ) (1)13-16.1(1) 
74-76 O 


' 
(1)13~-16.1(1) 

- -(1)11.6-13.6(2) (1)11.6~-13.6(2) 
dist. : 


(1)15.85-16.6(1) (1)15.85-16.6(1) 
74-76 Oct. 


(Reg.) .(1)13.85—-14.1(1) (1)13.85~-14.1(1) 
San a Valley: 
80-52 O 
orem.) (1)15.85-16.6(1) (1)15.85-16.6(1) 
(Reg.) .(1)13.85-14.1(1) (1)13.85-14.1(1) 


Lubricating Oils 


WESTERN PENNA, 
Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 


VISCOUS NEUTRALS—No. 3 col. Vis. at 70° 
200 Vis. (180 at 190°) 420-425 fi. 
0 pt 5(2) 20.5(2) 


ty 5(2) 19.5(2) 
7 Od 18.5(2) 
17(5) 


18.5(2) 
17. a3) 
16.5(2) 16.5(2 
(4)15-16(1) (4)15-16(4) 
CYLINDER STOCKS: 
grt SE, 145-155 vis. at 210°, 540-550 fi., No. 
col. 


19.5(2) 19.5(2) 
18.5(2) 
17-18 17-18 


600 S.R. 
filter’bl. ..(2)12-12.5(1) (S38 -22-862) 
650 - «ee(2)13-13.5(1) (2)13-13.5(1) 
. (2)15-18(1) (2)15-18(1) 
630 fl. .....€2)17-19(1) (2)17-19(1) 


MIDCONTINENT LUBES 

(FOB Tulsa basis. Bright stock, vis. at 210°. 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 pp. viscous neutrals generally are quoted 
0.5¢ under 0-10 p.p. oils; 15-25 p.p. nonviscous 
= ‘goed are quoted 0.25c under 0-10 p.p. 
oils 


Neutral Oty, Conventional 
Pale Oils Col, 

60-85 vis. 
56-110 vis, 
150 vis. 
180 vis. 


eowsesco te rr 
AAA 


Cylinder Stocks: 
600 s.r., olive 

green (1)12-15(1) (1)12-15(1) 
Black Oil .. 18.5(1) 18.5(1) 








DISTRIBUTORS WANTED 








Highly refined Gear Lube for 
washing machine transmissions, 
in a very attractive can. Ex- 
clusive franchise available in 
certain territories. Write for 
information and low prices. 


Cc. F. MASON OIL CO. INC. 
PITTSBURGH 32, PENNA. 


““THE OLDEST OIL COMPANY IN PENNA." 
SINCE 1863 














Refinery & Terminal Prices (Continued) Oil Price Section 





Prices in Effect Aug. 22 d . Prices in Effect Aug. 22 Aug. 15 
Mid Contineat Lube (Cont.) SOUTH TEXAS (Neutral Oils 


) : 

; (Vis. at 100° F. FOB refineries for domestic e 14(1) 
Bright Stock—Conventional and/or export shipment.) 20 141) 
200 vis. 


D: " ° 1541 
igegebe 8 e- 28(1) 23(1) : -&. rey 13.8(1) 
150-1 Vv re - 

0-10 p.p. P2)17-19(1) (2)17-19(1) ] ia-2%e.. 9.5(5) (4)9.5-10(1) Note: Viscous oils, 15 to 30 p.p. are ot od 
10-25 P: p. ..(1)17-18.5(1) (1)17-18.5(1) - Yo. 3 2-3 os 5(5) (4)10.5-11(1) 0.5¢ lower; 60-85 and 86-110 No. 2 non-v ‘us 
120 vis. D: aanein staes 300, No. = -25¢: (4)11,25-12(1) oils, 15 to 30 p.p. 0.25¢ lower. 
0-10 *D. p. ..(2)16.5-18(1) (2)16. ; ~ a 2: (4)12-13(1) Unfiltered Steam Prainy imeens. at 210° 
Bright Stock—Solvent 750 No, T5(E (4)12.75- 14(1) +4 ste eeeeee 4.5(1) 
‘ (3)13.5—-15(1) 
; 200 
a tg 24(2) 24(2) 2000 No. se ° (1)14-16(1) 
ery OILS: 
Neutral Oils—Solvent Pond = 

‘ _ : oO. 
setae 17(1) 17(1) 300 No. 
200-216 1 750 No. 

.(1)17-18(1) (1)17-18(1) 1200 No. 
19(1) 19(1) 2000 No. 


Prices in Effect Aug. 22 Aug. 15 


9.5(4) 

9.5( P.p. 3301 
(4)10.5-11(1) 30 to 40 p.p. 31 (1) 21.5(4) 
(4)11.25-12(1) E filtered 
(4)12-13(1) Cyl. Stock.  16.5(1) 6.5(1) 
(4)12.75-14(1) Note: To obtain prices attend in Chicage 


(3)13.5-15(1) 
(1)14-16(1) acs OSs oer om. 


oaggogw 





CHICAGO. (From Mid-Continent p.1. crude) Natural Gasoline 

Neutral oils vis. at 100° F. 0 to 10 p.p. 

Pale Olls: (Group 3 & Breckenridge prices are to blend- 
. ers on freight Basis shown below. Shipments 


nate in any Mid-Continent manufac- 
11.75(1) turing district.) . 
FOB GROUP 3 





Grade 26-70 .....5.5(Quote) 5.5(Sale) 


FOB BRECKENRIDGE 
Grade 26-70 .....5(Sales) 


Kerosine, Gas & Fuel Oils 


Prices in Effect Aug, 22 Aug. 15 Prices in Effect Aug. 22 Aug. 15 

OKLAHOMA (Group 3) ARK. (For shipment to Ark. and La.) 

41-43 w.w...(1)7.375-8.875(1) (1)7.375-8.8 42-44 wow... 7.75(1) 7.75(1) 

WHAT ARE 42-44 w.w...(1)7. ey UY (1)7. 375-9 D Tractor fuel. 9.125(1) 9.125(1) 
Range oil ..(1)6.75-8.75(1) (1)6.625—-8.75(1) Diesel fuel 52 


58 /< above & below .. 7(1) 71) 
D.I. diesel (1)6.375—-7.875(1) (1)6.375—-7.87 ) Diesel fuel 58 
‘ ’ 
7 ) 


5(1 
No. 1 p.w...(1)6.75-7.75(2) (1)6.625-7.75(2 & above .. 7.375(1) 7.375(1) 
No. 1 straw.(1)6.625-7.75(1) (1)6.625-7.75(1 No, 2 fuel .. 6.375(1) 6.375(1) 
No, 2 straw. (3)6.25-8.5(1) (1)6-8.5(1) No. 3 fuel .. 6.125(1) 6.125(1) 
No, 3 6(1) 6(1) No. 4 fuel... $1.75(1) 
No. 6 


(2)$0.80-1.20(1) (2)$0.80-1.20(1) No. 5 fuel.. ; $1.55(1) 


No, 6 fuel... $1.40(1) $1.40(1) 
TALKING ABOUT oe aie 


MIDWESTERN (Group 3 basis) 

41-43 w.w, ..(1)7.375-8. Bh .375-8.! WESTERN PENNA. 

42-44 W.w. .. 5-8.! 58.5 .W. ....(2)9.5-9.75(1) | (2)9.5-9.75(1) 
Range oil . . 62 


58 & above : . (1)9-9.25(1) (1)9-9:25(¢1) 
D.I. diesel. (1)6.75-7.8(1) (1) 6.75-7.8(1) | (1)9-9.25(1) (1)9-9.25(1) 


5(Sales) 


1 p.w...(1)6.75-7.75(1) (1)6.625-7.75(1) 36-40 gravity. 9(1) 9(1) 
2 straw. (3)6.25—-7(1) (1)6-7(1) 


3 straw 6(3) 6(3) . 
. «+ «(1)$0.85-1.20(1) (1) $0.85-1.20(1) yee districts : ae ~ 
W.W. .---(3)9.5-10(1) (3)9.5 (1) 
N. TEX. (For shpt. to Tex. & N-M. dest’ns.) ae she? 
@ These two are 41-4 W.Ww.. .(2)8.5-9.6(1) ( )8.5 -6(1) No, 1 fuel. .-(1)9-10.5(1) (1)9-10.5(1) 
: 42-44 w.w...(1)8.5-9(1) (1)8.5-9(1) No. 2 fuel...(2)8.25-9(4) 2)8.25-9(4) 
talking about the added sales 58 D.I. .....(1)7.5-9.8(1) (1)7.5-9.8(1) No. 3 fuel. .(1)8.25-9(1) (1)8.25-9(1) 
and extra profits they are enjoy- No. 2 straw. (1)8.25-8.75(1) > oT Nee 36-40 gravity(1)8.25-9(1) (1)8.25-9(2) 
ing with 100% pure Pennsyl- — eee ee ; , 
vania ELK-refined products. aawwe ti “sa CENTRAL MICHIGAN (FOB Central Michi- 
They’ve found their customers 42-44 w.w. .. 10,5(1) 10,5(1) - “ea ae py 
i No. 1 straw. -25(2) nge oil ...(2 5 5 
know and trust these top quality No, 2 straw.(1)8.5-9.25(1) | (1)8.5-9.25(1) 46-49 w.w. 
lubricating oils, known for 50 No. 3 as kero, (1)10.5-11.25(2) (1)10.5-11,25(2) 
years to be “better from the No. 6 fuel... (1)$1.25-1.80(1) (1)$1.25-1.80(1) PW. ate. , gusnnanens rsnesiaiilieas 
istl e- 
ground up.” And, protected by E. TEX. (Truck trnspt.) eee No. 2 light 
Refini Company’s guar- : (1)8.5-9.25(1) (1) 8.5+-9.25(1) straw ....(4)9.75-10(2) (4)9.75-10(2) 
Elk yp ining me - y 1; , 1 W., (1)8.5-9.5(1) (1)8.5-9.5(1) No. 3 straw (3)9-75-10(2) (3)9.75-10(2) 
antee rice an elivery policy, J.G.1. gas oil(1)7.75-8.5(2) (1)7.75-8.5(2 
the om assured of dalboution - (2)8-9(1) (2)8-9(1) No. 5 fuel ..(1)5.75-7.7(1) | (1)5.75-7.7(1) 
# ° “hag b ++ « (1)8-9.25(1) (1)8-9.25(1 No. 6 fuel ..(2)5.5~7.5(2) (2)5.5-7.5(2) 
positive of quality and confi- No. 6 fuel...(1)$0.95-1.90(1) (1)$0 "05-1. 790(1) 
dent of high profits. CENT. W. TEX. (Truck trnspt.) OHIO—Quotations of 8.0. Ohio for delivery te 
If you are a quantity buyer of Se w. *. - + (1)9-9.5(1) (1)9-9.5(1) Ohio points: 
Bright Stocks, Neutrals or Fin- D.1L. y (1)8. 75-9. 25(1) (1)8.75-9.25(1) Kerosine .... 11.5 11.5 
ished Motor Oils, find out NOW, ga I. == oil e+e 2, Soest) 
how much the Elk Refining No. 2 fuel... (1)8-9(1) (18-92) CALIFORNIA 
Company price, quality and de- = 3 fuel... 336811) +681) San Joaquin Valley: 
livery agreement can mean to No. fuel... (1)$1.25-2. 00(1) aa 25-2.00(1) se yom -(1)12.6-15.6(1) (1)12.6-15.6(1) 
i i = Correct ‘for Aug. 15 also; shown incorrect- eavy fue 
aa ee ly in Aug. 17 NPN (PS 400).. $1.90(2) $1.90(2) 
See © KANSAS (For Kansas destinations only) Light fuel 


ELK REFINING COMPANY 42-44 w.w...(1)8.2-9.625(1) (1)8.2-9.625(1) (PS 300).. $2.10(2) $2.10(2) 


58 & above Diesel fuel 
—— es ee eee ee ee (PS 200)..(1)10-11.5(1) (1) 10-11.5(1) 
CHARLESTON 24, w. VA. No. 1 ee Same Se _ oe a ay Stove dist 
= No, 2 fuel...(1)6.6—8(1) (1)6 (1) ° . a 
Abbas No. 4 fuel... $2.32(1) 2.32(1) (PS 100). .(1)11.5-13.3(1) (1) 11.5-13.3(1) 
a” ss gone “tl No. 5 fuel... 1.82(1) 1.82(1) Los Angeles: ‘ 
i  seunsmenn “a No. 6 fuel... (1)$1.00-1.75(1) (1)$1.00-1.75(1) 40-43 w.w. ..(1)12.1-15.1(2) (1)12.1-15.1(2) 





ROY M. HENWOOD ASSOCIATES 


x PRODUCTS v7 / 4 = ee ENGINEERS @ ARCHITECTS 


. 140 CEDAR STREET NEW YORK 6, N. Y 
Refiners of Motor Oils 


Highest Bright Stocks —— z- : Tel. WOrth 4-6485 
Quality Neutrals : nex . —_ 
Pennsyivenie Grade Cylinder Stocks — Sa ENGINEERING SERVICE TO THE 


Petroleum Waxes PETROLEUM INDUSTRY 
58 











NATIONAL PETROLEUM NE‘YS 





Refinery & Terminal Prices (Continued) 
Atlantic & Gulf Coasts 


FOB their refineries & tanker terminals, and of tanker terminal operators, 


es in Effect Au Aug. 15 
CALIFORNIA (Cont.) 


-(1)$1.60-1.85(3) (1)$1.60—1.85(3) 


vy fuel 
Ss — 


Prices are of refiners, 


Oil Price Section 





FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


78-80 Oct. Prem. 


P Prices in effect Aug, 22. 
Ss 300). -(1)$1.80—-2.05(3) (1)§$1.80-2.05(3) 
+1 kuel 


78-80 Oct. Prem. Kerosine 


(PS 200). .(1)8. 1-11(2) 


(1)8.1-11(2) 


Ek 


ove 
PS 100). 


r Francisco: 


. (1)9-12.5(2) 
-(1)12.6-15.6(1) 
$1.90(2) 


(1)9-12.5(2) 
(1)12.6-15.6(1) 


District 

N. Y. Harbor 
do barges 

Albany 

Baltimore .. 
do barges 


Gasoline (b) 
(1)12.6-14.2(1) 
. (2)12,25-13.75(1) 


Lee (2) 14.05-14.3(3) 


(1)12,4-14.1(1) 
reamed 13.65(1) 


Gasoline (c) 


14.3(1) 


74-76 Oct. Reg. 


Gasoline (b) 
(2)11.6-12.9(1) 
(3)11.25- ne 

12.8(7 
(1)11.4-12.6(3) 


No. 1 Fuel 
(2)8.4-8.5(12) 
(2)7.75-8.4(11) 

8&.9(10) 


(1)11.3-12.4(1) 


9(10) 
(2)8.9-9.4(1) 
8.4(1) 


$1.90(2) a See seoee ceee 
re) arges ecccooce sees 
$2.10(2) Boston .. aes :(1)12.6-14.4(3) 
(1)10-11.5(2) Charleston (2)12.1-13.475(1) 
(1)11.5-13.3(1) 


, 9 84(1) 
$2.10(2) 8.8(13) 


uel 
200). .(1)10-11.5(1) 


8.8(6) 
dist. Corpus 
100). .(1)11.5-13.3(1) 


Houston .. (1)8.5-10.25(1) 


Go barges : (1)7.75-8.75(1) 
Jacksonville -» 13,1(6) . 12.1(9 9.2(12) 


Wax emi 600680606 (8)9.3°9.912) 
Prices in Effect Au 23 obile LST ee es O46 
WESTERN PENNA, (Bbis. C.L- a 
: New Orleans .. 
White Crude Scale: 
122-124 A.m.p. : 
124-126 A.M.P. ccccccccccccsccscccscceces 4.9(3) Pensacola ...... 
CHICAGO (FOB Chicago District refinery of PREREOR ceccccccscce 
one refiner in bags or 100 lb. cartons, carloads. do barges ...... 
Carloads, slabs loose, 0.7c less. Melting points Port Everglades 
are EMP (ASTM methods); add 3° F, to con- POTUanG .cccccese 
vert into AMP, Providence .... 
fully refined: Savannah ..... 
122-124 0 TOGR, ccccccccccceses ae 8?) 12.1(7) 
125-127 ‘ 0 Wilmington, N. C. 25-13.45(1) 13.85(1) (1)11. 25. 11.85(2) 
127-129 1 78- Oct. Prem. Gaseline bye Baton Rouge 11.9(1); Baton Rouge barges 11. 9(1); Houston 
ee 1 
3 
7 


13.9(1) 
14.7(1) 
13.1(1) 
14.4(1) 


14.4(1) 
13.1(1) 


cayit, 3 oy. 9(2) 
2.1(1) 


(212. 5-13.2(2) 
(1)12.4-12.6(1) 
12.1(6) 


Ors 9. iy 
2) 


Ft pak at bet et 
Nesco mm Gol Coco M pope? 

tt 

Sat 

~ 

o 

~ 

~ 

ro 

ha 
Sm oormernws 
20 hobo 20 GO hI M~rbo8 
= ~ 
<+~" 


130- “132 -15 soda > 25-12(1); New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.85(1). 
° 4-76 Oct. Gasoline 2 Baton Rouge 10.9(1); Baton Rouge barges 10.9(1); 
37 -75 (110. 25-11(2); New Orleans (1)10 New Orleans barges (1)10.75-11.1(1). 
SE ABOARD 


Melting points are AMP, 3° higher than 
EMP. rices are for carload lots. Domestic 
prices are FOB refinery; seale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbls; fully refined 
n bags or cartons, N.Y 
Crude New Orleans N.Y. N.Y. : 
Seale Export Domestic Export 
(1)4.6-4.75(1) do barges. .(: 


22-4 wh. wéewa 
124- 6 wh. 4. 75(1) 4.6(2) 8-8, a 
ton arenas Baton Rouge. A 7.8(1) 
12 e 6.35(2) do barges.. ssee 
(1) 6.35(3) (17. 05-7.3(1) Boston 6 8.5(1) 
(1) 6.35(3) Charleston 
6.40(1) - Houston - 
4(1) 6.45(3) i § do barges. 
(1) ’ ; Jacksonville 
— : 
- Mobile . §.8(2) 
a a New Haven . .(6)7.6-8.2(6) 1)8-8.8(1) 
, New Orleans .(1)7.9-8(2) on ; . 1)7.7-8.4(2) 
do  barges.. 8(1) we 
Petrolatums Nortolle ne. :(1)7-9-8.5(1) 7 ; 2.05(1) 1)8.2-8.7 
WESTERN PRNNA, (Bblis., carloads; tank Pensacola... 8.8(1) ; ss _ 8.8(1) 
ar, 1 to 1.5c¢ sess.) Philadelphia .(5)7.5-8.1(4) eee 2.5016) 5)7.9- 
snow White . (1)6.375-7.25(2) do barges. .(5)7.4-8(2) ne! 
Lily White (1 6. 125-6. 375(1) Pt. Everglades 8.8(4) : ° = 8.8(3) 
Sream White Portland . (2)8-8.7(3) 8.f ) ° 1)9-9.1(1) 
L Providence . (3)8-8.6(3) § ) ° 2.32-: 51) 1)8.9-941) 
Savannah S.8(5) 
TAMPA ..cccs 8.8(8) 
Wilmington, 
N. C 


Houston 
75-11.1(1); 


Diesel Oilt 
No. 5 Fuel Shore Plants 
(15-66 p.t.) (5@ ceet.,55 d.i.) 
2.13(1) 3)7.9-8.5(2) 
2.10(1) 


No. 5 Fuel 
(0-10 p.t.) 
2. . 35-2 SOU 5) 


Gas House 
No. 2 Fuel Gas Oil 
. Harbor. (4)7.5-8.1(11) (1)8.4-8.7(1) (2) 
do barges.. 8.6(1) (2 
Albany ......42 6 : 8.5¢1) 
Baltimore... .9-8.3¢ 8.4(1) 


S.1¢1) 


2)8.4-9(1) 
.(1)8,1-8.5(2) — o0' : : 8.6(2) 
. (2)8.25-9(1) 3)8-9.5(1) 
.(1)6.75-7 (2) 

S.8(6) 
( ) S.8(4) 
8.25(1) 


11.501) 10.55(1) 


(2) 


8.51) 


1) 
25-4.25(1) 
3.875(2) 


WAXES 


S.8(5) 


S.S(6) 





(4)8.1-8.5(4) § seen . 8.6(2) 


Light Dieselt 

No. 6 Fuel Bunker C Fuel Heavy Diesel? Ships’ Bunkers 

No. 6 Fuel Barges Ships’ Bunkers Ships’ Bunkers (45 cet., 45 d.i.) 

N. Y. Harbor(8)$1. 73-1.75(11) $1.70(10) $1.70(9) 3.32¢; 3.57(5) 
Albany y 05(1) 

7: 3(4) 

.48(1) 

78(7) 


Pal 


70(3) 

.45(2) 

75(4) 

.65(3) 

45-1.60(1) : 

42-1.45(6) 3.11-3.36(1) 

65(6) at 2)3.69-3.696(2) 

60(2) 3.696(1) 

5501) 

70(2) 

45(4) 3.03(2) 3.28(3) 

.70(4) — 3.57(3) 

72(1) 

70(8) 3.32(2) 

60(3) , 
75(1) 


725 3) 


.7003) 
.45(1) 
75(4) 
65(3) 
.45(1) 
42-1.45(4) 
.65(6) 
60(2) 
.55(1) 
70(2) 


Baltimore . 
Baton Rouge . 
Boston : e 
Charleston na 68(2) 
Corpus Christi 48(1) 
Houston .(2)1,45-1.50(1) 


PARAFFIN 
MICROCRYSTALLINE Jacksonville 68(6) 
BOLER PETROLEUM CO. | <= = | a 


75(2) 
Norfolk 
Dept. D., Philadelphia 7, Pa. 


48(3) 
Pensacola 
Petroleum and its Products 


yet ts 
Noro 


73(3) 
neue 72(1 ) 
Philadelphia 73(8) 
Port Everglades 
Portland : 
Providence 3.866(1) 
Savannah 65(5) 3.69-3.696(1) 
Tampa -58(5) S5(B) 55(5) 3.69-3.696(2 


DOMESTIC - EXPORT Wilmington, a ae . $.53(3 


vl) 


(a) Motor Method & Research octane ratings are approximately same. (b) Research octane 
D oa U M M | | G rating is minimum of 5 points above Motor Method rating. (c) Research octane rating is minimum 


of 10 points above Motor Method rating. 


+ One supplier offers 18c per bbl. discount from his tank car price of $2.38 
MANUFACTURERS OF ALL 


t Shore plant prices subject to 0.5c per gal. discount; Bunker prices 21c per bbl. discount 


PRODUCTS 


3.40-3.57(4) 


3.696(2) 











_ 
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Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


New York Beston 


Paragon Oil Company 
SLULCUMRILI ULLAL Cea 21 
Brooklyn 22, N. Y 

Paragonoil N. Y 


ble Address 
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Gulf Coast__Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at Gulf, minimum of 20,000 bbls., and are by refiners only to other 
refiners, export agents, or tanker terminal operators. The figure in parentheses after each price 
indicates the number of cOMmpanies quoting that price. Prices in Effect Aug. 22. 


Aviation Gasoline 
Grade 115/145 (AN-F-48) 18(1) 
Grade 100/130 (AN-F-48) ......ccccececcceees 16.25(2)-17.5 
Grade 91/98 (AN-F-48) 14.75(1)-16.5( 
Grade 80 (AN-F-48) ..... 15.75(1) 


Motor Gasoline Leaded 
*78-80 Oct. (Premium) 
178-80 Oct. (Premium) 

tt78-80 Oct. (Premium) 
*74-76 Oct. (Regular) 10(3)-10.5(2) 
174-76 Oat. Regular) 10(1)-10.25(1)-10.5(2)-11(2) 
70-72 O -» 9.5(3)-9.75(3)-10.25(1) 
° Motor Method & ‘Research ‘octane ratings ‘are approximately same. 
tT Research octane rating is minimum of 5 points above Motor Method rating. 
tt Research octane rating is minimum of 10 points above Motor Method rating. 


Kerosine & Light Fuels 
41-43 kerosine omen 7.125(1)-7.5(1)-7.75(1)-8(1)-8 .5(1)-9(1) 
No. 2 Fuel }.625(1)-6.75(1)—6.875(1)-7(3)-8(1) 


(2) 
1)-16.75(1) 


11(1)-11.5(1) 
11(1)-11.25(1)-12(2) 
11.5(2)-12(1) 


Diesel & Gas Oils 
43-47 Diesel index 
48-52 Diesel index 
53-57 Diesel index 


5.5(1)-701) 

>.625(1)—7.1% 
3. 75(1)-7.25 
Heavy Fuels 


No. 5 Fuel, 0-10 p.t H(1)-! 3 
Bunker C Fuel . ‘ , 35¢3) : 45(1)—$1.5001) 


Aviation Gasoline & Jet Propulsion Fuel 


Prices in Effect Aug. 22 


(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) 
Aviation G li 
District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel (JP-1-2) 
New York, N.Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) eete 
Boston, Mass, .. oon 18.2(2) 16.7(2) 15.95(1) sees 
‘eee coon neas 17.8(1) és00 

: eeve 18.1(1) 16.6(1) er ‘eee 
Baltimore sone 18.1(2) 15.85(1) eeee 
Norfolk mc we Sees 18.1(2) 15.85(1) 
Charleston, 8. or 18(2) 15.75(1) 
New Orleans, 18.75(1) 17(2) 14.75(1) 


(Baton Rouge) 
Houston, Tex. .. 18.75(2) 17(3) 14.75(2) 








15.5(2) 
15.5(3) 





Lake Port Terminal Prices 


Prices in Effect Aug. 22 
Buffalo 
15.3(2) 
13 .8(2) 
9.9(2) 
10.4¢1) 


Detroit 
78-80 Oct. (Premium).. 
74-76 Oct. (Regular) 
Kerosine 

Diesel Fuel 

No. 1 Fuel 

No. 2 Fuel 

No. 3 Fuel 

No. 5 Fuel 

No. 6 Fuel 


ceeces 10.5(1) 
4 .85(2) 9.2511) 
10.6(2) 10.1(2) 


(1)9.6-9.85(1) 9.1(2) 
6.35(2) 5.75(3) 
6.1(2) 5.5(3) 


(1)9.6—9.911) 


6.35(1) 
6(1) 


Tanker Market Report 


Supplied by Dietze Inc New York, N. Y., oil & ship brokers and tank steamer chartering 
agents All rates shown are on basis of tons of 2240 pounds, unless otherwise stated are for ves- 
sels over 14,000 TDW, and unless otherwise stated are in dollars per ton For purposes of rate 
calculation only, it has been assumed that New York is the port of discharge whenever the range 
USNH appears \pproximate rates in cents per bbl. may be determined by dividing per-ton rate 

following conversion factors gasoline, 8. 7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 7.3; 

® fuel, 6.9; Bunker ‘‘C’’ fuel, 6.5 

LAST PAID OWNERS ASK 
(Clean) $ 1.43 $ 1.43/1.57 
(Dirty) 21 1.43 
U.K. Continent 3.28 3.60/3.93 
U.K. Continent 7.09 6.00/6.54 


Gulf New York 


UNITED STATES FLAG CHARTERS 
TDW CARGO TRADE 
15,500 Dirty asis maa T: anura/ Bari 
15,500 Clean USGulf/USNH 
15,500 Dirty Basis Los Angeles/USNH 
(6 consecutive voyages) 
15,500 Dirty (6 consecutive voyages) 
15,500 Dirty (6 consecutive voyages) 
15,500 Clean Carib. /USNH 
15.500 Clean 


LIFTING 
Early Oct 
Mid Aug 
Late Sept 


Early Oct 

Mid Oct 
3: Mid Aug 
USGulf/USNH 3 Late Aug 


FOREIGN FLAG CHARTERS 

IOANNIS ZAFIRAKIS 15,500 Dirty asis Ras Tanura/Bari } Early Sept 
(2 Consecutive voyages) 
sasis is Tanura/ Bari 8. 95 ig. /Sept 

NWI/Oslo 2 c Mid Sept 
13,000 Dirty sasis U SGuit Stockholm } Sept 
15,000 Dirty "1/Oslo ‘ 4 ate Sept 
\USTANGER 14,500 Clean NWI Iceland - sate Aug 
BOURGOGNE 12,000 Dirty Ras Tanura/Nynashamn , marly Sept 
HOEGH SCOUT 13,500 Dirty 3asis Abadan/New Zealand 1 Oct 
G. 8S. BROVIG 14,000 Dirty Basis NWI/Naples 3.53 Sept 
; A B 15,000 Dirty Ba is Ras Tanura/ Naples I Sept 
(2 Consecutive voyages) 
Basis Ras Tanura/ Bari Sept 
15,000 Dirty Tripoli/ Trieste : Sept 
4.000 Whaleoil Braake/Frederikstad 10,000 Kr Late Aug 
S000 Dirty NWI/Leghorn 3.74 Late Aug 


\MBRONIA 15,000 Dirty 

GARONNE 10,000 Clean 
DA KNUDSEN 

THORSOY 


15,000 Dirty 


Referring to Tanker Market Report in Aug. 17 NPN 
hould have been 94c instead of $1.15, 
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Refinery & Terminal Prices (Continued) 


LPG Prices 


Prices in effect Aug. 22 


(Of refiners, FOB refineries, in cents per g*)., 
tank cars er transport trucks) 
Com- in- Com- _ Indus- 
mercial dustrial mercial triai 
District Propane Propane Butane Butane 
N.Y. Harbor . 5.5(1) 5.5(1) 4.75(1) 4.75:1) 
Philadelphia .. 5.5(1) eeee oene ° 
Baltimore oeee 
Hastings, W. Va. 
New Orleans 
Houston 
Toledo 


Naphthas sil duet 


Prices in effect Aug. 22 
(FOB Group 3) 
Stoddard solvent 
Cleaners naphtha 
V.M.&P. naphtha 
Mineral Spirits 
Rubber solvent 
Lacquer diluent 
Benzoil diluent 


WESTERN PENNA. 

Other Districts: 

Untreated Naphtha .... 12.75(1 ) 
Stoddard Solvent 2.75—-13(1) 
OHIO—Quotations of S.O. Ohio for delivery to 
Ohio points: 

VM&P Naphtha 16.0 
Mineral Spirits & Stoddard Solvent 15.5 
Rubber Solvent .... 15.0 


E, TEXAS (Truck peepee > 
Stoddard Solvent ... 


KANSAS (For Kan. Dest’n. only) 
Stoddard Solvent ... 
ATLANTIC COAST 
V.M.&P. 
Naphtha 


(2)10.375-10.875(1) 
10.3875(5) 
:(4)10. 875—-11.375(1) 
(4)9.875—-10.375(1) 
-«-(1)10.375—-11.375(1) 
(3)11.125-11.375 (2) 
12.125(3) 


cect ebsoceors 12.375(1) 
Mineral 
Spirits 


Harbor ....... 15(4) 14(5) 
Philadelphia eso0 15(4) (4)13-14(1) 
Baltimore ...... oes 
Boston 15.5(4) 
Providence eves deoe 


Mid-Continent Lubes At 


(In packages, FAS, New Orleans, 
OB terminals 
Prices in effect Aug. 22 
Bright Stock Steel Drums Bulk 
D color, Vis. at 21¢° 
150 vis., 0-10 p.p.(1)29.5-30(1) 


Neutral Oil o* 
200 vis. 


New York 


(1)18-19.8(1) 
15.3(1) 


Pacific Coast 
Prices in effect Aug. 22 


(In Ships’ Bunkers, Diesel Fuel Bunker © Fuel 
or Deep Tank Lots) (P.S. 200) (P.S. 406) 


San Pedro 
$3.35(4) $1.60(4) 


ie 
San Francisco 3.56(4) 1.65(4) 
3.77(4) 1.90(4) 


Portland, Ore. 
Seattle, Wash. 3.77(4) 1.90(4) 


Mexican Bunker Prices 
Prices in effect Aug. 22 
Mexican Gulf Ports 
U.S. Dollars per Bb!. 
Bunker C Diese! 
(Ships’ (Ships’ 
Bunkers) Bunkers) 
PD Cereadanedoceis $1.45 3.78 
WE. sasvesseannee $1.45 
PT eee $1.45 3.75 
_—— Coast 
GUAFMAM ccccccceccses $3.1 $3.95 
DEGREOEEMO cccccccoces 18 3.66 
Salina Cruz 16 3.50 


WORLD’S FIRST 
PETROLEUM INSPECTORS 


Now in Chicago and 33 other 
oil transportation centers 
throughout the world. 

* 


CHAS. MARTIN 
& Company 


NATIONAL PETROLEUM NI 
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Commercial or ——ae Pe , a, - 

) asoline do no 4 
station prices for g as hy ~ 
sepe ate column, include 1.5¢ federal, and state tazes; also city and 
county tages as indicated in footnotes. Kerosine tank wagon prices also Kans. 1/100c, La. 1/32 
do rot include taxes; kerosine taxes where levied are indicated in foot- 
note Dealer discounts are shown in footnotes. 


clude ins: fees as shown in next column. 


dealer and service 
hey 


These prices in effect 


Tank Wagon Prices 


do, however, in- 


Aw 22, 1949, as posted by principal marketing companies at their 


headquarters offices, but subject to later correction. 


ATLANTIC Atlantic White Fiash 
REFINING = Ge 


line 


- 
i 
& 


Philadelphia, Pa. 
Pittsburgh 
Allentown 

Erie 

Scranton 

Altoona 

Emporium 

Indiana 

Uniontown 
Harrisburg 

Williams 

Dover, el, 
Wilmington 

Boston, Mass, 
Springfield 
Worcester 

Fall River 
Hartford, Conn. 
New Haven 
Providence, R 
Atlantic City, 
Camden 

Trenton 

Baltimore, Md. 
Hagerstown 
ee. Ce. sccccece 
Wilmington, N. C. 
Brunswick, Ga, .......-- 
Jacksonville, Fla. 


Mineral Spirits 
T.W. 
Philadelphia, Pa. ... 15.00 
Pittsburgh, Pa. .... 17.5 
Fuel Oils—T.W. 

1 2 
Phila Pa » acai: 
Pittsburgh cece 6206 
\llentown 
Wilmington, Del 


+ ONO MH HOMO e© 


¢ eo 
CO a 00 ihe Oa 9 AAD Ot 9.00 ot 0.00 ek ak a tt at bt OO RD 
CO DIINA HM MNT ADEE ARRARARMARAAAH 
ON OT ONE EERE ON ON ON EN OT ON EN EN TEN CHEN En En en en en Cr EN EN CN en 


12.5 
11 


ee eee rT) 


Springfield, Mass. .... 
Worcester err 
Hartford, Conn 
Taxes: 

Brunswick, Ga.. kerosine price does not in- 
clude 1c state tax. 

Discounts: 
Kerosine, Nos. 1 & 2—0.5c per gal 
Notes: 

Kerosine—Thru Penna, & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. 

Gasoline T.W. prices are to dealers & con- 
sumers; kerosine T.W. prices to consumers. 


Mineral Spirits prices also apply to Stoddard 


eh lk tt ped 


Sov 


tive Aug. 22 


(N. B. Prices are Continental's 
*‘normal’’ prices. Current sell- 
ing prices may be lower than 
**normal’’ because of local com- 
petition.) 


Conoco Demand 
N-tane (3rd Gaso- Kero- 
lar) Grade) line sine 
Wagon Taxes T.W. 


CONT’L 


- 14 
» 17. 
15 
- 15. 
15. 
. 17 
18 


‘alls, Ida. 


Scooucounuuawnaaaos 
CowwowNsSooNrAeoaHA 


SOSHLHANHUSSOHNABNH 
OND SOOCNUIIINAMIAI 


SCOSOTHRANMAUSOOHAIDND 


8 


ne tax column includes these city 
\lbuquerque & Roswell, 0.5c; Santa Fe, 
yenne, 1c; Casper, ic. 


prices are to consumers & dealers. 


24, 1949 


Humble 
(Regular) Gaso- 
Tank Re- line 
Wagon tail Taxes 


HUMBLE 


5.5 
5.5 
5.5 
5.5 


Notes: 


T.W. prices are to all classes of dealers and 
consumers. 


IMPERIAL (Este, Gasoline 


ero- 
Gasoline Gasoline sine 


T.W. T.W. 
Hamilton, Ont, .... 21 
Toronto 
Brandon, - 
Winnipeg ....... 
Regina, Sask. 
Saskatoon 
Edmonton, 
Calgary 
Vancouver, B. C. 
Montreal, Que. ° 
St. John, N. B. .... 
Halifax, N. S. 


SOUONAONO Oe 


SS 
COUmAAO ORDO 
SooSooSOD000 


Taxes: 
Gasoline taxes are provincial 


Notes: 
Prices are r imperial gal. which is 1.2 


A . gals.—T.W. prices are to divided & 
undivided dealers. 


co. 


Dallas, Tex. 
Fort Worth .... 
Wichita Falls . 


220000000000 
AAAAAAMAAIA 
AAA 


Dealer t.w. prices apply also to all classes 
I emnann with minimum delivery of 50 
gals. 


CHEVRON 
CALIFORNIA 4, or 
STANDARD ular) 80/87 line sine 


T.T. Taxes T.T. 


6. 
6.0 


San Fran., Cal. .. 14.1 17. 
Los Angeles 13.6 17. 
WENGES cccccesseces Bae 19. 
Phoenix, Ariz. 
Reno, Nev. .... 
Portland, Ore. 
Seattle, Wash. 
Spokane 
TOOGERD, occ cccocces 
Boise, Idaho 

Salt Lake, U. .... 
Honolulu, T. H. .. 
Fairbanks, Alaska. 
Juneau saeee 


Can 


_ 
eo 


ORY PWD AINeO 
APAPDIHWNWROKE 
08 WI A101 $1 DW DDI VDSD 
DOH Te hobo tD we 


Taxes: 

Boise 7.5c tax applies to motor fuel only; 
avgas taxes are 1.5c federal, 2.5c state, Hono- 
lulu 7.5c tax applies to motor fuel only; avgas 
taxes are 1.5c federal, 4c territorial; Honolulu 
TT prices also do not include Hawalian gross 
income tax of 1% to resellers, 2.5% to con- 
sumers. 


c; Minn. 5/200c; Mo. 1/25c; Neb. 
1/20c; N. C. 1/4c; N. 
Tenn, 2/5c; and Wisc. 3/100c. 


Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c. 


Inspection fees per gal., included in both gasoline and kerosine prices, 
unless otherwise specified, are as follows: 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25c; 


2/100c; Nev. 
- 1/20c; Okla, 2/25c; 8S. C, 1/8c; S. D, 1/40c; 


California Standard (Cont.) 


Notes: 

Prices for Chevron Supreme (Premium) are 
2c higher than Chevron (regular), except Utah 
which is 1.5c higher than Chevron (regular). 
Prices for Chevrcn Aviation 91 are 2c above 
Chevron Aviation 80; for Chevron Aviation 100, 
5c above Chevron Aviation 80; for Chevron 
Aviation 115. 8c above Chevron Aviation 80 

Base kerosine t.t. prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 4c; 
200-399 gals., deduct 3c; 400 gals. & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 


Esso Gasoline 
ESSO Re Grade) Kero- 


STANDARD ; ne Gasoline’ sine 


Taxes T.W. 


11.7 
11.5 
11.8 
13.1 
12.2 
13.1 
12.7 
12.1 
12.5 
14.0 
14.7 
15.0 
13.3 


Atlantic City, N. J. 
Newark 
Baltimore, Md. 
Cumberland 
Washington, 
Danville, Va. 
Petersburg 
Norfolk 
Richmond 
Roanoke 
Charleston, W. Va. 
Fairmont 
Parkersburg 
Wheeling 
Charlotte, N, 
Hickory 

Mt. Airy 
Raleigh 
Salisbury 
Charleston, S. C. 
Columbia 
Spartanburg 
New Orleans, La. 
Baton Rouge 
Alexandria 

Lake Charles 
Shreveport 

New Iberia 
Knoxville, Tenn. 
Memphis 
Chattanooga 
Nashville 

Little Rock, Ark, 


13.0 


ANNAN AANNNAAAMABAANANNAAAWsS 


ee ee ee ee ee ee 


11.2 
12.7 
12.0 
11.7 
11.6 
12.5 
12.4 
12.4 
13.0 
13.1 


Mineral Spirits V.M.&P. 
T.W. T.W. 
SO, Den Be Seeeed 15.0 16.5 
Baltimore, Md. ‘ 17.5 
Washington, D. C. . 17 


HRI OHDOHADUDNWODNANOSCHWRRDRHUOHAQSA | 


FUEL OILS—T.W. 

No, 1 °No. 2 No.4 No. 6 

Atlantic City, N.J 7 11.0 : 
Newark ‘ 5 11.0 T$2 4*$: 56 
Baltimore, Md s 11.1 2 4 ’ 
Washington, IL). C Bal 11 t2 
Norfolk, Va 10 
Danville 1 
Petersburg 1 
Richmond ‘ : 1 
Roanoke 1 
4 1 
1 
1 
l 
1 
1 


87 
Sl 


Charlotte, N. C 

Hickory : 

Raleigh 

Charleston, S. C 

Columbia 

Spartanburg 
Effective Aug. 2 

t Effective Aug 

’ Effective Aug. 19 
Taxes: Louisiana kerosine prices do not in- 
clude lc state tax 
Discounts: 

Kerosine, Nos. 1 & 2—0.5c to consumers & 
resellers. 

Naphtha—Newark t.w. prices are for de- 
liveries of 200 gals. or more; less than 200 
gais.. 0.5¢ over posted t.w. prices; steel barrel 
eliveries, 6c over posted t.w. prices. Balti- 
more & Washington prices are for t.w. de 
liveries of 25-99 gals., no discounts. 


Notes: 
Gasoline T.W. prices are to consumers & 
4-6-49, minimum reta 


fl resale 
price of 17.7¢ (ex tax) for Esso Gasoline 
posted throughout New Jersey. 


oho 
ee ee ee ee ee 
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Tank Wagon Prices (Continued) 


SOCONY 
VACUUM 


Mobilgas Aircraft , 
Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT 
Gasoline 80 91 100 (Regular Grade) Mobil Kerosine (No, 2 Fuel) 


Diesel 
Taxes T.W. T.W. T.W. T.C. Ww. T.C. Yard TW. %8.C. FW. FB. Yard °T.W. 
New York City: 


Manh, 

BEOMK ceccccces 

BINGE ccccccece 

QUueeNS .cccccee 

Richmond ...... 
Bees i. Be cous 
Binghamton ...... 
Buffalo 
Jamestown 
Mt. Vernon 
Plattsburg 
Rochester 
Syracuse 
Bridgeport, Conn. . 
Danbury .. 
Hartford 
New Haven 
Bangor, Me. 
Portland cee 
Boston, Mass. . 
Concord, N. H. 
Lancaster 
Manchester 
Providence, R. I... 
Burlington, Vt. 
Rutland 


12. 
12 


0 
1 
0 
0 


eee eee 
eeee eeee 
eeee 


24.8 
24.2 


Otto tote 
i 


ed dd oda 
NWOWNN&ONNhh 


ek ek ft fe tt 


bo WOW rmbt tots 


nS 


4 
0 


CHEREN EN EN ENENEN EN ENEN ener 


my G0 Gn En En EN Or On OH EE ON EH EN ENON EN NENET ENON Or eren 
bob 
SR RONNNENNNR RRR re 
ood I ee 


tone bo 


10.: 
Ss yy Y 40 
10.2 10.: 10.7 
10 


ee | 


DHEENENCrM® ~IAIET EVENT 
tn tO et Ob ih ht ht 00 9 ih CO 0 OO ND EO EO am OD EN OO BO 


whom pote 


Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Providence 
Mineral Spirits ..... rarer oe 16.5 15.0 18.0 19.0 16.0 P 16.5 
V.M.&P, Naphtha er 0 on0e0 18.5 16.5 19.5 25.5 17.5 . 18.5 
ca . prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 

scounts: 


Mobil Kerosine & Mobilheat (No. 2)—0.5¢ to resellers & consumers; additional 0.5c discount at Mt. Vernon for deliveries of 300 gals. or 


more 


Mobilfuel Diesel—0.5c to resellers & consumers, plus 0.5c for single T.W. deliveries of 800 gals. or more, 
Notes: 


Gasoline T.W, prices are to Consumers & Dealers. 


Syracuse V.M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals 
Effective Aug. 17 


OHIO 


ST AND ARD F + eeine- Sons. T.W. Sohio X-70 Gasoline 
o $80 


Naphthas & Solvents—Cons. T.W. 
Avia. Avia, Esso Re- 8 D.C. V.M.&P 


i . 
Gasoline 62 Avia. Naph- Naph- Varno- 
Tax Cl 1 T tha tha 
20.5 20.5 


= 
'o 


80 
Clear 
22. 
22. 
22 


ob 


DoooSoODO0000 


Kerosine No, 1 No. 2 
T Sohio-Heat Sohivo-Heat 
Akron .... 5 13. 12.70 
Canton ... 
Cincinnati . 
Cleveland 
Columbus 
Dayton ... 


to 
° 
ao 
o 


Marion ... 
Portsmouth 
Toledo .... 
Youngstown , 
Zanesville . 22.0 


Taxes: Effective Jan. 1, 1948, hangar operators can purchase aviation gasoline less 4c per gal. 
Exemption Form A-10 to supplier. 

Discounts: Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5c higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c 

Notes: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. S.S. prices are at company-operated stations. 


22. 
22. 
22 
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SSSIESESS: 


RENNER RENE ERER ER ENER 
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tate Road Tax by supporting purchase with State Tax 


Blue Crown (3rd Grade) Oleum V.M.&P. Stani- . 

INDIANA D Red Crown (Reg. Grade) m Spirits Naphtha | sol Taxes STANDARD a a — 
ue (Prices are base prices before discounts) : , 

STANDAR Cr’n, Cr’n, Cr’n, Gaso- Kero- Chicago 19.7 . 20.7 20.2 5 KENTUCKY Dealer Taxes T.W 

Cons. Dir. Dir. line sine TE ceccaes ate 22. Covington, Ky. .8 

T.W. T.W. T.W. Taxes T.W. i Shy BO cee EE 19. Lexington 3 

St. TOUS ..ce BW. 20. a i 
Milwaukee _.. 19! 20 Louisville ee eee seees 5.5 
4 
os 


v 
5 


v 


5 


on 


Chicago 

Decatur 

Joliet 

Peoria eevesees 
Evansville, Ind.. 
Indianapolis 
South Bend ° 
Detroit, Mich. 
Grand Rapids 
Saginaw ....... 
Green Bay, Wisc. 
Milwaukee 

La Cro@Se ..cecs 
Duluth, Minn. 
Mpls.-St. Paul .. 
Mankato ....... 
Des Moines, Ia.. 
Mason City . 
St. Louis, Mo. 
Kansas City 

St. Joseph 
Fargo, N ; 
Huron, S. D. .. 
Wichita, Kans, 
Omaha, Neb. 


on 


ONS > > 
uw 


RENN 
on 


Minneap’ls. .. 19. 20 Paducah 
- Jackson, 
Fuel Oils T. W. 
Chienge Vicksburg 9 


Standard Stanolex Birmingham, Ala, .... 15.4 
Heater Oil Furnace Oil Mobile 9 
13 2 


n 


oat a. oo 
enenenini 


n 
n 


1-99 gals, ..ccccsecs , 15.! 
100-149 gals. ....... 12.8 rie Montgomery .......... 15.5 
150 gals. & over ... 12.: at Re Rs: Gs. + recnesens 5.6 
100-399 gals. ....... 11.8 DGD: devansavesssee ‘f 
400 gals. & over ... a3. Macon 5.6 


Stanolex Stanolex Savannah Rue endemic 
Fuel A Fuel C Jacksonville, Fla. 
7.25 Miami 
Pensacola 
Stanolex Furnace Oil Tampa . 
100 gals. 
1-99 gals. & over 
13.0 


9 


enenen ener 


wou 


NON a CTO OT oe 


nenenc 


15. 1-749 gals. ; 7 
ee 750 gals. & over ... 7.65 6.: 


CO NIt DR RIND Dh ROMINA RO 


14.4 
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mm DITO 


MON 


16.9 
16. 
13. 


Taxes: 
Indianapolis 
Detroit 
Milwaukee 
Minneapolis 


alk al Sc at th i Ol Ol i fe 
TS DPDAUAAA-IA 
Dae 

NG 
SAU S Ore © 


0 2.0 Gasoline tax column includes these ci a 
4 .'s county taxes: Mobile, 2c city; Birminghar, I¢ 
on 10.7 county; Montgomery, lic city & le county; ‘’¢D- 
0 
1 


Stanavo Aviation Number 80 St. Louis .O 11. sacola, 1c city. Other taxes not include! ! 
Cons. T.W. Taxes Kansas City 1 za. 


Detroit, Mich Taxes: 7 prices: Georgia, kerosine, 1c; Montgomery, 
“tro Mich, of” 2 . ° 

Sacco ND Gasoline tax column includes these city pevemine lc; Mississippi. kerosine 0.5c. 

argo, N, D. { taxes: Kansas City, 1.5c; St. Joseph, & St. iscounts: 

Huron, 8S. D. ‘ Louis, 1c. Naphtha tax column includes 1.5c Kerosine 0.5c. 

Indianapolis, Ind. ... p A federal] & state taxes, Iowa kerosine prices do Neten: 

Kansas City, Mo. ... : not include 4c state tax. State sales, occupa- ‘ . 


tion, consumer & use taxes to be added where Consumer t.w. prices are same as net 
(Cont’d in next column) applicable. prices. 
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UNDISPLAYED: ‘For 





AYED: Advertisements set in 
$10.00 per column inch. 


Sale’’, ‘“‘Wanted 
“Business Opportunities’, 


e, $6.25 per insertion. 


to Buy”, 
Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


CLASSIFIED 


special type or with border— 


“Help Wanted”, 





“Position Wanted’’—10 cents a word. Minimum charge $2 per insertion. 
Box number counts 3 words. 
preceding date of issue. 

All classified advertisements are payable in advance. 


Copy must reach us by Wednesday 


No agency commission or cash discounts on classified advertisements. 








For Sale 





















2980 Gallon 
rank, 900-20 Tires. 


FOR SALE 
137 International Tractor, 
», 900-20 Tires, 
1940 Fruehauf 


Model DS- 
vacuum brakes, and 
Semi-Trailer with 
Davis 4 compartment 
Will sell cheap as 
lit or separately. 
THE OHIO OIL COMPANY 
Findlay, Ohio 
Phone 2700 















B 











\ 







orage, 22 tanks, 12 equipped with 
eam coils. Push button control, lat- 
st equipment Well established busi- 
ess over 40 years old Located in 
ew Orleans area. 

BOX 251 


BUSINESS FOR SALE 


lending and Bulk plant, 295,000 gal. 
















\ 





} 
el 












\ll sizes to 5,000 bbls. capacity, from 
ur Somerset, 
ivailable are 


pressor, 


STORAGE TANKS FOR SALE 


Texas, refinery. Also 
several tank car shells, 
ectric pumping units, large air com- 
pipe, ete. Your inquiries are 
licited. Descriptions and quotations 
vailable on request, 


PIONEER OIL & REFINING CO., 
Box 7128 Hackberry Station 
San Antonio 10, Texas 
Telephone Kenwood 7181 


For Sale 


TWO—1600 HP, Type Fairbanks-Morse, 10° 
cyl. Op main engines complete with hydraulic 
couplings and thrusts. C. J. DICK TOWING 
COMPANY, Petroleum Building, Houston 2, 
Texas, Phone CHarter 6724. 





FOR SALE 
STEEL STORAGE TANKS 


2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 


12—10,000-Gallon, Tank Car 
Coiled and Non-Coiled 


Tanks, 


OTHER TANKS TOO! 


Also Complete Tank Cars! 


IRON & STEEL PRODUCTS 
INC. 
Founded 1930 
13456A S. Brainard Ave., 
Chicago 33, Lllinois 


“ANYTHING containing [RON 
or STEEL” 



































STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned—Painted—tTested 
Heavier—Safer—Cheaper 
Other Tanks Too 


Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 
Your Inquiries Solicited 


NEWHALL-MARSHALL- 
WOOD, INC. 
30 Church Street 
New York 7, N. Y. 
Phone: COrtland 7-8090 








STORAGE TANKS—TANK CARS 


2—74,000 bbl. cap. like new 
2—10,000 bbl. gov. surplus bolted 


6—20,000 & 25,000 gal. new welded 
50—10,000 gal. R.R. car tanks 
366— 8,000 & 10,000 gal. tank cars 
R. C.. STANHOPE, INC, 
60 E, 42nd St. 
Me Be Bee m. ZF. 








NEW STORAGE TANKS 
2—20,000 gal. Horizontals. Midwest 
3—10,000 gal. Horizontals. South 
Underwriters Label. Immediate Ship- 
ment 

W. H. DYER CoO., INC. 
1859-P Railway Exchange Bldg. 
St. Louis 1, Mo. 














Business Opportunity 








OIL RE-REFINERY 


Need about $10,000 additional working 
capital. Will admit associate who is 
either a capable refinery man or a 
man of sales ability in Omaha oil re- 
refinery. 
P.O. BOX 693 
Omaha, Nebraska 








Position Open 





POSITION OPEN 


Salesman—to travel 100 mile radius of 
New York City for a leading manufa 
turer of marketing equipment for the 
petroleum industry Give complete 
qualifications and experience 


REPLY BOX 249 











Positions Wanted 


EXECUTIVE WITH thorough knowledge of 
refinery operations and materials, located in 
the South West, desires to represent manufac- 
turer of nationally advertised products. BOX 
241. 


CHEMICAL ENGINEER, just graduated from 
University of Illinois desires opportunity to 
“show his stuff’’. Ambitious determined 


eager to learn. Write for full story BOX 
250. 
> . 
Distributors Wanted 
A NEW PRODUCT, known as the Harcee 


Radiator Cleaner, has been developed by the 
Harsyd Chemical Company of Holland, Michi- 
gan. It is a new approach to the problem of 
removing scale and rust by loosening the 
binding agents chemically and suspending the 
solid accumulations in a free state readily 
flushed out of the radiator. This product does 
a cleaning job in the radiator core previously 
not obtainable with any of the known radiator 
cleaners now cn the market This is a new 
product and there are territories still available 
for direct distributors Address your inquiries 
to RAY SMITH OIL COMPANY, 337 East 8th 
Street, Holland, Michigan 





































Adsorption Symposium Set 
For Meeting of Chemists 


two-day symposium on adsorp- 
will feature the meeting of the 
leum Division of the American 
nical Society, to be held in con- 
ion with the national meeting 
Society, in Atlantic City, Sept. 
The symposium, starting with 
fundamentals of this phenome- 
if physical chemistry and going 
gh its analytical and practical 
ations in petroleum refining, 
ve divided into four sections. 
general session of the Petro- 
Division, Sept. 19, will include 
x others a paper on the oxida- 
characteristics of lubricating 
t high temperatures; two pa- 
mn the efficiencies of fractionat- 


t 24, 1949 





ing columns; 
paraffin wax and one on sulfur dis- 


one on evaluation of 
tribution in catalytic cracking. The 
division is also sponsoring with the 
Divisions of Chemical Education and 
Chemical Literature a symposium on 
the nomenclature of hydrocarbons. 

W. E. Kuhn, manager of the Tech- 
nical and Research Division, The 
Texas Co., New York, is chairman 
of the ACS Petroleum Division. 


Sterling Oil & Refining 
Buys Producing Company 
NPN News Bureau 
HOUSTON—Sterling Oil & Refin- 
ing Co. has acquired all properties of 
Coast Co., a wholly-owned subsidiary 
of Tennessee Gas Transmission Co. 
Coast Co. is engaged in production 





and drilling for oil and natural 


and was formed in 1946. 


gas 


Sterling Co. was organized in 1933 
by the late Gov. R. S. Sterling. Ac- 
cording to Walter G. Sterling, Ster- 
ling president, acquisition became ef- 
fective Aug. 1. 

Two new directors have been elect- 
ed to the Sterling board: R. G. 
a vice president of Tennessee 
Transmission, and Robert K. Hanger, 
Ft. Worth attorney who also is a 
member of Tennessee Gas board. 


Three new vice presidents have 
been elected by Sterling: L. P. 
Echols, formerly treasurer and who 
will continue these duties; Ralph C. 
Graham, former Coast Co. vice presi- 
dent; and Barney Wilson, geologist 
and engineer for Sterling. 


Rice 


Gas 
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Statistics 





CRUDE PRODUCTION AND RUNS TO STILLS (Total U.S.) 


(MILLIONS OF BARRELS DAILY) 
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CRUDE OIL STOCKS (Total U.S.) 


(MILLIONS OF BARRELS) 
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AUGUST 
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(MILLIONS OF BARRELS) 
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RESIDUAL FUEL OIL STOCKS (Dist. 5 Not Included) 


132027 3 
AUGUST 


10 1724 
SE PT. 








Crude Oil Stocks 


(Bureau of Mines figures in thousands of 
barrels) 


Change 

from 

Aug. 6 Aug. 13 Aug. 6 

3,303 3,< 15 

2,225 2 y 5 
1,187 
13,361 
2,914 
8,319 
15,182 


3,671 


Pennsylvania Grade 
Other Appalachian 
Lima- Michigan 
Illinois-Indiana 
Arkansas 
Kansas 
Louisiana: 
North 
Gulf 11,511 
Mississippi 3,092 
New Mexico ... 7,474 
Oklahoma . 30,723 
Texas: ia 22,465 
East Texas 16,295 
West Texas 419,105 
Gulf Texas , 28,895 
Other Texas .170 
Panhandle 5,319 
North . 7,451 
South . 3, 284 
Other 9,116 
Rocky Mountain P ,110 


California, including 
heavy . 35,733 
Foreign ... Ks 626 


Total erude stocks in 

Total located in Bureau 
of Mines’ 

East Coast District 





Penna. Crude Runs to Stills 


Compiled by National Petroleum Assn., / 
reports of all companies refining Penna. G 
Crude. Figures in b/d.) 


Week Ended Week Ended Week E: 'e 
Aug. 13, 1949 Aug. 6, 1949 Aug. 14, |! 


40,327 34,652 56,64 
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(American Petreleum Institute figures in 
thousands of barrels ef 42 gallon each. 
Figures include reported totals plus es- 
timate of wnreported amounts and are 








Crude Runs to Stills 
Daily Average 


therefore on @ Bureau of Mines basis.) Week Ended 
Districts Aug. 13 Aug. 6 
Regt GE $bs Ge eb nb oo onde 001s 50 oe ck cbse 765 755 
AmpelesNN CHE, Bdocescccsessvsveceivn 71 67 
Appalachian (Dist. 2) 64 65 
et, , Ga Mn, Rieke ean dseesbbackense ene S77 894 
| Aa Sh bbb 60k eked beswe aoe ean 419 408 
Soland ‘TOMES «oo cecece 218 216 
Oe SEE, Baek eegeseds sade seudvnewe 1,269 1,260 
I ED o's os.ne ansseebw. gn ban 425 424 
eS tS errr re rr 7s 76 
—" ff a err eee 12 11 
Sy te, Ges Po caw 08 06 saicdodseseacs 164 174 
GOMER. Sus deer ee secessdecoccerccerscsce S65 S3S 
Total U. 8.—B. of M. Basis.............. *5,227 5,188 
U. S.—B. of M, Basis, Aug. 14, 1948.... 5,592 
ast Wi SE oo net be od ke ws ve 25-02 4,362 4.350 
Includes 451,000 barrels of foreign crude runs 


Gasoline : 
Production at Gas Ol & 
Refineries Inc. Kerosine Dist. Fuel Oil 
% Operated Natural Blended Production Bde me = 
Week Ended Week Ended Week Ended eek Ended 

Aug. 13 Aug. 6 Aug, 13 Aug. 6 Aug. 13 Aug. 6 Aug. 13 Aug. 6 
85.5 84.4 2,150 2,150 130 156 981 1,072 
60.2 56.5 251 245 23 11 50 65 
85.3 86.7 252 228 15 15 34 41 
81.2 82.8 3,395 3,498 292 320 S09 910 
84.1 81.9 1,666 1,659 183 153 448 609 
73.4 72.7 1,029 1,034 66 84 115 134 
80.3 79.7 4,385 4,293 372 446 1,541 1,579 
92.8 92.6 1,570 1,626 269 357 653 643 
81.3 79.2 222 206 36 35 v4 81 
80.0 73.3 46 43 13 mS. 
80.0 84.9 527 540 24 14 200 225 
81.3 78.8 2,890 2,378 27 72 797 SS3 
81.9 81.3 18,383 17,900 1,383 1,663 5,724 6,259 

95.6 17,489 2,050 7.440 
15,493 15,522 1,410 1,591 4,927 5.376 


Restdual Total 
Fuel Oil Stocks 
Production Kerosine 
Week Ended Week Ended 

Districts Aug. 13 Aug. 6 Aug. 13 Aug. 6 
eS a ee 1,188 1,205 10,356 10,286 
BR Ges Bn bocce taccencsicass 63 66 446 419 
Appalachian (Dist. 2). 81 76 145 149 
ee SS RR ee ere 912 871 4,934 4,826 
i i PE hoviwed ow dd deerenes sees 430 380 1,720 1,633 
SE She 6b- Cheb en ce an sk case satene 321 350 748 737 
EE inna. 6.0. 000s ohes.0n 0800 00s 1,536 1,487 2,916 2,861 
SD Ge EE one cecicesccecricens 296 299 2,500 2,306 
i: ee aks ae news 00 oe ee he webs 10S 112 455 494 
Rocky Mt. (Dist. 3)...... re ee 21 15 25 25 
Se ae Gs Oe ee on 0s.a6 cs ccceneasces 203 248 357 341 
ee rr ee er ee 2.123 2,108 727 SOS 
Total U. 8.—B. of M. Basis......... 7,282 7,220 25,329 24,885 
U. S.—B. of M. Basis, Aug. 14, 1948 9,310 21,564 
East of California 5,159 5,112 24,602 24,077 

Unfinished gasoline stocks included are: + 7,509,000 bbls.; ¢ 8,174,000 bbls 


U. S. Crude Oil Production 


American 


Petroleum 




































Institute figures) 


WEEK ENDED 


Aug. 13 Aug. 6 

Barrels Barrels 

(Daily Average) 

New York-Penna 41,600 10,800 
Florida : 1,450 1.300 
West Virginia 7.700 8,200 
Virginia 100 100 
Ohio—Southeast 5.700 5,450 
Ohio-—Other 3.750 1,050 
Indiana 26.750 249, 000 
Illinois 182,550 185,750 
Kentucky 22,500 24,000 
Michigan 46,800 413,450 
Nebraska +? 600 550 
Kansas .. **267,600 **225,100 
Oklahoma 376,450 378.000 

Te XaS: -. 

District 1 25,750 25,750 
District 2 112,000 112,000 
District 3 338,850 338,850 
District 4 177,600 177,600 
District 5 . ‘ 32,100 32,100 
Rast Texas 222,400 222,400 
Other District 6 79,000 79,000 
istrict 7-B 57,600 57,600 
‘istrict 7-C 42,300 12,300 
strict 8 519,100 519,100 
strict 9 137,300 137,300 
strict 10 94,200 94,200 
Total Texas 1,838,200 1,838,200 
North Louisiana . 113,750 105,300 
Coastal Louisiana 369,300 369,300 
! Louisiana $83,000 444,600 
Arkansas 73,250 72,850 
M ssippi ae 93,550 96,150 
\ rr ene . 1,250 1,250 
Ne Mexico—Southeast 123,200 123,200 
Ne Mexico—Other 400 
W ing Be Ee 126,200 
Montana 23,950 
C do 65,900 
t 1,450 
Cc rnia S99,800 








1vU, 8 


> waa ew 4,722,900 
Per Grade crude incl 5 


55,100 



















i.. Kansas, 
€ ; a.m., 


Neb. 
August 11 


figures are 








4,669,700 
54,550 


for week 







ed daily production in barrels of lease 





REFINERY OPERATIONS 


Per Cent 
Total Stocks Total Stocks Stocks of Dally 
Gas Oil and Residual Finished and Un- Refining Ca- 
Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended 
Aug. 13 Aug.6 Aug. 13 Aug.6 Aug. 13 Aug. 6 Aug. 13 
23,141 22,284 10,053 10,319 24,761 25,053 100.0 
686 687 524 533 2,271 2,376 90.4 
253 255 254 285 1,165 1,152 97.3 
11,780 11,528 4.871 4,954 23,265 23.62 90.6 
5,803 5,790 2,152 2,23? 9,585 9,594 83.3 
931 931 1,452 1,414% 3,924 3,921 82.4 
11,682 11,738 7,593 7,349 15,489 15,467 97.2 
4,148 4,112 2,007 2,151 5,370 5,321 98.1 
961 1,006 332 332 2,744 2,748 72.7 
94 95 30 30 4 76 25.1 
,685 1,586 707 72 2,533 2,668 86.4 
12,651 12,210 37,838 36,927 16,983 16,440 90.6 
73,815 72,222 67,818 67,281 {108,174 108,444 92.7 
57,089 51,368 196.634 
61,164 60,012 29 980 30,354 91,191 92,004 


Statistics 



































GAS OlL AND DISTILLATE STOCKS (Dist. 5 Not Included) q 


(MILLIONS OF BARRELS) 
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ite mixed with crude and moved in 

pe lines (not included in above crude 

pet i tabulations) week ended August 13 

K s 3,900 Texas Gulf 15,500 

4,500 Wyoming 600 

a f 13,000 California 2.800 
atiss pi 2,400 

exis nland. 9,000 Total U. S.. 51,700 
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GASOLINE STOCKS (Dist. 5 Not Included) 


(MILLIONS OF BARRELS) 
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Oil Company Advertising, Promotion 





Over 100 of the 
billboards shown 
here (left) will be 
displayed from 
Aug. 15 to Sept. 
15 as part of a 
Michigan oil in- 
dustry child safe- 








ty campaign 














Using “Watch Out For Kids” as 
a theme, Michigan Oil Industry In- 
formation Committee, in conjunction 
with the State Safety Commission, is 
promoting a child safety program 
from Aug. 15 to Sept. 15. 

Leading the drive for the oil indus- 
try is OIIC Chairman John W. South- 
worth, Michigan division manager for 
Shell Oil Co., and R. H. Stine, also 
of Shell, who has been soliciting the 
aid of Michigan oil companies for the 
program. 

Both Rankin Peck, executive direc- 
tor of the Michigan Retail Gasoline 
Dealers Assn. and Joseph Hadley, 
secretary of the Michigan Jobbers 
Assn. are backing the program 
through their channels. 

According to Mr. Stine, promotion 
will consist of 125 billboards, 5,200 
station swivel frame posters, 150,000 
leaflets, 50,000 buttons for children 
saying, ‘I Don’t Run Between Parked 
Cars,” 500 truck bumper stencils, and 
announcements on approximately 15 
radio stations sponsored by oil people. 
In addition, one company will use ap- 
proximately 400 street car and bus 
signs. 

The Michigan State Safety Com- 
mission is represented by F.M. Alger, 
Jr., secretary of state; Lee M. Thurs- 
ton, superintendent of public instruc- 
tion; Charles M. Ziegler, state high- 
way commissioner; and Donald S. 
Leonard, state commissioner of police. 


Atlantic Refining Co. has a moto! 
oil show touring their marketing area 
from Maine to Florida and as far 
west as Ohio. The show consists 
of a series of demonstrations on vari- 
ous testing machines which show the 
qualities of Atlantic motor oil. 

The show is being presented to dis- 
tributors and wholesalers, at public 
exhibits and automobile 
schools and_ colleges, 
churches, service 
public gatherings. 

Testing devices are designed to in- 
dicate the quality of the base stock, 
the film strength, the rust corrosion 
preventative characteristics, and the 
detergent and dispersant characteris- 
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shows, 
garages, 
clubs and other 


tics of the oil. Particular emphasis is 
placed upon the need of 1000-mile oil 
changes. (See photo below.) 


+ 


Standard Oil of Ohio wi!l broadcast 
the 13 football games of the Cleve- 
land Browns over a 16-station net- 
work in Ohio this fall. According to 
Sohio, this network is the most 
powerful ever to be combined in Ohio 
for a single’ series of broadcasts. 


A manual containing directions and 
procedure for holding open house has 
been prepared for oil companies by 
the Oil Industry Information Commit- 
tee. Titled “holding Open House,” 
the manual contains 20 pages of sug- 
gestions as to the groups to invite 
and an explanation of the various 
activities that a company holdin; 
open house might wish to undertake 
to assure making the event a success. 
Copies of the manual may be secured 
through any district office of the 
Orc. 


A full-color motion picture entitled, 
Lubricating Oi’’s Amazing Mole- 
cules,” is being distributed by Indiana 


Standard for public relations purpos: 


The 16 mm film runs for 23 minut 
and features up-to-date informati 
on the use of additives. The fi! 
consists partly of animated cartoons 
showing a _ typical lubricating 
molecule battling the villains 
asphalt, wax, sludge, varnis 
poor viscosity index and dark-col 
impurity. The rest of the film 
devoted to photos and explanatio: 
of the latest types of lubricating 
refining equipment and processes. 


The motion picture is a sequel 
“Gasoline’s Amazing Molecules 
which shows how modern gasoline 
made, and has been viewed by mor 
than 300,000 persons in the first six 
months following its release. 


A special version of the new fil: 
for dealer and company employ: 
showings has been made under th: 
title, “‘The Inside Story of Lubricat- 
ing Oil.”’ This version goes into son 
detail on the Indiana Standard prod 
uct, Permalube motor oil, which does 
not appear in the films for publ 
distribution. 


California Standard recently set 
36 new scholarships in nine publi 
universities ‘‘to promote future Amer- 
ican leadership in democracy.” Un- 
dergraduate awards of $500 each ha\ 
been granted for the 1949-50 aca- 
demic year. The company is nov 
spending $60,000 annually on this 
and similar programs. 


A display selling the theme, ‘Pe- 
troleum Serves America,” is now 
available for oil companies through 
any Oil Industry Information Com- 
mittee district office. Completed in 
six colors, the exhibits are 30 by 45 
in. and three-dimensional. They ar 
specially designed for display 
counters or in windows of servic 
stations, oil company offices, etc 


Pictured above are the props for Atlantic Refining Co.’s road show that tells ne 


story of Atlantic's oil. 


In the right is Atlantic’s never-empty oil can that ©5 


prodded the interest of thousands of people who have seen the show 
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The addition of Santopour or Santopour B to your wax-bearing base stocks enables 
you to lower the pour point as much as 60° F., with less dewaxing. That saves you 
time, oil and money... gives your motor oils customer-pleasing qualities. Because 
of the uniform quality of Monsanto Santopours, you can peg your pour point where 
you want it — and keep it there. 


Physical properties of the Santopours closely resemble those of petroleum. You can 
blend them with your base stocks as easily as you can blend two oils. Santopours are 
safe to use...contain no active free radicals...no loose chemical bonds...no 


acids...no alkalies ...no inorganic salts or other harmful material. 


Plan now to build customer satisfaction into your motor oils with Santopour or Santo- 
pour B. For further information, technical assistance or Santopour samples, mail the 
coupon or write: MONSANTO CHEMICAL COMPANY, Desk H, Petroleum Chemicals 
Department, 1744 South Second Street, St. Louis 4, Missouri. 


e®eeeseeoeeeeeeeeeseeeeeeeeeeseeeeeeeeeeeneenenenee 
MONSANTO CHEMICAL COMPANY 

Desk H, Petroleum Chemicals Department 
1744 South Second Street, St. Lovis 4, Missouri 


Please send, without cost or obligation, complete details on improving lubricants with 
Santopours. 


Nome - - . es Title 
Company 
Street 


Ci .... ; Zone__ State__ 
SERVING INDUSTRY... WHICH SERVES MANKIND 
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About Oil People 





James H. Pipkin, assistant to the 
president of The Texas Co. since 1944, 
has been named assistant to the 
chairman of the board. Mr. Pipkin 
has been with the company since 1934 
when he joined the legal department 
in Houston. 

J. T. Wood, Jr., former division 
manager, Pacific Coast division, pro- 
ducing department, has been ap- 
pointed to succeed Mr. Pipkin as 
assistant to the president. Mr. Wood 
was first employed by the company 
in 1929 as a district geologist in the 
San Joaquin Valley, Calif. He has 
been manager of the Pacific Coast 
division since 1938. 

E. R. Filley, manager of the pro- 
ducing department, has been _ pro- 
moted to general manager of that 
department. Mr. Filley joined Pro- 
ducers Oil Co., a Texaco subsidiary, 
in 1914. He has worked in various 
capacities in the land and producing 
department since then. He will be 
succeeded in the post of manager of 
the producing department by J. H. 
Puls, his former assistant. Mr. Puls 
has been with the company since 
1925. 

Midstates Oil Corp., subsidiary of 
Middle States Petroleum Corp., has 
elected three new vice _ presidents. 
Philip C. Dixon, oil and natural gas 
engineer of Houston, was elected ex- 
ecutive vice president. Mr. Dixon 
formerly taught at Colorado School 
of Mines and also worked as a con- 
sulting engineer in Houston. 

George M. Vandaveer, Jr., and W. 
H. Blackburn, both of Tulsa, were 
appointed vice presidents. Mr. Van- 
daveer has successively headed Mid- 
states’ engineering and _ production 
department since 1940. He will be in 
charge of production and engineer- 
ing. Mr. Blackburn has been asso- 
ciated with the company since 1919. 


. * * 


J. R. McCready was named head of 
the crude oil purchasing department 
of Sohio Petroleum Co. recently. He 
will continue to maintain his head- 
quarters at the St. Louis office. Mr. 
McCready joined Sohio’s Cleveland 
office as staff assistant in crude oil 
procurement in 1943. Prior to his 
latest promotion he was _ assistant 
manager of crude oil purchasing. 


* x * 


Allied Oil Co. recently appointed 
EK. Nelson Frost to the position of 
traffic manager. Mr. Frost has been 
associated with Allied Oil since 1947, 
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and for the past 18 months has held 
the post of assistant traffic manager. 
As traffic manager, Mr. Frost will be 
responsible for the rail, truck and 
barge movement of fuel oils to indus- 
trial customers and to Allied ter- 
minals. 


x : . 


Fred Eldean Organization, Inc., 
public relations representatives for 
the Oil Industry Information Commit- 
tee in Missouri, Iowa and Nebraska, 
has appointed Frederick Grinnell as 
district representative in charge of its 
Kansas City office which handles the 
OIIC account. Mr. Grinnell succeeds 
John E. Chandler, who has accepted 
a position with the Wood River Oil 
and Refining Co. at Wichita, Kans. 


Dr. M. King Hubbert, associate di- 
rector of research of the Shell Oil ex- 
pioration and production laboratory, 
has been named by the Secretary of 
Interior as a U. S. delegate to the 
United Nations 
scientific confer- 
ence on conserva- 
tion and utiliza- 
tion of resources. 

The _ conference 
began at Lake & ; 
Success, N. Y., on 4 4 


Aug. 17, and will a, 


run to Sept. 6. 
Dr. Hubbert 
Dr. Hubbert 


was a lecturer on 
geology and geo- 
physics at Colum- 
bia University 
for 10 years be- 
fore joining Shell in 1943. The lab- 
oratory of which he is an executive 
is devoted to the study of more ef- 
ficient methods for finding and recov- 
ering oil. 


Frederick C. Loomis has been ap- 
pointed oil purchase and exchange 
agent for Standard Oil Co. of Cali- 
fornia. In the newly created posi- 
tion, Mr. Loomis will centralize ac- 
tivities previously carried on by a 
number of departments. He will be 
in charge of all the company’s oil 
purchase and exchange negotiations 
and agreements. Mr. Loomis has 
been with California Standard since 
1924, and prior to his latest appoint- 
ment he held the post of assistant 
manager of the natural gasoline de- 
partment. He will be assisted by 
Frank L. Frick, Standard man since 
1921. 


Lee C. Bock, 
general purchas- 
ing agent for 
Gulf Oil Corp. 
since 1946, was 
recently placed 
in charge of pur- 
chases for all 
Gulf companies. 
He succeeds 
Donald G. Clark, 
who has been di- 
rector of  pur- 
chases for Gulf Mr. 
since 1939. Mr. 
Clark has retired 
because of ill health but will con- 
tinue to act in an advisory capacity. 
The position of director of purchases 
is being discontinued. 


Bock 


Thomas B. Murphy was appointed 
general sales manager of Deep Rock 
Oil Corp. last week. He joined Deep 
Rock in 1920 and was appointed 
manager of the northwestern sales 
area in 1935, a position which he 
held until February of this year 
when he was made general manage! 
of light oil sales. In his new posi- 
tion he will have headquarters in 
Chicago. 


James C. Holmes has been named 
editor of the Log, employe magazine 
of the Deep Rock Oil Corp. He was 
formerly in industrial relations and 
advertising with Hotpoint, Inc. and 
edited the Hotpoint News. Before 
and since the war he has contributed 
pictures and articles to various news- 
papers and trade publications. 


W. J. Holding, a consignee [or 
Texaco in Concord, N. C., has many 
relatives in the oil business. One cf 
them is E. E. Holding, American 
jobber in the town of Rich Square, 
N. C.; while another, Harvey Hold- 
ing, distributes Esso products I" 
Wake Forest, N. C. 


Glenn Nelle has joined General Pe- 
troleum as assistant manager 
Rocky Mountain operations. He was 
formerly with Socony-Vacuum in 
Venezuela. 
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FILS SR mem OL 
SALES SALES 


Are you getting YOUR share 
of these easy 2-WAY profits? 


Every TIME one of your dealers sells an oil filter mote them to your dealers to collect your full 
refill—an oil change is automatically required. share of 2-way profits! You can’t miss when 

Since oil filters are one of the largest repeat you take advantage of Purolator’s help in boost- 
sales T.B.A. items—all you have to do is pro- ing sales of the Purolator Micronic Oil Filter: 





] Big, 2-color National Advertisements designed to make car 

* owners from coast to coast “filter-conscious,’ promote the 
need for regular filter changes, and sell the merits of the Purolator 
Micronic Filter. 


? Quarterly Promotion Package of practical aids designed to help 
* boost your sales of Purolator Micronic Filters the year ’round 


—a complete, specific set for each season . . . Spring, Summer, 
Fall and Winter. 


3 Product Superiority because of Purolator’s exclusive accor- 

* dion-pleated Micronic element that filters completely because 
it removes particles measured in microns (.000039 of an inch 
and has a filtering surface 5 times that of old-style filters. 


rN 

») 
Purolator Products, Inc. Contact your Purolator repre- 
Nework 2, New Jersey and sentative now~— get rolling along 


with Purolator’s gigantic Four 


MICRONIC OIL FILTER aera 


Windsor, Ontario, Canada 


filter sales and profits . . . that 
6 lead to greater oil sales too! 
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IT’S IMPORTANT TO 
EvERY O1L MAN— 
WATCH FOR IT 

IN THE SEPT. 7 

ISSUE OF N. P.N. 











MAKING THE OIL INDUSTRY SAFER 
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The Perfect 
SEALANT! 





Available 
complete 


RECTORSEAL #2 


BECAUSE- 


e it is thin in the can for easy ap 

plication and economy 

it is thick in the joint for maxi 

mum sealing 

it never dries out—never sets brittle 

or hard 

retains its sealing qualities for the 

the life of the connection 

Use Rectorseal #2 wherever there is 

possibility of leaks on piping installa 

tions or repairs. It'll prevent leaks 

save gasoline waste. It’s impervious to 

gasoline (regular or aviation) 

Created for the Oil Industry . . . 

Proved in the Oil Industry. 

Specify Rectorseal 2 on all piping con- 

nections. Or write 


RECTORSEAL, Dept. J 
2215 Commerce St. 
Houston 2, Texas 


ECTORSEAL# 2 


. 





ABOUT OIL PEOPLE 





Mechanical foam fire protection 
will be discussed by the Central Com- 
mittee on Fire Protection of the 
American Petroleum Institute’s De- 
partment of Safety at the API an- 
nual meeting Nov. 7-9 in Chicago. 
Among those taking part in the dis- 
cussion will be: C. H. Bunn, Jr., cf 
Standard Oil Development Co.; S. D. 
Clithero, of General Petroleum Corp.; 
R. T. Henderson, Standard Oil Co. 
(Ohio), and Dr. R. L. Tuve, chief of 
the engineering and research section 
of the naval research laboratory. 


* * * 


George S. Dunham has been ap- 
pointed vice chairman of the Manu- 
facturing Committee of the Socony- 
Vacuum Oil Co. to succeed Douglas 
L. Hooker, who has retired. Mr. Dun- 
ham will supervise operations of the 
company’s eastern and Midwest re- 
fineries and pipelines. 

Also promoted by Socony-Vacuum 
was R. G. Shanklin who has taken 
the post of manager of petroleum 
products, retail merchandising de- 
partment. He was formerly division 
marketing assistant for motor oils 
and specialties in the Albany, N. Y., 
division. 


T. V. Moore, Standard Oil Devel- 
opment Co., and H. G. Vesper, of 
California Research Corp., have 
been appointed chairmen of two 
American Petroleum Institute ad- 
visory committees of fundamental 
research. Mr. Moore succeeded Earl 
G. Gaylord as head of the advisory 
committee on fundamental research 
on the occurrence and recovery of 
petroleum, and Mr. Vesper succeeded 
W. J. Sweeney as chairman of the 
advisory committee on fundamental 
research on composition and proper- 
ties of petroleum. 


* * * 


Atlantic Refining Co. has _ ap- 
pointed three new district managers. 
Byron H. Lasseter now manages the 
Bridgeport, Conn., territory; Arthur 
R. Sanborn, Jr., Newark, N. J.; and 
Harold J. Major, Watertown, N. Y. 


*~ * * 


Phillips Petroleum Co. has ap- 
pointed J. E. Bogk to the post of 
vice chairman of the operating com- 
mittee. He has been in the refining 
department for more than 20 years. 
Prior to his latest appointment, Mr. 
Bogk was manager of the refining 
department with headquarters in 
Bartlesville. 


* * * 


Magnolia Petroleum Co. is passing 
on to its dealers a bit of merchandis- 
ing psychology it hopes will assure 
them of getting their share of oil 


sales. Magnolia tells the dealers that 
instead of asking the customer, 
“Shall I check your oil?” they should 
simply gesture to the motorist to lift 
the hood thus taking advantage of 
the unconscious tendency to obey 
hand signals. Magnolia is selling the 
idea to the dealers with the slogan, 
“Hands up for hoods up.” 


* * * 


At the next meeting of the Inter- 
state Oil Compact Commission, Sept. 
1-3, Walker T. Pound of Oklahoma, 
and R. R. Spurrier of New Mexico 
will make oral state reports at Estes 
Park, Colo. This will be done in ac- 
cordance with Compact’s new policy 
of requiring that reports of at least 
two states be given orally before 
each meeting. Reports of the states 
will carry out the theme of the meet- 
ing: accomplishments of the states 
in oil and gas conservation. 


* * * 


Reginald C. Warner has been ap- 
pointed assistant manager of the 
marine department of Standard Oil 
of California. Before his promo- 
tion, Mr. Warner was inspector of 
operations and maintenance for th 
company’s marine department. For 
many years, he was chief engineer 
on vessels of Standard’s tanker fleet 
He joined Standard in 1921 as a 
first assistant engineer. . . Mr. War- 
ner replaces A. E. Kihn, recently 
named manager of the marine de- 
partment. 


W. F. Squire has been made Ore- 
gon division manager of General 
Petroleum and Richard M. McEntyre, 
assistant division manager. 


* oK * 


Normand E. Slick, production en- 
gineer for Tide Water Associated at 
Ventura, has joined Oil Properties 
Consultants, Inc., Pasadena, Cailif., 
as a reservoir engineer. 

* * * 


The Conservation Committee ol 
California Oil Producers elected the 
following standing committee mem- 
bers at its latest meeting: 

Administrative committee Bruce 
H. Robinson, General Petroleum, 
chairman; Chester F. Dolley, Atia”- 
tic Oil Co.; H. G. Henderson, S°v- 
erns Oil Co.; William L. Hobro, Shell, 
and Lloyd Williamson, Lakeport !e- 
troleum Co. 

Engineering board—W. G. Steph- 
ens, Ohio Oil, chairman; E. A. (al 
vin, Western Gulf Oil Co.; C. F-: 
Gates, General Petroleum; Wayne 
Glenn, Continental Oil; O. A. Gray- 
beal, Barnsdall Oil; Joseph Jensen, 
Tide Water Associated; J. M. Me- 
Neill, Union Oil; M. T. Miller, (ali- 
fornia Standard; L. B. Rogers, SU 
perior Oil, and E. R. Smith, Seaboard 
Oil Co. of Delaware. 
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STEBERLITE 
SPOT and 
Floodlighting 


A brightly lighted service station 
attracts more attention and brings 
you more customers. With the new 
Steberlite lamp holder—for 150 to 
500 watt projector and reflector type 
lamps—you can have this better spot 
and floodlighting at lower cost. 


Steberlites are complete, with no 
additional small parts required. They 
are compact, weather-proof and com- 
pletely wired. Steberlites are quickly 
assembled and easily installed on 
conduit fittings, wall brackets or pole 
slip fitter. They can be used singly, 
in pairs, or clusters of 3, 4 and 5. 
Write us for Bulletin 120 which 
contains complete data and illustra- 
tions, or ask your electrical 
Wholesaler. New Silicone long-life- 
seal gaskets are heat-proof. 


/STEBER\ 
LIGHTING UNITS 


STEBER MANUFACTURING CO. 


Dept. 88, Broadview, Illinois 


August 24, 1949 








ABOUT OIL PEOPLE 


The Kéntucky-West Virginia group 
of the refinery fire marshals, an or- 
ganization sponsored and guided by 
the National Petroleum Assn., holds 
meetings every two or three months 
to go over refineries in the area with 
a “fine comb,” inspecting them thor- 
oughly for all possible fire and ac- 
cident hazards. 





Any fire and accident possibilities 
are reported by the group to the 
management, so that they can be 
eliminated before occurrence of 
either a fire or an injury. Each 
member of the group is a fire and 
accident prevention expert in his 
own plant and inspection tours are 
so arranged that these experts look 
for hazards in plants of companies 
other than their own. 

Officers of the Kentucky-West 
Virginia group are F. N. Nicholson, 
Elk Refinery, president; Charles 
Bach, Latonia Refinery, vice presi- 
dent, and Frank Sluze, Ashland Re- 
finery, secretary. 

Group includes representatives 
from Latonia Refinery at Latonia, 
Ky., Ashland Refinery at Leach, Ky., 
Elk Refinery at Falling Rock, W. 
Va., Pure Oil Refinery at Cabin 
Creek, W. Va., and Quaker State Re- 
finery at St. Mary’s, W. Va. 

Next meeting of the group is 
scheduled for Latonia Refinery (So- 
hio Petroleum Co.) at Latonia, Ky 
on Aug. 26. 


D. E. (Bill) Moore has been named 
manager of ‘the Fresno branch of 
General Petroleum Corp. He has been 
with the company for 17 years, and 
his last post was supervisor of com- 
mercial sa'es. 


E. J. Yocum, Alvin, Tex., is being 
transferred to Tulsa as an operating 
engineer in the manufacturing depart- 
ment; he was formerly superintend- 
ent of the Hastings gasoline plant. 
J. E. Thomas, formerly superintend- 
ent at the La Rosa cycling plant, 
Woodboro, Tex., succeeds Mr. Yocum 
at Hastings, and S. A. Wrightman, 
Tulsa, formerly assisant to the chief 
construction engineer, replaces Mr. 
Thomas at La Rosa. E. M. Bush, 
plant engineer at La Rosa, has been 
promoted to foreman in the mul- 
tiple shifts. 


J. R. Vandever, Tulsa, has been 
named general superintendent of the 
production department of Sunray Oil 
Corp. He has been with the company 
since 1930 and assistant genera] su- 
perintendent for the past year. He 
succeeds H. P. Harder who was re- 
cently elected vice president in 
charge of production. 












|! HAVE NOTICED A 
MARKED INCREASE 
OlL CHANGES SINCE 
INSTALLING GRAYMILLS 
OIL-CHANGER — | FEEL 
THAT | HAVE MADE A 
WISE AND SOUND 
INVESTMENT 


























150% INCREASE AT 
THIS 1-HOIST 
CHICAGO STATION 














Everyday more and more service 








stations are discovering Graymills 





Oil Changer and how it helps them 





to sell more oil than they had ever 








before dreamed possible. Just in 





sert metal suction tube of changer 





into dip stick hole. Presto, like 








magic—in from 2-3 minutes old 





oil and sludge from crankcase are 






drained into tank at base of 





changer. 











The new Graymills automatic Oil 





Changer impresses customers with 





its dramatic action, sells them 








complete oil changes on the spot 





when ordinarily you would only 





add a quart or two. 











In attractive color combinations. 


Write for free, illustrated folder. 





GRAYMILLS CORPORATION 


2012 RIDGE AVE., EVANSTON, ILL. 
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ABOUT OIL PEOPLE 











Robert L. Minckler, president of General Petroleum Corp., recently was presented 

with a 25-year diamond service pin by Wesley Cunningham, the man who hired 

him to be an accountant. Mr. Cunningham is now treasurer and comptroller. Shown 

at presentation are, left to right: P. S. Magruder, vice president, Messrs. Cunning- 
ham and Minckler, and Clarence Beesemeyer, vice president 


Max C,. Eastman has been appoint- 
ed by the Secretary of the Navy to 
represent the Navy on the two-man 
operating committee under the unit 
plan contract in operation at Elk 
Hills, Calif., Naval Petroleum Re- 
serve. 

Mr. Eastman replaces the late Capt. 
V. H. Wilhelm. He will assume Capt. 
Wilhelm’s post on the engineering 
committee which is composed of three 
Navy representatives and three rep- 
resentatives of Standard Oil of Cali- 
fornia. 

Lieut. Comdr. Louis J. Kulot has 
replaced Capt. Wilhelm as inspector 
of naval petroleum reserves in Cali- 
fornia, with offices in Los Angeles. 

Lieut. F. M. Tully, USN, has re- 
placed Comdr. F. L. Ruhlman, USN, 
as assistant inspector of naval pe- 
troleum reserves in California, with 
offices in Elk Hills. 


Humble Oil & Refining Co. has 
selected one British and four Ameri- 
can scientists to conduct the fourth 
of the company’s annual series of 
“Lectures in Science” to be held at 
3aytown Refinery during 1949-50. 
The series of two and three-week 
courses will be conducted by Dr. Saul 
Winstein, University of California at 
Los Angeles; Dr. A. D. Walsh, Uni- 
versity of Leeds, England; Dr. O. A. 
Hougen, University of Wisconsin; Dr. 
Hugh S. Taylor, Princeton; and Dr. 
R. L. Pigford, University of Dela- 
ware. 


North Carolina has three new mem- 
bers on the Gasoline and Oil Inspec- 
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tion Board: Roby E. Taylor, oil job- 
ber of Winston-Salem; Garland E. 
Bobbitt, oil equipment salesman of 
Raleigh; and C. A. Horne, transport 
truck operator of Wilmington. 


M. B. T. Davies, New York; J. W. 
Featherston, Jr., San Francisco, and 
W. F. Styler, Jr., Tulsa, are new ad- 
ditions to the controller’s division of 
Deep Rock Oil Corp., Tulsa. Mr. 
Davies, who will be manager of the 
auditing department, is a graduate of 
University College of London and 
came to the U. S. in 1943 as a major 
in the British army assigned to the 
Combined Chiefs of Staff. Mr. Feath- 
erston will head the accounting de- 
partment. He formerly was with 
Arabian American Oil Co. Mr. Styler, 
new head of the tax department, for- 
merly worked for Nationa! Associat- 
ed Petroleum Co. and the accounting 
firm of Haskins and Sells. 


In a series of organization changes, 
the following Union Oil Co. men were 
given promotions: 


W. E. Jenkins was appointed as- 
sistant territory manager of the cen- 
tral territory. Mr. Jenkins started 
with the company as a service sta- 
tion student salesman in 1933. Prior 
to his promotion Mr. Jenkins was dis- 
trict sales _manager in Oakland, 
Calif. 

C. E. Rathbone succeeds Mr. Jen- 
kins to the post of Oakland district 
sales manager. Since 1947 he has 
served as assistant manager of head 








office sales services (wholesale). | 
has been a Union Oil employe sin 
1929. 

George S. Smith, former distri 
sales manager at Chico, Calif., is t 
new assistant manager of head offi 
sales services (wholesale). Mr. Smi 
was first employed by the compa: 
as a tank truck salesman in 1933 

J. J. Grunewald succeeds Mr. Sn 
as district sales manager at Chi 
He joined Union Oil as a tank tru 
salesman in 1935. 

A. D. Gray, former district sa 
manager at Portland, Oreg. was a) 
pointed special representative at Nev 
York. 

H. W. Bragg, formerly of San 
Diego, replaced Mr. Gray at Portland 
Mr. Bragg started with the compan, 
in 1929 as a tank truck salesman and 
advanced through several sales and 
resident manager assignments in th: 
Southwest territory to his present po- 
sition. 

E. R. McCloud succeeded Mr. Bragg 
to the district manager’s post in th 
San Diego district. Mr. McCloud 
joined the company as a service sta- 
tion operator in 1926. 





ADVERTISERS’ INDEX 


Ashland Oil & Refining Co..Inside Back C 
3oler Petroleum Co 

Champlin Refining Co 

Chevrolet Motor Co . 

Coastal Tank Lines.. ‘ 
Craun Transportation, Inc 

Denco Petroleum iccalerd 

DuPont de Nemours & Co., Inc, E. ! 

Eaton Metal Products Corp 

Egner & Son, Inc., F. J 

Electric Auto-Lite Co, . ‘ 6-37 
Elk Refining Co 
Ethyl Corp 
Fleet-Wing Corp 
Food Machinery Corp 


General American Transportation Corp 
Geuder, Paeschke & Frey Co 

Graymills Corp 

Gulf Oil Corp 

Hartol Products Corp 

Henwood Products Corp 

Ideal Lubricator Co ; 

Jones & Laughlin Steel Co 2 
Kellogg Co., M. W 
Marlow Pumps 
Martin Co., Charles 
Miller, Inc., Eldon 
Mohawk Refining Corp 
Mohawk Rubber Co 
Monsanto Chemical Co 
Morrison ‘Bros , 
McDonald Mfg. Co., A 
National Refining Co 
Neptune Meter Co 
New England Petroleum Corp 
Ohio Oil Co 


Inside Front C 


Paragon Oil Co ‘ 

Patent Chemicals, Inc. . : 
Pennsylvania Grade Crude Oil Associatior 
Platt Co Ww. C , . 
Prairie States Grease & Oil Co 
Purolator Products Inc. 


Back C 


Ralston Transport Co 
Rector Well Equipment Co 
Rotary Lift Co 

Steber Mfg. Co 

Texas Co 

Waller Co., Max 

Waverly Oil Works 

Wayne Pump Co 

Wayne Oil Co 

Yale & Towne Mfg. Co 





NATIONAL PETROLEUM NEWS 











—p 


Gs 


a 
a 
a 

v4 















ie 
eC 


625 Park Bldg. 
Pittsburgh, Pa. 


f J 








2500 Broadway 
Evansville, Ind. 


PRODUCING * TRANSPORTING - REFINING - MARKETING 





#| dS 1f- 


Jand 


You want the gasoline you sell to meet the toughest 
competition. You are always assured it will when 
your gasoline comes from the ASHLAND refinery 


equipped to meet any challenge. 


The gasoline produced by ASHLAND’S catalytic 
cracking unit is blended with thermally-cracked and 
straight-run gasoline to add extra smoothness and 
power that make ASHLAND FLYING OCTANES gaso- 


line the favorite of thousands of motorists. 


ASHLAND FLYING OCTANES gasoline is fully sup- 
ported by an extensive advertising and merchandis- 


ing program. Write for free portfolio. 


nd Oil & Refining Company 


Home Office: Ashland, Kentucky 


1013 Federal Reserve Bank Bldg. Standard Bldg. 214 Center St. 
Cincinnati, Ohio Cleveland, Ohio Clarksville. Ind. 
Rural Route #4 S East Main St. 
Paducah. Kentucky Nashville, Tenn. 

































































= DIL GREASE COMPANY 


With today’s increasing competition, more and more oil companies and 
distributors are turning to PRAIRIE STATES for their purchasing and 
packaging requirements. Our efficient operation, lower overhead and 
lower shipping costs account for substantial price savings. Add to this 
Prairie States’ rigid quality control and prompt service, and you have 
a combination that offers real competitive advantages. 


Call on Prairie States’ 85 combined years of experience to help solve your buying and 
distribution problems. Your inquiry is welcome—write, wire or phone at our expense. 


BLUE STAR ANTI-FREEZE 


Both alcohol and permanent types. No tie-in sales . . . no dictation as to resale 
price. Attractive lithographed cans, quarts or gallons . . . or packaged in your 
own private brand containers if you prefer. Also supplied in barrels or bulk. 


e Now is the time to arrange for your anti-freeze needs. You'll profit 


by contacting us at once. Wire or phone at our expense. 


PRAIRIE STATES .. . a trusted name that stands for service, savings and satisfaction! 


Motor oils — Anti-freezes — Gear lubes — Brake fluids — Automatic transmission fluids 


PRAIRIE STATES OIL & GREASE CO. — Phone Main 8500 — DANVILLE, ILLINOIS. 











